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Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public 
opinion research. With operations in eight cities, Ipsos Reid employs more than 300 researcher 

professionals and support staff in Canada. The company has the biggest network of telephone call 
centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos Reid’s 

Canadian marketing research and public affairs practices are staffed with seasoned research 
consultants with extensive industry-specific backgrounds, offering the premier suite of research 
vehicles in Canada—including the Ipsos Trend Report, the leading source of public opinion in 

the country—all of which provide clients with actionable and relevant information. Ipsos Reid is 
an Ipsos company, a leading global survey-based market research group. To learn more, visit 

www.ipsos.ca  
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WHEN IT COMES TO CELL PHONES SIZE DOES MATTER 
 

Toronto, ON – A new Ipsos Reid survey conducted on behalf of LG Electronics Canada 

asked Canadians about their attitudes towards cell phones.  

The study found that among those who either own or are planning to buy a cell phone in the 

next six months, seventy-one percent feel that a cell phone is an essential part of today’s 

lifestyle.  And, almost half (47 percent) between the ages of 18 and 35 indicate that a cell 

phone has to be stylish. 

 When asked about the importance of various cell phone attributes in their cell phone 

selection, eighty-two percent indicate that size was an extremely important/important 

attribute. While almost half (51 percent) between the ages of 18 and 35 indicated that style 

was an extremely important/important attribute. 

When asked what type of cell phone owner they consider themselves to be, five percent 

indicated that they considered themselves to be a true trendsetter. Amongst this trendsetting 

group, fifty-three percent of males consider themselves to be ‘a true trendsetter’, while only 

forty-seven percent of women consider themselves in this category. 

These are the findings of an Ipsos Reid online survey of 1,428 Canadians 18 years of age or older who 

either own or are considering to purchase a cell phone in the next six months.  With a sample of this 

size, the results are considered accurate to within ±2.6 percentage points, 19 times out of 20, of what 

would have been, had this entire population been polled. The online survey was conducted between 

October 4, 2006 and October 10, 2006. 
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