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So, Whom Do We Trust?

Reader’s Digest Trust Survey Finds that Pharmacists, Doctors and
Airline Pilots Top the List as Canada’s Most Trusted Professions

CEOs Now Mingle with Least Trustworthy

Toronto, ONTARIO (Wednesday, January 22nd, 2003) -- A Reader’s Digest Poll conducted
by Ipsos-Reid and released today shows that pharmacists (91%), doctors (85%) and airline
pilots (81%) are given top trustmarks by Canadians. This is in comparison to national
politicians (9%), car salespeople (10%) and local politicians (14%) who are at the bottom of
the list. Canada’s captains of industry, battered by scandals during 2002 which have spilled
over to tarnish their reputation as a group, don’t fare much better: with only 21 percent who
trust CEOs they’re tied with trade unions and our fourth from the bottom of the list in the

notch above local politicians.

When examining which industries Canadians trust the most it is the medical research
industry (62%), the tourism industry (57%) and national retail/department stores (56%) that
top the list. At the bottom is the tobacco industry (8%), the oil industry (17%) and the

advertising industry (17%).

These are the findings of an Ipsos-Reid poll conducted on behalf of Reader’s Digest Magazine (Canada)
Ltd. between September 25th and November 7, 2002. The poll is based on a randomly selected sample
of 1,007 adult Canadians who are members of the Ipsos-Reid Canadian Household Panel. The Ipsos-
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Reid Canadian Household Panel consists of 70,000 pre-screened households consisting of over 140,000
individuals that are a representative sample of the Canadian population. The survey was self-
completed and conducted via mail. With a sample of this size, the results are considered accurate to
within £ 3.1 percentage points, 19 times out of 20, of what they would have been had the entire adult
Canadian population been polled. The margin of error will be larger within regions and for other sub-
groupings of the survey population. These data were statistically weighted to ensure the sample's
regional and age/sex composition reflects that of the actual Canadian population according to the 2001

Census data.

The following is a chart that lists professions and organizations in Canada in terms of their

ranking “trustmarks”:

B Extremely trustworthy (6,7) O Trustworthy (5) |

Pharmacists

Doctors

Airline pilots

Teachers

The police

Day care workers

The Armed Forces
Accountants

Charitable organizations

The judicial system

Plumbers

Chiropractors

Financial advisors

The environmental movement
Television and radio personalities

Below is a list of various groups of people in society, professions and different institutions. Please indicate the level of trustworthiness you have for each
profession or institution.
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B Exiremely trustworthy (6,7) O Trustworthy (5)]
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Religious institutions 17% 35%

Auto mechanics 33%

Journalists 31%

Lawyers 29%

New home builders 27%

The press 27%

Trade unions 21%

Chief Executive Officers (CEOs) 21%

Local politicians 14%
Car salespeople
National politicians 9%

Below is a list of various groups of people in society, professions and different institutions. Please indicate the level of trustworthiness you have for each
profession or institution.

When asked to identify the level of importance of various attributes in their personal
assessment of professions and associations, honest (68%) is viewed by the largest number of
Canadians as extremely important. Following on list as extremely important are integrity
(54%), reliability (51%), commitment to promises (49%), professionalism (33%), reputation

(21%), personal experience (16%) and the education required (13%).

Asked to identify which one attribute is the most important, the list is almost in the same
rank order with honesty (51%) topping the list, followed by integrity (19%), reliability (8%),
professionalism (5%), commitment to promises (5%), reputation (2%), personal experience

(1%), and education required (1%).

Canadians were also asked to evaluate various industries and sectors as to their

trustworthiness:

© Ipsos-Reid

Washington e New York e Minneapolis e San Francisco
Vancouver e Edmonton e Calgary e Winnipeg e Toronto e Ottawa e Montreal



IpsosfReid

B Extremely trustworthy (6,7) O Trustworthy (5)]

Medical research industry
Tourism industry

National retail/ department stores
Drug and pharmaceutical industry
Airline industry

Food companies

Restaurant industry

Banking industry

The technology industry

Radio industry

Beer companies

Consumer household product companies
Liquor industry

Newspaper industry

Financial planning industry

Please indicate your overall level of trust in each of the following industries or company types.

B Extremely trustworthy (6,7) 8 Trustworthy (5)]
P 70% ] 34%
Automobile industry L4 33%

Hydro-electric industry [EEFE/aa 16% | 31%

Long distance telephone companies

Television industry

Investment advisory industry
Cable television industry
Cosmetic industry
Consumer gas industry
Cellular phone companies
Chemical industry
Advertising industry

QOil industry

Tobacco industry &

Please indicate your overall level of trust in each of the following industries or company types.

Respondents were also asked to rate the level of importance of a number of attributes when

assessing the reputation of a company. Quality of product (56%) leads the list of attributes
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rated as extremely important, followed by customer service (52%), responsible business
practices (32%), employee practices (23%), personal experience (22%), innovation (7%) and
advertising (4%).

Of these attributes, quality of product (39%) is ranked as the most important, followed by
customer service (33%), responsible business practices (11%), personal experience (4%),

employee practices (1%) while advertising and innovation receive less than one percent.

-30-

For more information on this news release, please contact:

John Wright
Senior Vice-President
Ipsos-Reid Public Affairs
(416) 324-2900

For full tabular results, please visit our website at www.ipsos-reid.com. News Releases are

available at http:/ /www.ipsos-reid.com/media/content/ PRE REL.cfm
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