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Vacation Deficit Increasing in 2016 as  

Importance of Annual Vacation Rises Significantly,  

Number of Travelers Holds Steady  
But Summer Vacationers will spend 11% more  

on average this year 
 

New York, NY – Fewer Americans are confident that they’ll take a summer vacation this 

year, but the amount of money that they will spend on their vacation, on average, has 

increased significantly. According to a new Ipsos poll conducted on behalf of Allianz 

Global Assistance, the average American household that is at least somewhat confident to 

take a vacation this summer will spend $1798 on average, up roughly 11% from last 

year’s average of $1621 per household.  

The total projected spend for Americans on summer vacations in 2016 is $89.9 billion, up 

from $85.5 billion in 2015.  

Meanwhile, the vacation deficit in America is increasing, driven by more Americans who 

say an annual vacation is important to them but no commensurate rise in the proportion 

of Americans who will take a vacation in 2016. 

One half (50%) of Americans are ‘confident’ (36% very/14% somewhat) that they’ll take 

a vacation in 2016, down 1 point since last year. This compares with four in ten (39%) 

who are not confident (26% not at all/12% not very) that they’ll get a vacation (up 3 

points) and 10% who have already taken a vacation this year. Less than 1% of Americans 

are unsure of whether they’ll get a vacation or not (down from 3 points last year). For the 

purposes of this study, a vacation is defined as leisure travel of at least one week to a 

destination at least 100 miles from home.  

The proportion of Americans who remain confident that they’ll take a vacation in 2016 is 

holding steady, juxtaposed against the rising proportion of Americans (65%) who say that 

taking an annual vacation is important to them (36% very/29% somewhat), up a 

significant 8 points since last year and rebounding to levels last recorded in 2010.  

The vacation deficit is measured by examining whether those people who say a vacation 

is important to them are actually confident that they’ll take a vacation this year. In 2016, 

nearly one quarter (22%) of Americans who say a vacation is important to them are not 

confident that they’ll take a vacation, meaning that the vacation deficit is up by 3 points, 

the first increase since dropping 5 points between 2013 and 2015.  

 

Summer Vacation Travel Dips Slightly… 

Summer vacation travel intentions are dipping slightly this year, with fewer Americans 

saying they’re likely to take a summer vacation in 2016. Four in ten (43%) are confident 

(32% very/11% somewhat) that they’ll get a summer vacation this year, down from 46% 

last year which was the highest figure recorded since 2010. While one in three (34%) 
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Americans are not confident that they’ll get a summer vacation (24% not at all/10% not 

very), up 3 points, 12% say they won’t take a summer vacation but intend to take an 

annual vacation at another time this year (up 2 points). 

 

These are some of the findings of an Ipsos poll conducted June 2nd to 5th, 2016 on behalf 

of Allianz Global Assistance.  For the survey, a nationally representative sample of 1,007 

randomly-selected adults residing in the U.S. was interviewed by random-digit dialing 

telephone via the ORC Caravan omnibus.  With a sample of this size, the results are 

considered accurate within ±3.1 percentage points, 19 times out of 20, of what they would 

have been had the entire population of adults in the U.S. been polled. The margin of error 

will be larger within regions and for other sub-groupings of the survey population. These 

data were weighted to ensure the sample's regional and age/gender composition reflects 

that of the actual U.S. population according to data from the U.S. Census Bureau. 
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About Ipsos 

Ipsos is a leading global survey-based market research company, owned and managed by 

research professionals that helps interpret, simulate, and anticipate the needs and 

responses of consumers, customers, and citizens around the world. Member companies 

assess market potential and interpret market trends to develop and test emergent or 

existing products or services, and build brands. They also test advertising and study 

audience responses to various media, and measure public opinion around the globe. 

They help clients create long-term relationships with their customers, stakeholders or 

other constituencies. Ipsos member companies offer expertise in advertising, customer 

loyalty, marketing, media, and public affairs research, as well as forecasting, modeling, 

and consulting and offers a full line of custom, syndicated, omnibus, panel, and online 

research products and services, guided by industry experts and bolstered by advanced 

analytics and methodologies. The company was founded in 1975 and has been publicly 

traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34 

billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
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