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Influence 

1 

The capacity or power of persons or 
things to be a compelling force on, or 

produce effects on, the actions, 
behaviour and opinions of others 

brands 
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Influence relates strongly to market share 



Changed … the way you shop 

 … what you do 

Encouraged you to make smarter choices 

 … the way you interact 

  Relevant… to your life 

Made your life more interesting 

Fundamental… 

Part of everyday language 

Really important in the world today 

Have an emotional relationship with 

Identify with 

Nature of 
Influence 

3 
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100 UK Brands 
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100 UK Brands 
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Average 
brand in Top 

100 

Leading Edge 

Corporate Citizenship 

5 key pillars of influence 

Presence 

Trust 

Engagement 
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Leading Edge 

Trust Corporate Citizenship 

Presence 

Engagement 

Personalities differ by category and brand 
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28% 

10% 

Average 
brand in Top 

100 

Leading Edge 

Trust 
Corporate Citizenship 

Presence 

Engagement 

6% 

27% 

29% 

The average brand personality 
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15 

14 

13 

12 

11 

20 

19 

18 

17 

16 

25 

24 

23 

22 

21 

The countdown... 
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15.9bn items delivered by Royal Mail  every year 

$82bn value of global transactions through Visa in 2012  

21 million customers per week 

Smartphone users spend 409 mins per month on Facebook 

Valued at $414 billion (Jan 2013)  

The top 10 
10 

9 

8 

7 

6 
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5 



28% 28% 

6% 28% 
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Brand Personality of... 

10% 

Leading Edge 

Trust 
Corporate 
Citizenship 

Presence 

Engagement 

27% 

36% 

0 

6% 

30% 



25% 

8% 

eBay 

Average Top 50 

Introduces me 
to things I 

never knew I 
needed 

Stands 
out 
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Leading 
Edge 

Introduced me 
to something I 
never knew I 

needed 



37% 

27% 

eBay 

Average Top 50 

14 

Trust 
Understands 

consumer 
needs 



Average Daily time spent on: 
Google.co.uk   7 mins 
Amazon.co.uk 7 mins 
Tesco.com    8 mins 

 

Avg. Daily 
time spent on 

eBay: 

17 mins 
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4 
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Brand Personality of... 

28% 

Leading Edge 

Trust Corporate Citizenship 

Presence 

Engagement 

6% 

29% 

12% 0 

20% 

51% 

16% 



Trust 
Inspires a 
sense of 
British 
pride 

Citizenship 
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47% 

16% 

BBC 

Average Top 50 



54% 

26% 

BBC 

Average Top 50 

Trust 
Inspires a 
sense of 
British 
pride 
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Is 
iconic 

Trust 



Trust 

55% 

23% 

BBC 

Average Top 50 
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Trust 
Is a reliable 

resource 
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96%  

of adults 16+ 
use the BBC in 
any given week 
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3 
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Brand Personality of... 

28% 

Leading Edge 

Trust 
Corporate Citizenship 

Presence 

Engagement 

6% 

27% 

29% 

35% 15% 

29% 

21% 

10% 0 
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Largest R&D spend of any 

company in Silicon Valley in 2012 

 
Microsoft = $9.8bn 

Apple = $3.4bn 



25 

Leading 
Edge 

Is 
innovative 

47% 

19% 

Microsoft 

Average Top 50 
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1982 – Windows 1.0 

1987 – Windows 2.0 

1990 – Windows 3.0 

1995 – Windows 95 

1998 – Windows 98 

Windows – a permanent fixture 
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2001 – Windows XP 

2006 – Windows Vista 

2009 – Windows 7 

2012 – Windows 8 



Have a 
strong 
future 

28 

Trust 

57% 

39% 

Microsoft 

Average Top 
50 
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Would you have invested? 



30 

2 



31 

Brand Personality of... 

28% 

10% 

Leading Edge 

Trust 
Corporate Citizenship 

Presence 

Engagement 

6% 

27% 

29% 

29% 

0 

10% 

42% 

19% 



55% 

27% 

Amazon 

Average Top 50 

32 

Trust 
Understands 

consumer 
needs 
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Amazon.co.uk – tailored to you 
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Satisfied Customers  
UK Retail Websites Customer Satisfaction Index 

1) Amazon UK – 86% 

2) John Lewis – 80% 

3) Play – 79% 

4) Apple – 77% 

5) Asda – 77% 

Source: FORESEE ONLINE RETAIL SATISFACTION INDEX (UK CHRISTMAS EDITION 2012)  



35 

1 
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Brand Personality of... 

28% 

10% 

Leading Edge 

Trust 
Corporate Citizenship 

Presence 

Engagement 

6% 

27% 

29% 

33% 

0 

10% 

34% 

23% 



Introduces 
things I 

never knew I 
needed 
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Leading 
Edge 

30% 

8% 

Google 

Average Top 50 



41% 

17% 

Google 

Average Top 50 

Introduces me 
to things I 

never knew I 
needed 

Stands 
out 

Forever 
changes the 
consumer 
landscape 

38 

Leading 
Edge 
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UK ‘search’ market share 

90% 

5% 3% 2%  
(Ask + others) 



Introduces me 
to things I 

never knew I 
needed 

Stands 
out 

40 

Leading 
Edge 

37% 

19% 

Google 

Average Top 50 
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36% 

17% 

Google 

Average Top 50 
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Trust 
Continues 

to get 
better 
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Google Maps vs. Apple Maps 
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Constantly Strive  
To Understand  
People 

Innovate & Adapt 
To Change 

Use Technology  
To Shape Behaviour 
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