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Ipsos Healthcare Launches Syndicated  
PD-L1 Testing Monitor in Oncology 

 

    

London, 2 June 2016 - Ipsos Healthcare, the global healthcare division of Ipsos, has launched the 

syndicated PD-L1 Testing Monitor, a timely addition to the Ipsos Oncology Molecular Diagnostics 

Portfolio.   

 

The new study, designed to complement the Solid Tumours MDx Monitor, offers a deep-dive on 

the rapidly evolving and highly complex PD-L1 expression testing landscape – an important 

biomarker in the immuno-oncology space. Specifically, the study measures and tracks awareness, 

perceptions and detailed usage metrics around PD-L1 expression testing across all solid cancer 

types.  It is currently available in the US with rollout to other markets planned. 

 

The holistic perspective provided by the new study combines attitudinal and real-world usage data. 

First, a multi-stakeholder panel of medical oncologists, pathologists and lab directors completes a 

perceptual questionnaire, which covers; awareness and usage of PD-L1 testing by cancer type and 

histology, drivers for and barriers to PD-L1 testing, awareness and perceptions of the various test 

kits and antibodies available for PD-L1 testing, drivers for test kit/antibody choice, test kit/antibody 

availability and selection, testing location and logistics, and ordering procedure for PD-L1 

expression testing. 

 

Secondly, oncologists and pathologists complete a number of records for actual, real-world 

patients and samples that have been recently tested for PD-L1 expression.  Records, collected on 

an ongoing basis throughout the year, are designed to capture detailed information on the PD-L1 

expression tests themselves, as well as the context in which they were conducted.  Key metrics 

include: the use of archival versus fresh tissue, the assay/antibody used,  reasons for brand 

selection,  cut-off points used, percentage staining, tumour cells versus infiltrating immune cells, 

platform usage, impact on treatment selection, report contents, test ordering information, location 

of testing and turn-around times.  

 

Due to the continuous data collection methodology and the focus on one specific biomarker, a 

large and robust dataset will be possible, allowing for detailed segmentation of a highly 

fragmented and dynamic market. 
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Commented Pieter De Richter, Head of Ipsos Healthcare’s Molecular Diagnostics Portfolio: 

 

“The evolving PD-L1 testing story is unique in its level of complexity, pace of change and 

lack of standardisation. Now, by combining perceptions of multiple stakeholders with 

robust real-world behavioural data, we are able to form a complete picture of the PD-L1 

testing market. This highly focused approach complements the picture of the broader CDx 

testing market provided by the Ipsos Solid Tumours MDx Monitor.” 

 

- Ends – 

  

Contact: 

 

(Malaysia) Pieter De Richter, Head of Molecular Diagnostics Portfolio, Ipsos Healthcare  

Tel: +603 2297 5628; Email: Pieter.DeRichter@ipsos.com 

 

(USA) Ayse Levent, Vice President, Global MDx Monitors, Ipsos Healthcare  

Tel: +1 646 313 7725, Email: ayse.levent@ipsos.com    

 

(UK) Joanna Butcher, Syndicated Marketing Director, Ipsos Healthcare 

Tel: +44 (0)7818 422117; Email: joanna.butcher@ipsos.com 

 

 

About Ipsos Healthcare 

 

Ipsos Healthcare is the global healthcare division of Ipsos, one of the world’s largest research 

companies. In partnership with its clients from the pharmaceutical, biotechnology and medical 

technology sectors, Ipsos Healthcare strives to inspire better healthcare – with a focus on helping 

clients with early stage strategy, launch and optimizing the performance of brands in all stages of 

their path to peak sales story. Operating in over 40 countries, the 500-strong team draws on a 

unique combination of therapeutic expertise, specialist market knowledge, global presence, and 

industry-leading custom and syndicated approaches to reveal the motivations, experiences, 

interactions and influences of today’s multiple healthcare stakeholders. 

 

www.ipsoshealthcare.com  
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GAME CHANGERS 

 
« Game Changers » is the Ipsos signature. 

 
At Ipsos we are passionately curious about people, markets, brands and society.  

We make our changing world easier and faster to navigate and inspire clients to make smarter decisions.  
We deliver with security, speed, simplicity and substance. We are Game Changers. 

 
Ipsos is listed on Eurolist - NYSE-Euronext. 

The company is part of the SBF 120 and the Mid-60 index 
and is eligible for the Deferred Settlement Service (SRD). 

 
ISIN code FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP 

www.ipsos.com 
 

 

 

http://www.ipsos.com/

