CHANGE OF CANADA’S NATIONAL MOTTO TO “SEA
TO SEA TO SEA” IS GIVEN STRONG ENDORSEMENT
BY THOSE WHO HAVE AN OPINION

Owver Four In Ten Approve Of Potential Change (44%) Vs. 17%
Who Disapprove — 37% Are Indifferent

Ipsos Reid

Public Release Date: - Saturday March 11", 6:00 a.m. (EST)

Ipsos Reid is Canada’s market intelligence leader and the country’s leading provider of public
opinion research. With operations in eight cities, Ipsos Reid employs more than 300 researcher
professionals and support staff in Canada. The company has the biggest network of telephone call
centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos Reid’s
Canadian marketing research and public affairs practices are staffed with seasoned research
consultants with extensive industry-specific backgrounds, offering the premier suite of research
vehicles in Canada—including the Ipsos Trend Report, the leading source of public opinion in
the country—all of which provide clients with actionable and relevant information. Ipsos Reid is
an Ipsos company, a leading global survey-based market research group. To learn more, visit

WWwW.ipsos.ca

For copies of other news releases, please visit
http://www.ipsos-na.com/news/

© Ipsos Reid
Washington e New York e Chicago e Minneapolise Seattle ¢ San Francisco
Vancouver e Edmonton e Calgary e Winnipeg e Toronto e Ottawa e Montreal



@ Ipsos Reid

CHANGE OF CANADA’S NATIONAL MOTTO TO “SEA TO
SEA TO SEA” IS GIVEN STRONG ENDORSEMENT BY
THOSE WHO HAVE AN OPINION

Over Four In Ten Approve Of Potential Change (44%) Vs. 17% Who
Disapprove — 37% Are Indifferent

Toronto, ON -The idea of potentially changing Canada’s national motto from “From Sea to
Sea” to what the Premiers of Yukon, Nunavut and the Northwest Territories propose be
“From Sea to Sea to Sea” —so as to include the Arctic Ocean- is strongly endorsed among
those Canadians who have an opinion about this issue, according to a new Ipsos Reid survey

conducted on behalf of CanWest News Service/Global News.

The survey of 1002 Canadians reports that 44% of Canadians believe “this new motto sounds
good” and approve of this change —two and half times the proportion (17%) who “think this
new motto does not sound good and disapprove of this change”. Meanwhile, 37% say they

“don’t care either way”.

* Endorsement of the potential change is highest among residents of
Saskatchewan/Manitoba (58%), Atlantic Canada (55%), and British Columbia and
Alberta (both at 51%).

¢ Indifference to the potential change runs highest among residents of Quebec (51%),
and among younger adults age 18-34 (43% don’t care either way vs. 34% among those

ages 35 and older).
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These are the findings of an Ipsos Reid poll conducted for CanWest News Service/Global News and
fielded from March 7th to March 9%, 2006. For this survey, a representative randomly selected sample
of 1002 adult Canadians was interviewed by telephone. With a sample of this size, the aggregate
results are considered accurate to within £3.1 percentage points, 19 times out of 20, of what they
would have been had the entire adult Canadian population been polled. The margin of error will be
larger within each sub-grouping of the survey population. These data were weighted to ensure the

sample’s regional and age/sex composition reflects that of the actual Canadian population according to

Census data.
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For more information on this news release, please contact:

John Wright
Senior Vice President
Ipsos Reid Public Affairs
(416) 324-2900
For full tabular results, please visit our website at www.ipsos.ca. News Releases are
available at: http://www.ipsos-na.com/news/
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