
THE 14TH ANNUAL RBC HOMEOWNERSHIP SURVEY 
FINDS POSITIVE CANADIAN CONSUMER OUTLOOK & 

STABLE PURCHASE INTENTIONS 
Mortgage Holdings May Be Rising; Incidence Of Borrowing & 

Refinancing Stable 

Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public 
opinion research. With operations in eight cities, Ipsos Reid employs more than 300 researcher 

professionals and support staff in Canada. The company has the biggest network of telephone call 
centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos Reid’s 

Canadian marketing research and public affairs practices are staffed with seasoned research 
consultants with extensive industry-specific backgrounds, offering the premier suite of research 
vehicles in Canada—including the Ipsos Trend Report, the leading source of public opinion in 

the country—all of which provide clients with actionable and relevant information. Ipsos Reid is 
an Ipsos company, a leading global survey-based market research group. To learn more, visit 

www.ipsos.ca  
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Toronto, ON – According to the 14th Annual RBC Homeownership Survey, conducted by 

Ipsos Reid, most Canadians continue to think purchasing a home is a good investment (90%) 

and recommended buying now rather than waiting for next year (58% vs. 42%).  Moreover, 

while a majority continues to think rental accommodations will only increase in price (69%), 

the proportion that think housing process is going up is shrinking (59% today vs. 72% in 

2006).  Additionally, there is less concern today about interest and/or mortgage rate hikes 

than this time last year: 51% concerned about interest rate increases vs. 56% in 2006 and 43% 

think mortgage rates will go up this year vs. 70% in 2006.   

Three in ten (28%) Canadians indicate that they are likely to buy a house in the next two 

years, 9% very likely.  These findings are virtually unchanged from the 2006 survey, though 

there is a directional decrease in the proportion of Albertans likely to buy.  Similar to 2006 

findings, most are considering a longer-term buying horizon, looking at re-sale (77%), 

detached (72%) homes, and while bigger homes are still the most popular choice (48%), there 

appears to be a growing trend towards downsizing (33% today vs. 20% in 2006).   

Today two-thirds (63%) of homeowners carry a mortgage, the highest point recorded since 

tracking began in 1999.  Incidence of mortgages follows an expected age pattern and is lower 
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among those in the Prairies (52%).  On average, Canadian mortgage holders have $105,557 

left to pay, up from $95,840 last year. 

Finally, four in ten (39%) homeowners indicate that they have borrowed against the equity in 

their home and 28% have refinanced their mortgage in the last 12 months, virtually 

unchanged from 2006. 

These are some of the findings of an Ipsos Reid/RBC online survey conducted from January 18 to 22, 

2007.  For the study, a representative sample of 2,404 adult Canadians was interviewed by telephone.  

With a sample of this size, the results are considered accurate to within ±2.0 percentage points, 19 

times out of 20, of what they would have been had the entire adult Canadian  population been polled.  

The margin of error will be larger within regions and for other sub-groupings of the survey population.  

These data were weighted to ensure the sample's regional and age/sex composition reflects that of the 

actual Canadian population according to Census data. 

Please refer to the data tables and charts for further survey results. 
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For more information on this news release, please contact: 

John Wright 
Senior Vice President 

Ipsos Reid Public Affairs 
(416) 324-2900 

 Jennifer McLeod 
Senior Research Manager 
Ipsos Reid Public Affairs 

(416) 324-2900 
 

For full tabular results, please visit our website at www.ipsos.ca.  News Releases are 
available at: http://www.ipsos-na.com/news/ 
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