Majority (90%) Say Former PM Chrétien Should
Come Clean and Testify on Sponsorship Program

Chrétien (29%), Martin (22%), Share Blame With Gagliano (16%)
and Public Servants (7%) for Scandal

Two Thirds (65%) Want Election to Wait as Grits Continue
Tailspin in Wake of Scandal - Liberals Fall to 35%,
Conservatives up to 27%, NDP at 17%, Bloc at 10% as Liberals
Enter Minority Territory

IReid
S C) T N

Public Release Date February 16, 2004 (11:00 PM, EST)

Ipsos-Reid is Canada's leading marketing research and public affairs company, both in size and
reputation. It operates in seven cities and employs more than 300 researchers and support staff
in Canada. Ipsos-Reid has the biggest network of telephone call centres, as well as the largest
prerecruited household and online panels in Canada. Its Canadian marketing research and
public affairs practices are staffed with seasoned research consultants with extensive industry-
specific backgrounds offering the premier suite of research vehicles in Canada, including the
Ipsos Trend Report, the leading source of public opinion in the country. Ipsos-Reid is a member
of the Ipsos Group, the second largest survey-based marketing research company in the world.
Visit www.ipsos-reid.com

For copies of other news releases, please visit
http://www.ipsos-reid.com/media/content/PRE_REL.cfm

© Ipsos-Reid

Washington . New York . Minneapolis . San Francisco
Vancouver . Edimonton . Calgary . Winnipeg . Toronto . Ottawa . Montreal



IpsosfReid

Majority (90%) Say Former PM Chrétien Should Come
Clean and Testify on Sponsorship Program

Chrétien (29%), Martin (22%), Share Blame With Gagliano (16%) and
Public Servants (7%) for Scandal

Two Thirds (65%) Want Election to Wait as Grits Continue Tailspin
in Wake of Scandal - Liberals Fall to 35%, Conservatives up to 27%,
NDP at 17%, Bloc at 10% as Liberals Enter Minority Territory

Toronto, ONT - According to the latest Ipsos-Reid/CTV/Globe and Mail poll released
today, an impressive majority of nine in ten (90%) Canadians feel that former Prime Minister
Jean Chrétien should be called to testify and explain what he knows about the Sponsorship
Program at a public inquiry. One in ten (8%) say that he should not be summoned for such a

hearing, while 2% of respondents state they ‘do not know.”

Jean Chrétien (29%) receives the most blame from Canadians for the sponsorship program
scandal. Paul Martin (22%) and former Public Works Minister Alfonso Gagliano (16%) also
shoulder a substantial amount of public blame. A small group (7%) believe that the Pubic
Servants who worked at the Department of Public Works are most at blame for this scandal.
One in ten (12%) are inclined to believe that all of these people share the blame for the

sponsorship program debacle. 14% or respondents do not offer an opinion on the topic.

Canadians want a complete investigation into the sponsorship program debacle before the
next federal election is held. A majority of two thirds (65%) are of the opinion that Mr. Martin
should not call a federal election until an investigation is complete. A third of Canadians
(32%) are of the opposite opinion, as they say that the government can call an election before

the issue is fully investigated, while 3% say they do not know.
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Sheila Fraser’s audit report has sent Paul Martin’s Liberal government reeling into freefall, as
Liberal voter support drops to 35% (down 13 points since January 15, and down four points
since February 12t). In the wake of the sinking Liberals the Conservatives have gained
ground, with Conservative support rising to 27% (up 8 points since January 15t%, and up 3
points since February 12th). In contrast, the NDP (17%, down 1 point since February 12t), the
Bloc Quebecois (11%, up 1 point from February 12th), and the Green Party (5%, unchanged

since February 12th), have seen little change in support levels.

A majority of two thirds (65%) say they are aware of the Auditor General’s report (30%
somewhat aware, 35% very aware). In contrast, the remaining third (34%) is not aware of the

audit report (13% not very aware, 22% not at all aware). 1% says they do not know.

Two thirds (67%) believe that Prime Minister Paul Martin either knew something (34%) or
knew a lot (33%) about the Sponsorship Program. This is juxtaposed against one quarter
(26%) who believes that Martin either knew a little (17%) or knew nothing (8%) about the

scandal. One in ten (8%) offer no opinion on this issue.
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These are the findings of an Ipsos-Reid/Globe and Mail/CTV poll. The polling for questions dealing
with the Federal vote were conducted between February 11th and February 15th 2004, and the
question concerning the Auditor General’s report was conducted between February 10 and February
15th. The Federal vote questions are based on a randomly selected sample of 1055 adult Canadians
during this time frame. With a sample of this size, the results for each question are considered accurate
to within + 3.1 percentage points, 19 times out of 20, of what they would have been had the entire
adult Canadian population been polled. The questions on the Auditor General’s report are based on a
randomly selected sample of 737 adult Canadians during this time frame. With a sample of this size,
the results for each question are considered accurate to within £3.6 percentage points, 19 times out of
20 what they would have been had the entire adult population been polled. The margin of error will be
larger within regions and for other sub-groupings of the survey population. These data were
statistically weighted to ensure the sample's regional and age/sex composition reflects that of the actual

Canadian population according to the 2001 Census data.
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Nine in Ten (90%) Want Chrétien To Come Clean and Testify

An overwhelming majority of nine in ten (90%) feel that the former Prime Minister Jean
Chrétien should be called to testify and explain what he knows about the Sponsorship
Program at a public inquiry. One in ten (8%) say that he should not be summoned for such a
hearing. 2% of respondents stated that they ‘do not know.

e Atlantic Canadians (95%) and Albertans (93%) are the most likely to believe that
Chrétien should come testify before such an inquiry, while Quebecers (91%) and
Ontarians (90%) and British Columbians (88%) fall in the middle. Residents of
Saskatchewan/Manitoba (82%) are the least likely to hold this opinion.

