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Ipsos Marketing, Industry & Services is a non-partisan, objective, survey-based research
practice made up of seasoned professionals. We conduct strategic initiatives around
global brand and innovation research, focusing on research to support and direct
marketing and brand management decisions — from the earliest stages of innovation
through brand maturity. We provide tactical direction and a roadmap for
implementation based on a deep understanding of our clients’ industries and the market
dynamics impacting their businesses, and driven by an unparalleled ability to link
research to real-world outcomes.

Ipsos Marketing, Industry & Services is a member of the Ipsos Group, a leading global
survey-based market research company. We provide boutique-style customer service and
work closely with our clients, while also undertaking global research. Ipsos has media
partnerships with the most prestigious news organizations around the world. To learn
more, visit: http://www.ipsosmarketing.com/industryservices/. For copies of other news
releases, please visit: www.ipsos-na.com/news/.

© 2009, Ipsos Marketing Page 1



Ipsos Marketing
The Innovation and Brand Research Specialists

American and British Consumers Are Highly Receptive
to Smart Grid Technology Concept

New York, NY — A recent study gauging U.S. and UK consumer awareness and attitudes
towards Smart Grid Technology found that while most were previously unfamiliar with
Smart Grid technology (74% in the U.S. and 90% in the UK), once exposed to a
description of Smart Grid Technology, respondents in both countries were receptive to
the idea of Smart Grid. Three in five respondents in both the U.S. (64%) and UK (60%)
would change their electricity consumption behavior with the adoption of Smart Grid
according to a poll conducted by Ipsos for GE.

e Half of those surveyed in the U.S. (52%) and over one third in the UK (38%) are
willing to pay an increased 5% monthly rate for smart grid technology if there is a
corresponding reduction in overall energy costs by 15%.

e 72% inthe U.S. and 58% in the UK who claim to be extremely/very committed to
an environmentally friendly lifestyle would sign up for Smart Grid.

e Over two in five feel Smart Grid would solve a problem or fulfill a need for them
(52% in the U.S. and 43% in the UK).

Consistent with the intention to change their energy consumption, the majority of
consumers surveyed in both countries intend to monitor their energy usage online.

e 60% of those surveyed in the U.S. and 58% in the UK definitely/probably would
monitor their energy consumption online. Furthermore seven in ten in both
countries (71% in the U.S. and 65% in the UK) are likely to monitor their
consumption at least once a week.

Consumers want to learn more about Smart Grid Technology in terms of availability,
functionality, and cost implications.

e Pricing details top additional information desired: 73% of those surveyed in the
U.S. and UK said they would like more information about Smart Grid pricing.

The concept of Smart Grid Technology was presented to all respondents with examples
of smart grid technologies in the home (smart meters, smart energy panels, and smart
appliances) and a detailed description of benefits, including access to more accurate data
and knowledge about electricity pricing, ways to save money and lower one’s
environmental footprint and better detecting and managing outages.
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These are some of the findings of an Ipsos poll conducted June 26th - June 30th, 2009.
For this survey, a US national sample of 1,093 adults and a UK national sample of 1,034
adults aged 18 and older from Ipsos' online panel were interviewed online. Weighting
was then employed to balance demographics and ensure that the sample’s composition
reflects that of the U.S. and UK adult populations and to provide results intended to
approximate the sample universe. A survey with an unweighted probability sample of this
size and a 100% response rate would have an estimated margin of error of +/- 3
percentage points 19 times out of 20 of what the results would have been had the entire
adult population of the United States or the United Kingdom had been polled. All sample
surveys and polls may be subject to other sources of error, including, but not limited to
coverage error, and measurement error.
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About Ipsos
Ipsos is a leading global survey-based market research company, owned and managed by
research professionals that helps interpret, simulate, and anticipate the needs and
responses of consumers, customers, and citizens around the world. Member companies
assess market potential and interpret market trends to develop and test emergent or
existing products or services, and build brands. They also test advertising and study
audience responses to various media, and measure public opinion around the globe.
They help clients create long-term relationships with their customers, stakeholders or
other constituencies. Ipsos member companies offer expertise in advertising, customer
loyalty, marketing, media, and public affairs research, as well as forecasting, modeling,
and consulting and offers a full line of custom, syndicated, omnibus, panel, and online
research products and services, guided by industry experts and bolstered by advanced
analytics and methodologies. The company was founded in 1975 and has been publicly
traded since 1999. In 2008, Ipsos generated global revenues of €979.3 million ($1.34
billion U.S.). Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.

See GE factum charts.ppt for data tables
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