A SURVEY OF CALGARY AND KITCHENER-WATERLOO
RESIDENTS ON FINANCIAL SERVICES

Non-Traditional Financial Service Providers Deemed Important;
Most Interested In Such Institutions

What Would They Do With The Money They'd Save At A Non-
Traditional Bank...?

Ipsos Reid

Public Release Date: - October 12, 2006 -- 10:30 a.m.

Ipsos Reid is Canada’s market intelligence leader and the country’s leading provider of public
opinion research. With operations in eight cities, Ipsos Reid employs more than 300 researcher
professionals and support staff in Canada. The company has the biggest network of telephone call
centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos Reid'’s
Canadian marketing research and public affairs practices are staffed with seasoned research
consultants with extensive industry-specific backgrounds, offering the premier suite of research
vehicles in Canada—including the Ipsos Trend Report, the leading source of public opinion in
the country—all of which provide clients with actionable and relevant information. Ipsos Reid is
an Ipsos company, a leading global survey-based market research group. To learn more, visit

WWw.ipsos.ca

For copies of other news releases, please visit
http://www.ipsos-na.com/news/

© Ipsos Reid

Washington e New York e Chicago e Minneapolise Seattle ¢ San Francisco
Vancouver e Edmonton e Calgary e Winnipeg e Toronto e Ottawa e Montreal



@ Ipsos Reid

A SURVEY OF CALGARY AND KITCHENER-WATERLOO
RESIDENTS ON FINANCIAL SERVICES

Non-Traditional Financial Service Providers Deemed Important;
Most Interested In Such Institutions
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Traditional Bank...?

Toronto, ON - Canadian Tire Financial Services will soon be offering new financial services
and products in two test markets--Calgary, Alberta and Kitchener-Waterloo, Ontario. A new
Ipsos Reid survey of adult residents of Calgary and Kitchener-Waterloo adults finds that
residents think it's important that Canadians are not limited to just traditional banks (89% in
Calgary and 90% in Kitchener-Waterloo). Moreover, most would be interested in obtaining
financial services and products at an institution other than a traditional bank (63% in Calgary

and 69% in Kitchener-Waterloo).

A non-traditional bank often offers more in the way of savings. So, what would those in
Calgary/Kitchener-Waterloo do with the extra money they would have if they switched to a
non-traditional financial service provider? Would they spend it or would they save it?
Likely both! Some of the more common responses are save it (23% Calgary and 24%
Kitchener-Waterloo); invest it (19% and 25%); pay off debt (18% and 19%); spend it on
something unspecified (10% and 6%); take a trip (10% and 6%); home improvements (3% and

6%); and purchase/save for a house (2% and 6%).
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These are the findings of an Ipsos Reid/Canadian Tire Financial Services poll conducted from
September 28 to October 3, 2006. For the study, a representative randomly selected sample of 546
adult residents of Calgary, Alberta and 414 adult residents of Kitchener-Waterloo, Ontario were
surveyed online. With samples of this size, the margin of error is £4.2% in Calgary and +4.8% in
Kitchener-Waterloo. The margin of error will be larger within other sub-groupings of the survey

population. These data were weighted to Census data.
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For more information on this news release, please contact:
Jennifer McLeod
Senior Research Manager

Ipsos Reid Public Affairs
(416) 324-2900

For full tabular results, please visit our website at www.ipsos.ca. News Releases are
available at: http://www.ipsos-na.com/news/
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