Many Point to Chrétien, But Martin and Gagliano Also Shoulder
Blame for Scandal

When Canadians are asked whom they think is most to blame for the sponsorship scandal,
three in ten (29%) point to former Prime Minister Jean Chrétien. In comparison, one fifth
(22%) blame Paul Martin, and one in seven (16%) assign blame to former Public Works
Minister Alfonso Gagliano. A very small group (7%) believe that the Pubic Servants who
worked at the Department of Public Works are to blame for this scandal. One in ten (12%) are
inclined to believe that all of these people share the blame for the sponsorship program
debacle. It would appear that there is a cloud of confusion surrounding this issue for many
Canadians, as a substantial minority of one in seven (14%) say they do not know.

e Ontarians (31%) have the highest percentage of people who blame Chrétien for the
scandal, followed by British Columbians (30%), Albertans (29%), Quebecers (27%),
residents of Saskatchewan and Manitoba (26%), and Atlantic Canadians (23%).

e The older are more likely to blame Chrétien than the young (26% 18-34, 29% 35-54,
34% 55+).
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e One quarter of British Columbians (24%) blame Paul Martin most for the sponsorship
scandal, while two in ten in Ontario (23%), Quebec (22%) and Atlantic Canada (20%)
point to Martin. 16% of Albertans say Chrétien is most to blame, only 7% in
Saskatchewan/Manitoba.

e Those who blame Martin are significantly more likely to live in urban areas than in

rural areas (23% vs. 13%).

Two Thirds (65%) Say No Election Until an Investigation

A majority of two thirds (65%) are of the opinion that Mr. Martin should not call a federal
election until an investigation is complete. A third of Canadians (32%) are of the opposite
opinion, as they say that the government can call an election before the issue is fully
investigated. 3% of respondents say they do not know.

e Seven in ten residents of Atlantic Canada (70%), Ontario (67%) and Alberta (67%)
believe that there should not be an election until the completion of an investigation,
while six in ten in Saskatchewan/Manitoba (63%), Quebec (61%) and British Columbia
(61%) believe so.

e Women are more inclined than men to believe an election should be held off until an

investigation is completed (69% vs. 61%).

Grits in Tailspin as Support Continues To Drop to 35%... Down 13
points since January 15t", Down 4 points Since February 12th

The bottom has apparently not yet been reached for Paul Martin’s Liberals as Liberal voter
support continues to crumble from the aftershocks of Sheila Fraser’s damning audit report.
Liberal vote support has dropped by 13 points since one month ago, as 35% of decided voters
would cast their ballot for the Liberal party if an election were held tomorrow (down four
points since February 12th). The Conservatives have been successful in gobbling up a

substantial amount of new supporters, as Conservative vote support has risen to 27% (up 8
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points since a month ago, and up 3 points since February 12t). Vote support for the New

Democratic Party has remained stable at 17% (down one point from February 12t), as has

support for the Bloc Quebecois (11%, up one point from February 12t), and the Green Party

(5%, unchanged from February 12t).

The Liberals have taken the biggest hit in Quebec, where voter support has dropped
to 31% (down 9 points since February 12th), followed by Alberta (20%, down 8 points),
Ontario (41%, down 6 points), and Saskatchewan/Manitoba (29%, down 4 points).
British Columbia has stayed the same (27%), while the Liberals have actually gained in
Atlantic Canada (47 %, up 5 points).

The Conservatives have gained most in Alberta (58%, up 8 points),
Saskatchewan/Manitoba (28%, up 5 points), and Quebec (10%, up 5 points). And have
stayed stable in Ontario (26%, up 1 point), Atlantic Canada (32%, down 1 point), and
British Columbia (32%, down 3 points).

The NDP has gained somewhat in British Columbia (27%, up 5 points) and has lost
somewhat in Atlantic Canada (12%, down 7 points).

The Liberals have lost ground in urban areas (36%, down 6 points), while the

Conservatives have also lost in rural areas (31%, down 5 points).

Two Thirds (65%) Aware of Scandal, One Third (34%)Very Aware

The Auditor General’s report appears to be a top-of-mind issue among Canadians, as a

strong majority of two thirds (65%) say they are aware of the report (30% somewhat aware,

35% very aware). In contrast, the remaining third (34%) is not aware of the issue (13% not

very aware, 22% not at all aware). 1% says they do not know.

Awareness is highest in British Columbia (70%), followed by Ontario (68%), Atlantic
Canada (67%), Alberta (66%), Saskatchewan/Manitoba (57%), and Quebec (50%).

Men are more likely to be aware than women (69% vs. 60%).

© Ipsos-Reid

Washington . New York . Minneapolis . San Francisco
Vancouver . Edmonton . Calgary . Winnipeg . Toronto . Ottawa . Montreal



IpsosfReid

e Level of awareness also rises with age (43%, 18-34, 69% 35-54, 83% 55+).

e Those with the higher levels of education are more likely to be aware of the report
(47% less than high school, 58% high school, 63% some post secondary or college
diploma, 74% University degree or more).

e Awareness is also positively related to income level (45% <$30K, 62% $30K-$60K, 76%
$60K+).

Two Thirds (67%) Believe That Martin Knew About the Sponsorship

Program

Two thirds (67%) believe that Prime Minister Paul Martin either knew something (34%) or
knew a lot (33%) about the Sponsorship Program. This is juxtaposed against one quarter
(26%) who believe that Martin either knew a little (17%) or knew nothing (8%) about the
scandal. One in ten (8%) offer no opinion on this issue.

e No notable demographic trends are apparent for this issue.
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