
ARE CANADIANS FOCUSED ON THEIR VISION?  
Survey Shows 76% Of On-Line Canadians Value Their “Ability 
To See” Most – Much More Than Their Ability To Walk (14%), 

Talk (6%), Or Hear (3%) 
But, Only 35% Get Their Eyes Checked Yearly 

Ipsos-Reid is Canada's market intelligence leader and the country’s leading provider of public 
opinion research. With operations in eight cities, Ipsos-Reid employs more than 300 researcher 

professionals and support staff in Canada. The company has the biggest network of telephone call 
centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos-Reid’s 

Canadian marketing research and public affairs practices are staffed with seasoned research 
consultants with extensive industry-specific backgrounds, offering the premier suite of research 
vehicles in Canada—including the Ipsos Trend Report, the leading source of public opinion in 

the country—all of which provide clients with actionable and relevant information. Ipsos-Reid is 
an Ipsos company, a leading global survey-based market research group. To learn more, visit 

www.ipsos.ca  
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ARE CANADIANS FOCUSED ON THEIR VISION?  
Survey Shows 76% Of On-Line Canadians Value Their “Ability To 
See” Most – Much More Than Their Ability To Walk (14%), Talk 

(6%), Or Hear (3%) 
But, Only 35% Get Their Eyes Checked Yearly 

Toronto, ON – In lead up to World Sight Day this coming October 13th, Ipsos-Reid, on behalf 

of the Canadian Association of Optometrists, conducted a national survey that asked on-line 

Canadians about their views on eye and vision care.  

The survey revealed a strong majority of these Canadians (76%) rated their ability to see as 

something that is more important to them than their ability to walk (14%), talk (6%), hear 

(3%), or have natural teeth (2%). But despite the fact that they put such a high-value on their 

vision, only 35% say they have their eyes checked at least once a year. In fact, more 

Canadians say they have their vehicle (82%) or furnace (41%) inspected annually than say 

that they have a yearly check-up on their eyes.  

And when considering from a long list or possible expenditures which ones they would be 

willing to pay around $100 for, if they had to pay for it themselves, many more on-line 

Canadians choose “dinner for two at a nice restaurant” (58%) or “tickets for a concert” (45%) 

than choose “a general eye-health examination from an optometrist” (30%).  

These are the findings of an Ipsos-Reid on-line survey fielded from August 18th to August 23rd 2005.  

For the survey, a representative randomly selected sample of 865 adult on-line Canadians were 

interviewed.  With a sample of this size, the aggregate results are considered accurate to within +/-3.3 

percentage points, 19 times out of 20, of what they would have been had the entire adult on-line 

Canadian population been polled.  The margin of error will be larger within each sub-grouping of the 

survey population.  These data were weighted to ensure the sample's regional and age/sex composition 

reflects that of the actual Canadian population according to the 2001 Census data.  
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By Far The Largest Percentage Of On-Line Canadians (76%) Value 
Their Ability To See Most – Much More Than Their Ability To Walk 
(14%), Talk (6%), Hear (3%) Or Their Natural Teeth (2%)…  
When on-line Canadians are asked to choose from a list which natural ability they value 

most, 76% choose their “ability to see” – while much fewer choose their “ability to walk” 

(14%), “talk” (6%), “hear” (3%), or their “natural teeth” (2%).  

• Residents of Quebec (87%) are the most likely to most value their ability see, followed by 

residents of Atlantic Canada (80%), and British Columbia (79%).  

But Only 35% Get Their Eyes Checked Annually…  

As part of the survey on-line Canadians were asked how often they have a series of different 

things checked to make sure they are in good working order and to help prevent future 

problems. When looking at which things they check at least once a year we see that:  

• 82% get their “Vehicle” checked at least annually,  

• 75% get their “general health” or “teeth” checked,  

• Half (49%) get their financial investments checked,  

• 41% get their furnace checked,  

• 37% get their computer checked,  

• 35% get their eyes checked, and 

• 12% get their hearing checked.  
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Many Fewer Say They Would Spend $100 On An Eye-Health Exam 
(30%) Than Would For A Dinner For Two (58%) Or Concert Tickets 
(45%)…  
More on-line Canadians say they would more willing to pay around $100, if they had to pay 

for it themselves, for a “dinner for two at a nice restaurant” (58%) or “tickets for a concert” 

(45%) than would be willing to pay this amount for “a general eye-health examination by an 

optometrist” (30%).  

Question: Which of the following would you 
be willing to pay around $100 for, if you had 

to pay for it yourself? 
Dinner for two at a nice restaurant 58% 

A tune-up for your vehicle 58% 
Tickets for a concert 45% 
A dental check-up 42% 

A complete check of your furnace 35% 

A general eye-health examination by an 
optometrist 

30% 

A cell phone 28% 
A massage by an expert 23% 

An interior design consultation 
19% 

A hearing test 19% 

A lamp for your living room 16% 

Sunglasses 16% 

A fitness assessment at a fitness club 9% 

None of the above 8% 
 -30- 

For more information on this news release, please contact: 

Paul Orovan 
Research Manager 

Ipsos-Reid Public Affairs 
(416) 324-2900 

For full tabular results, please visit our website at www.ipsos.ca.  News Releases are 
available at: http://www.ipsos-na.com/news/  


