Cross-Border Santa: Par Currency a Gift for

Canadian Shoppers

But Could be Coal for Canadian Retailers as Almost One Quarter (22%) Say They’ll
spend for Gifts in Person (11%) or Online (16%) in US This Holiday Season

Total Canadian Average Holiday Gift ($652) and Trimmings ($512) Spending Pegged at
$1,164 But Net Spending Could be Down Over Last Year Because While 18% Say
They’ll Spend More, 25% Say Less, 56% Say Same
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Cross-Border Santa:

Par Currency a Gift for Canadian Shoppers

But Could be Coal for Canadian Retailers as Almost One Quarter (22%) Say
They’ll spend for Gifts in Person (11%) or Online (16%) in US
This Holiday Season

Total Canadian Average Holiday Gift ($652) and Trimmings ($512) Spending
Pegged at $1,164 But Net Spending Could be Down Over Last Year Because
While 18% Say They’ll Spend More, 25% Say Less, 56% Say Same

Toronto, ON - It appears that Santa might be wearing stars and stripes this holiday season,
with a new Ipsos Reid poll conducted on behalf of CanWest News Service and Global
Television revealing that nearly one quarter (22%) of Canadians indicate that they’ll do some
holiday shopping in the United Sates either in person (11%) or online (16%). However, with
the strength of the Canadian dollar driving many to shop south of the border, Canadian

retailers could wind up with a lump of coal in their holiday stockings this year.

For this holiday season, Canadians expect to spend an average total of $1,164 on gifts ($652)
as well as other sundries including decorations, food and entertainment ($512). However, it
appears that some Canadians might be reigning in their spending since the average amount

that Canadians said they were spending on these same items in 2003 was $1,485.

In fact, net spending could be down this year over last year. While two in ten (18%) say that
they’ll spend more money this year than they did last year, one quarter (25%) believe their
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holiday shopping tab will be less than last year. A majority (56%) of Canadians, though,

expect to spend about the same.

These are the findings of an Ipsos Reid poll conducted on behalf of CanWWest News Service and Global
Television from Dec 4 to Dec 6, 2007. For the survey, a representative randomly selected sample of
1000 adult Canadians was interviewed by telephone. With a sample of this size, the results are
considered accurate to within £3.1 percentage points, 19 times out of 20, of what they would have been
had the entire adult population of Canada been polled. The margin of error will be larger within
regions and for other sub-groupings of the survey population. These data were weighted to ensure that
the sample's regional and age/sex composition reflects that of the actual Canadian population

according to Census data.
Shopping Intentions Vary by Key Demographics...

Examining the shopping intentions of the various provinces and regions in Canada reveals

some interesting comparisons:

e Residents of Saskatchewan and Manitoba are set to spend the most on holiday gifts
this season ($878), while those living in Atlantic Canada ($790), Alberta ($761), Ontario
($709), and British Columbia ($568) will spend less. Quebecers will spend the least on
holiday gifts this season ($450).

e Middle-aged Canadians will likely be spending the most on gifts this holiday season
($795), while older Canadians ($571) and younger Canadians ($547) will likely spend
less on holiday gifts.

e Men ($700) say that they will be spending more than women ($608) on holiday gifts.
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Those living in Alberta (19%) are the most likely to claim that they will be using the
internet to buy holiday gifts from retailers in the United States. Residents of Ontario
(17%), Atlantic Canada (16%), British Columbia (16%), Saskatchewan and Manitoba
(14%) and Quebec (11%) are less likely to say that they will be doing this.

One quarter (26%) of younger Canadians say they’ll use the internet to buy gifts from
American retailers, while fewer middle-aged (14%) and older Canadians (9%) are

likely to do the same. Men (21%) are also more likely than women (11%) to say this.

Atlantic Canadians (15%), Ontarians (14%) and residents of Saskatchewan and
Manitoba (14%) are the most likely to say that they will travel to the U.S. to do some of
their holiday shopping. Those living in British Columbia (9%), Alberta (7%) and
Quebec (5%) are less likely to do this.

Younger Canadians are more likely to say that they’ll go to the United States to shop
(17%), while middle-aged (10%) and older Canadians (7%) are less likely. Men (13%)

are more likely than women (8%) to say that they’ll make the trek across the border.

For more information on this news release, please contact:

John Wright
Senior Vice President
Ipsos Reid
Public Affairs
(416) 324-2002

For full tabular results, please visit our website at www.ipsos.ca. News Releases are
available at: http.//www.ipsos-na.com/news/
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