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CONCERN OVER IDENTITY THEFT IS CHANGING 
CONSUMER BEHAVIOUR 

 
Toronto, ON – A new survey released today by Capital One and conducted by Ipsos Reid asked 

Canadians across the country about identity theft. 

Almost three quarters (73 percent) of Canadians are concerned about becoming victims of identity 

theft, while only 33 percent of Canadians feel that they are very well informed about how to protect 

themselves against identity theft. Other findings include: 

� Over a quarter (28 percent) of Canadians say they or someone they know has been a victim 
of identity theft. 

� Almost three in ten Canadians (29 percent) say that although they hear a lot about identity 
theft, they are not sure they know what it means. 

� Over one third (36 percent) of Canadians indicated that they would not know who to 
contact or what steps to take in restoring their name and credit if they were a victim of 
identity theft. 

Concern over identity theft has altered consumer behaviour 

Over half (57 percent) of Canadians concerned about becoming a victim of identity theft admitted to 

purchasing a shredder to shred personal information. While the majority (92 percent) of concerned 

Canadians say that they now review, rather than toss away, their monthly financial statements and pay 

closer attention to the way merchants handle their credit and/or debit card when shopping.  However, 

over half (61 percent) of Canadians do not review their credit bureau report file at least once a year to 

check for errors or unfamiliar activity. 

Topics of interest to Canadians to guard against identity theft  

According to the study, the topics Canadians are most interested in learning more about are: the steps 

to take if they become a victim of identity theft (70 percent), the latest scams being used by criminals 

to gain personal information (67 percent), the individual’s role and responsibilities if they become a 

victim of identity theft (67 percent) and how to read and understand a credit bureau report (50 percent). 
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These are the findings of a telephone survey of 1,000 Canadian adults.   With a sample of this size, the 

results are considered accurate to within ±3.02 percentage points, 19 times out of 20, of what would 

have been, had this entire population been polled.  The telephone survey was conducted between 

October 24th and October 26th, 2006. 
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