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Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public 
opinion research. With operations in eight cities, Ipsos Reid employs more than 300 researcher 

professionals and support staff in Canada. The company has the biggest network of telephone call 
centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos Reid’s 

Canadian marketing research and public affairs practices are staffed with seasoned research 
consultants with extensive industry-specific backgrounds, offering the premier suite of research 
vehicles in Canada—including the Ipsos Trend Report, the leading source of public opinion in 

the country—all of which provide clients with actionable and relevant information. Ipsos Reid is 
an Ipsos company, a leading global survey-based market research group. To learn more, visit 

www.ipsos.ca  
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MORE THAN HALF OF CANADIAN YOUTH FEEL THAT 
DONATING BLOOD HAS A MAJOR IMPACT ON THEIR 

COMMUNITY 
 

Ottawa, November 23rd, 2006 – While young Canadians are more likely to say that donating 

blood has a major impact in terms of the contribution it makes to their community (52%) 

compared to donating used clothing or household articles (33%), they are far more likely to 

do the latter in the next 12 months (54% say they are very likely to donate used clothing or 

household articles vs. 14% who say they are very likely to donate blood).   

The perceived effort of donating blood among youth is double that of donating used clothing 

or household articles.  More than one-third (36%) says that donating blood requires either a 

lot (9%) or some effort (27%), whereas, half this amount (18%) say that donating used 

clothing or household articles requires either a lot (4%) or some effort (14%). 

The Ipsos-Reid survey was conducted from March 8 to March 13, 2006. This survey was conducted 

online using the Canadian Ipsos-Reid Online Panel among a representative sample of 559 Canadians 

aged 17 to 29 years old (excluding Quebec). With a sample of this size, the results are considered 

accurate to within ± 4.1 percentage points, 19 times out of 20. 
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