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Q2-2001

+ 4%

+ 12%

n=1,000, National Sample of Canadian Adults

Source: Ipsos-Reid 2004
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Bought/sold investments

Visted a home for sale you first saw or found online

Purchased a product as a result of an advertisement you saw online

Clicked on website advertisement

Comparison shopped

Purchased a product or service directly online

Conducted online banking transactions

Taken a picture tour or looked at pictures of homes for sale

Searched for or viewed real estate listings

% 55+ years
% 18 to 54 years

Online Activities Ever Done Source: Ipsos-Reid 2004

(Percentage of respondents)

n=789, Canadian with Internet Access Net difference
(% 55+ - % 18 to 54)
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