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Influence

The capacity or power of persons or
brands to be a compelling force on, or
produce effects on, the actions,
behaviour and opinions of others
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Influence relates strongly to market share
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Nature of
Influence

Ipsos

Identify with

Have an emotional relationship with

Changed ... the way you shop
... the way you interact
... what you do

Encouraged you to make smarter choices

Fundamental...

Relevant... to your life

Made your life more interesting
Really important in the world today

Part of everyday language
Q) Influential Brands



100 UK Brands
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100 UK Brands
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5 key pillars of influence

Trust Corporate Citizenship

Average

brand in Top

Engagement
100

Presence

Leading Edge
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Personalities differ by category and brand

Trust Corporate Citizenship

Engagement @ /

Presence

Leading Edge
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The average brand personality

10% o .
Corporate Citizenship

Trust
27% Average
: brand in Top
ngagement 100
29% Presence

®

Leading Edge
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The countdown...
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The top 10

$82bn value of global transactions through Visa in 2012

10 VIS

15.9bn items delivered by Royal Mail every year

8 %M S 21 million customers per week
>.

7 facebook Smartphone users spend 409 Mins per month on Facebook

y

6 ' Valued at $414 billion (Jan 2013)
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Brand Personality of...

0
Corporate
Trust Citizenship
30%
Engagement
(o)
28% Presence

Leading Edge
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" eBay

Bl Average Top 50

25%
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eBay 37%

Ml Average Top 50
27%

Trust

Understands
consumer
needs



‘- e
d Welcome! Sign In or register.

CATEGORIES v FASHION MOTORS TICKETS DEALS CLASSIFIEDS

* Back to home page | Handy & Organizer > Handys ohne Vertrag

SAMSUNG GALAXY TAB P1000 ANDROID 2
GB TABLET PC

item N

condition

'Test message
Time Jeft:  18d 23h (Jul 27,

ne: hello, what can you tell
product?

Justa moment.

Prce:  EUR 354.90 N/ '\ hello
Approximately

Shipping: Read item descrl
details. See more

Quantity 1 More

Delivery: Vares

Ratiims ancants

Avg. Daily
time spent on Average Daily time spent on:
eBay: Google.co.uk 7 mins

17 minS Amazon.co.uk 7 mins

Tesco.com 8 mins
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Brand Personality of...

Ipsos

Trust

16%
51%
Engagement
20%
12%

Leading Edge

Corporate Citizenship

EE[E

Presence
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BBC 47%

Bl Average Top 50
16%

Inspires a
sense of
British
pride

Citizenship
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BBC 54%

Bl Average Top 50
26%

Trust
S
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BBC 55%

H Average Top 50
23%

Trust

ERUEL[E
resource



96%

of adults 16+
use the BBC in
any given week
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Brand Personality of...

Trust

29%

35%

Corporate Citizenship

Engagement

21%

Leading Edge

Ipsos

& Microsoft

Presence
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Largest R&D spend of any

company in Silicon Valley in 2012

Microsoft = $S9.8bn
Apple = $3.4bn
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- Microsoft

Ml Average Top 50

47%
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Windows — a permanent fixture

1998 — Windows 98
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Ipsos

2001 — Windows XP

2006 — Windows Vista

2009 — Windows 7

= i@ a == '
PR a me 2012 — Windows 8
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Ipsos Microsoft 57%

M Average Top
50

Trust

Have a
strong
future



Ipsos

Would you have invested?
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Brand Personality of...

Trust

42%

Engagement

29%

Leading Edge

Ipsos

19%

Corporate Citizenship

Presence
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Ipsos
Amazon 55%

Bl Average Top 50
27%

Trust

Understands
consumer
needs



Amazon.co.uk — tailored to you

Today's Recommendations For You

Here's a dailly sample of items recommended for you. Chck heare to sea all recommendations. Page 1 of 16

§ racommendation

New lor You

Mac OS X
Snow Leopard

Rutw this item

Ray Romeano
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Satisfied Customers

UK Retail Websites Customer Satisfaction Index

1) Amazon UK — 86%
2) John Lewis — 80%
3) Play — 79%

4) Apple — 77%

5) Asda — 77%
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Brand Personality of...

Trust

34%

Engagement

33%

Leading Edge

Ipsos

23%

Corporate Citizenship

Presence
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"~ Google

Ml Average Top 50

30%
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m Google

Bl Average Top 50

41%
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UK ‘search’ market share

“YoXo

5% 3% 2%
(Ask + oth

ers)
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W Google

Ml Average Top 50

37%
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Ipsos
Google 36%

Bl Average Top 50
17%

Trust

Continues
to get
better



Google Maps vs. Apple Maps

techradar pro
AW €,
el WS INSIGHTS NETWORKS AND SERVERS

Mo Vieo Wk UK Alics Asts  Fovope  Lates Amserics MkBe fasl  fesmens Wkt Sport  Erster tatrenond Tech BT lmn' RANDWAN FTWAN NOBLE WOKC

TURIRA T ORA LR w5 - A

™: Cwm T S

B

Review: G SHARE TIS
shame 0030

)
Mashable n »
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Map apg

obably take so long for A to fix its Maps
has offered some alt in his apology for
the leas-than-perfect app. In te to customers Cook says: “While
we're improving Maps, you ¢ alternatives by downloading
map apps from the App Store like Bing, MapQuest and Waze, or use
or Nokia maps by going to their wobsites and creating an

M Veew Moto
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Constantly Strive
To Understand
People

Innovate & Ad
To Change

Use Technology
To Shape Behaviour
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