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ONLY ONE-IN-FIVE CANADIANS VIEW THEMSELVES AS
EXPERT OR VERY SKILLED WITH TECHNOLOGY

Vancouver, BC — In partnership with The Massive Technology Show being held in
Vancouver March 28, Ipsos Reid launched a new study through our ongoing Interactive
Reid Report, with the objective of understanding the role technology plays in the lives of
Canadians. The results showed that the vast majority of Canadians do not consider
themselves to be an expert with technology and many feel the need to play catch-up just
to keep pace with technological changes. To help them stay informed on high-tech
issues, Canadians turn to two non-technical information sources — friends and family as
well as newspapers.

Only a small number of Canadians consider themselves to be an expert with technology
despite the significant role technology plays in today’s society. Specifically, when it
comes to experience with the Internet, only one-in-three Canadians claim to be an
expert or very skilled (32%), four-in-ten say they are fairly skilled (43%), and one-in-
four feel they are not very or not at all skilled (25%). Even with the rate at which
technology is evolving and consumers are adopting technology, the percentage of
Canadians who view themselves as expert or very skilled with the Internet has

increased only marginally by 5% (from 27%) since 2001.

Results are even less optimistic for technology in general. Only one-in-five view
themselves as an expert or very skilled (22%), four-in-ten are fairly skilled (43%), and
one-third are not very or not at all skilled (34%). Not surprisingly, men, younger adults,
households with higher income, and those who have attained higher levels of education
view themselves as more knowledgeable about technology, but the gap with other

segments is not significant.

Though some Canadians claim to be experts in the high-tech space, the vast majority
teel they need to work hard just to keep pace with technological changes. A very small
percentage of Canadians feel significantly ahead of the curve (8%) and fewer than one-
in-four say they are ahead of the game but have to work to keep up to technology
(36%). Further, one-third feel they are barely keeping up to speed (34%) and one-fifth is
talling significantly behind (19%). Even among self-professed ‘experts’, only 68% of this
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group feel they are significantly ahead of the curve, while 32% feel that they need to
work just to keep up with all the changes.

Surprisingly, Canadians utilize two traditional non-digital sources of information to
keep up-to-date with innovative technology news. Specifically, one-quarter of
Canadians (25%) turn to friends and family as their number one source of information.
At a close second, newspaper articles are preferred by 23% of people. Other sources
include magazines and trade publications, online consumer reports/blogs, retail

outlets, technology company websites and trade shows.

Steve Mossop, President of the Western region for Ipsos says, “Despite the massive
technological advances of the past seven years and the significant increase in online
access, high-speed and the number of hours Canadians are spending on various
activities online, Canadians are still feeling like technology has run further ahead of
them, and most feel grossly inadequate in terms of their competencies in this space.” He
goes on to say, “Rather than relying on the Internet itself, it is surprising that Canadians
lean towards non-digital sources of family, friends and newspapers to get the latest
information on technology. This shows that Canadians are still grounded for the most

part in the non-digital world, and they still have a lot of learning to do.”

The Massive Technology Show which will be held on March 28, 2007 in Vancouver, is
the largest trade show of its kind in Canada and is a great source for technology
information. Survey results show that nearly three-in-ten Canadians view trade shows
as an excellent or good source of information for keeping them up-to-date on
technology (28%). Technology experts feel even more passionate about trade shows as

more than half view them as an excellent or good source (54%).

“The Massive Technology Show is an excellent way for Canadians to bridge the gap
between their current level of knowledge of technology and what the leading-edge
technological innovations in the market are,” says Danielle Vlemmiks Tortyna, Director
of Operations for Massive. “It is crucial to the growth and sustainability of all
businesses for people to understand what’s out there and how they can take advantage
of it. At Massive, we highlight the best of the new technologies in a practical, user-

friendly format.”

When asked to indicate their favourite technology device of all time, more than one-
third of Canadians chose the computer (35%), followed by the television (16%) and
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cellular phone (15%). Access to the Internet plays a key role in which device Canadians
choose as their favourite. Those without access to the Internet or rely on the Internet less
(spending less than an hour online per week) tend to prefer the television over the

computer as their all-time favourite technology device.

Regardless of the inadequacies Canadians feel towards their knowledge of technology,
the Internet has truly integrated itself into the daily lives of Canadians. More than one-
third of Canadians agree that using the Internet is an important part of their daily
routine (35%). Some are motivated by fear, as 26% agree that if they don’t find out more
about the Internet they will be left behind. Evidently, a few Canadians are incredibly
dedicated to the Internet and strongly rely on technology — to the point where a small
percentage of Canadians agree that they ‘don’t know how people before me lived
without the Internet’ (16%) and a smaller minority agree that they prefer to talk to
people via email than by any other method (13%).

The Canadian Inter@ctive Reid Report is the largest, most comprehensive and authoritative
source of its kind about quarterly Internet trends in Canada. The results are based on two
separate data collection instruments. In the first, 1,000 web users from Ipsos Reid’s Canadian
Internet Panel are surveyed online. Results are complemented by a further 1,000 interviews via
telephone with Canadian adults in order to verify results of the panel, and track issues among

non-Internet users.

Telephone interviews for this release were conducted from January 24 to 31, 2007 while the
online data was collected from January 25 to 30, 2007. These data are statistically weighted to
reflect the population proportions of regular online users by online expertise and regional
distribution. With a national sample of 1,000, one can say with 95% certainty that the overall
results are within a maximum of +3.1 percentage points of what they would have been had the
entire population of Canada’s regular online users been surveyed. The margin of error will be
larger for subgroupings of the survey population.
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For more information on this news release, please contact:

Steve Mossop
President, Market Research Canada West
Ipsos Reid
604-257-3200
Steve.Mossop@Ipsos-Reid.com

For full tabular results, please visit our website at www.ipsos.ca.
News releases are available at http:/ /www.ipsos-na.com/news/.
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