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Ipsos Public Affairs is a non-partisan, objective, survey-based research practice made up 

of seasoned professionals. We conduct strategic research initiatives for a diverse number 

of American and international organizations, based not only on public opinion research, 

but elite stakeholder, corporate, and media opinion research. Ipsos has media 

partnerships with the most prestigious news organizations around the world. In Canada, 

the U.S., UK, and internationally, Ipsos Public Affairs is the media polling supplier to 

Reuters News, the world's leading source of intelligent information for businesses and 

professionals. Ipsos Public Affairs is a member of the Ipsos Group, a leading global 

survey-based market research company. We provide boutique-style customer service and 

work closely with our clients, while also undertaking global research. 

To learn more visit: www.ipsos-na.com 

 

For copies of other news releases, please visit: 

 http://www.ipsos-na.com/news-polls/. 
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A Majority of Americans Who Have Received Workplace 

Training Say That It Has Been Extremely/ Very Effective in 

Helping Them Succeed on the Job 

 
However, a Third of All Respondents Report Not Receiving Any Formal 

Workplace Training from Their Current Employer 

 

New York, NY – When it comes to formal workplace training, a majority of 

Americans who are employed full- or part-time say that they have received some 

form of instruction from their currently employer, including one in five who say 

that they have received formal training mostly online (20%) or in a classroom 

(16%), and another 30% who say that their training has involved a mix of both 

online and classroom components. However, another 30% of all Americans 

surveyed say that they have not received any formal workplace training from their 

current employer, according to a recent online survey conducted by Ipsos on 

behalf of Axonify. 

 Older respondents (37%, ages 55+), those earning less than $50,000 annually 

(37%), who do not have a college degree (38%), and those working part-

time (37%) are significantly more likely than younger adults (20%, 18-34), 

the more affluent (26%, earning $50,000 and over), those with a higher 

education (23%), and those working full-time (28%), respectively, to say 

that they have not received any formal workplace training from their 

current employer. 
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 Administrative/ clerical workers (43%) and manufacturing employees, 

plant or machine operators/ assemblers (46%) are also among those least 

likely to have received formal workplace training.   

Among all respondents, formal workplace training is seen to positively correlate 

with workplace engagement, with nearly half (46%) of those surveyed saying that 

such training makes them feel extremely engaged towards their job, and another 

45% saying that workplace training makes them feel at least somewhat engaged. 

Americans over the age of 55 (55%) and those working as professional or 

information workers (51%) are among the most likely to relate workplace training 

to feelings of extreme engagement with their job – with a majority among these 

groups agreeing they know what their role is, it's overall importance and believe 

their contributions are highly valued by the company.  

On the other hand, very few (9%) say that the formal workplace training (or lack 

of training) makes them feel disengaged: they don't feel connected to the 

company's business objectives, don't understand how their role is valued and 

probably won't stick around.   

Among trainees more specifically, more than half (54%) say that the workplace 

training that they have received is extremely/ very effective in helping them be 

successful on the job, and another 33% see it as being at least somewhat effective. 

Very few in comparison, only 13%, believe that the workplace training they have 

received is not very/ not at all effective in helping them succeed at work. 
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 Adults under the age of 35, those with children living at home, and full-

time employees are significantly more likely to rate workplace training as 

being extremely effective in helping them to succeed on the job. 

Among those who rate their workplace training as being extremely/ very 

effective, a majority say that this is because they learn information that they can 

apply in the workplace (57%) and that allows them to develop professionally 

(50%). Sizeable proportions also feel this way because they see the information as 

presented in a digestible, retainable way (42%), and roughly a third say they find 

workplace training as being effective because the sessions are short and 

manageable (34%), they are paid to complete the training (34%), the training 

happens often and regularly (32%), and because they find the training fun and 

engaging (29%). 

For those who rate their workplace training as being only somewhat effective, or 

again not very/ not at all effective, the most common problem is seen to be that 

they only receive training a few times each year (41%). Additionally, at least one 

in five say that their workplace training is ineffective because its boring (29%), 

there is too much information thrown at them at once (23%) or because they tend 

to forget most of the information within a short period of time (20%). A slightly 

smaller proportion say that their training is ineffective because they are trained on 

the wrong content (16%), while just over one in ten feel that they don’t have time 

to participate in the training (12%). Only 7% of dissatisfied trainees say that they 

simply don’t care to be trained, and another 6% are concerned about not being 

paid to complete the training, or mention some other reason (6%). 
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Most Important Features of Workplace Training 

When it comes to different elements associated with formal workplace training, 

training that is easy to complete and understand (90%) is seen as being most 

important, with nine in ten Americans surveyed saying that this feature is very/ 

somewhat important to them. More than eight in ten also rate features such as 

having access to the information anytime/anywhere (87%), being given the 

opportunity to apply the training on the job in real life (86%), participating in 

training that is engaging and fun (85%), personalized and relevant (85%), and 

having the choice to pick the training times that work best for their schedule (85%) 

as being important to them when it comes to workplace training, while similar 

proportions say the same thing about being paid to complete training (84%).  

Furthermore, another three quarters say that having regular, frequent training 

(73%) is an important feature for them as an employee, and two third rate having 

short training sessions (64%) and being provided with the option to participate on 

a range of devices (including their mobile phone, 64%) as such. Respondents are 

least likely to think of training that offers rewards or points of some kind (59%) as 

being an important feature, although a majority of those surveyed nevertheless 

agree. 

 

These are findings from an Ipsos poll conducted September 15 - 19, 2016 on behalf of 

Axonify. For the survey, a sample of 1,089 U.S. adults over the age of 18 who are 

employed full- or part-time was interviewed online, in English, including a sample of 799 

adults who have received formal workplace training from their current employer. The 
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precision of Ipsos online polls is measured using a credibility interval. In this case, the 

poll has a credibility interval of plus or minus 3.4 percentage points for the national 

sample, and 4.0 percentage points for employed respondents who have received formal 

workplace training. 

The sample for this study was randomly drawn from Ipsos’ online panel (see link below 

for more info on “Access Panels and Recruitment”), partner online panel sources, and 

“river” sampling (see link below for more info on the Ipsos “Ampario Overview” sample 

method) and does not rely on a population frame in the traditional sense.  Ipsos uses 

fixed sample targets, unique to each study, in drawing sample. The source of these 

population targets is U.S. Census 2015 American Community Survey data. The sample 

drawn for this study reflects fixed sample targets on demographics. 

Statistical margins of error are not applicable to online polls. All sample surveys and 

polls may be subject to other sources of error, including, but not limited to coverage 

error and measurement error. Where figures do not sum to 100, this is due to the effects 

of rounding. Ipsos calculates a design effect (DEFF) for each study based on the 

variation of the weights, following the formula of Kish (1965). This study had a 

credibility interval adjusted for design effect of the following (n=1,089, DEFF=1.5, 

adjusted Confidence Interval=4.9). 

For more information about Ipsos’ online polling methodology, please go here 

http://goo.gl/yJBkuf 

-- 

 

For more information on this news release, please contact: 

 

Negar Ballard  

Senior Account Manager 

US, Ipsos Public Affairs 

http://goo.gl/yJBkuf
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