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Canadian Teenagers Are Leading the Online Revolution? Maybe Not...

February 27, 2008, Vancouver, BC — Findings from a new Ipsos Reid study — Inter@ctive Teens: The Impact of the
Internet on Canada’s Next Generation — are dispelling the myth of today’s teen as an Internet-savvy, constantly-wired
early adopter. Contrary to popular belief, teens are not online as much as they are stereotyped to be, the time they do
spend on the Internet is focused rather narrowly on particular types of websites and activities, and their comfort level with
technology is actually much lower than adults.

The time that is spent by teens online is actually rather limited, with 12 to 17 year olds spending, on average, only 13
hours per week on the Internet (compared to a weekly average of 19 hours for online adults), and that number has not
increased since Ipsos last measured online teen behaviour in 2004. There are at least a couple of factors that might
account for the relatively little time teens spend on online. One is the influence of parents on teens’ Internet use — over
one-half (54%) of online teens surveyed reported that their parents place time limits or curfews on when they can access
the Internet. The other is that only a minority of teens (37%) agree that using the Internet is an important part of their day
(compared to 51% of adults).

According to Steve Mossop, president of Market Research for Ipsos Reid in Western Canada, “What is surprising about
our research is the extent to which it challenges conventional assumptions adults make about the technological
sophistication of teenagers. The reality is they spend far less time online than adults with a very limited number of
activities like socializing, gaming and music, and their attitudes are surprisingly unsophisticated in terms of their lack of
comfort with the technology, concerns about security and privacy, and importance of the internet in their daily lives.”

The idea that teens are very technologically advanced in terms of their comfort level in using the Internet is not supported
by research findings, which indicate that only slightly more than one-quarter (28%) of online teens consider themselves to
be very skilled or expert. Another one-quarter (24%) admit to not being skilled in the use of the Internet, with the
remaining teens identifying themselves as fairly skilled. While adults are going to a multitude of different websites for a
variety of online activities, teens are focused mainly on websites that allow them to socialize, download music, or play
games.

Online socializing is by far, the overwhelming reason why teens surf the net. The majority of teens surveyed (88%) have
participated in an online social activity (compared to 70% of adults) and more than half (59%) visit online social networks
or communities a few times a week to daily. Many teens report that the Internet is important to their social life (61%) and,
among those who visit online social networks or communities, half (52%) say it is important to their day-to-day life. As a
group, teens tend to be aware of online social networks or communities such as Windows Live Space, YouTube,
Facebook, and MySpace. In addition to visiting online social websites frequently, teens tend to spend a significant
proportion of their Internet time on these sites. For example, teens who are aware of the websites Windows Live Space
and YouTube spend a weekly average of 7 hours and 5 hours, respectively, on these sites.

Also of importance to teens on a daily basis is participating in live, online chats and the majority of teens who participate in
this online social activity do so on a weekly or daily basis. Teens are heavy users of instant messaging. Three-quarters of
teens (74%) have used instant messaging to communicate with friends or family members, making applications such as
Windows Live Messenger (formerly called MSN Messenger) indispensable to teens.

In addition to socializing online, teens are busy downloading music from the Internet and gaming. Nearly two-thirds of
teens (64%) have downloaded digital music or MP3 files, and nearly one-third (30%) of online teens do this often, from a
few times a week to daily (compared to 7% of adults). Teens are also avid online gamers, with over half of teens playing
against people they know or complete strangers, and visiting gaming websites at least a few times a week or more.
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The Ipsos Canadian Inter@ctive Reid Report is the largest, most comprehensive and authoritative source of its kind about
quarterly Internet trends in Canada. The results are based on two separate data collection instruments. In the first, 1,000
web users from Ipsos Reid’s Canadian Internet Panel are surveyed online. Panelists are chosen through random
telephone surveys conducted on an ongoing basis across Canada. Results are complemented by a further 1,000
interviews via telephone with Canadian adults in order to verify results of the panel, and track issues among non-Internet
users.

For the purposes of this report, a total of more than 1,200 online interviews were completed among Canadian youth aged
12—-17. Results are considered accurate to within £2.8%, 19 times out of 20, to what the results would be if the entire
population of Canadian youth had been interviewed.
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About Ipsos Reid

Ipsos Reid is Canada's market intelligence leader, the country's leading provider of public opinion research, and research
partner for loyalty and forecasting and modelling insights. With operations in eight cities, Ipsos Reid employs more than
600 research professionals and support staff in Canada. The company has the biggest network of telephone call centres
in the country, as well as the largest pre-recruited household and online panels. Ipsos Reid's marketing research and
public affairs practices offer the premier suite of research vehicles in Canada, all of which provide clients with actionable
and relevant information. Staffed with seasoned research consultants with extensive industry-specific backgrounds, Ipsos
Reid offers syndicated information or custom solutions across key sectors of the Canadian economy, including consumer
packaged goods, financial services, automotive, retail, and technology & telecommunications. Ipsos Reid is an Ipsos
company, a leading global survey-based market research group.

To learn more, please visit www.ipsos.ca.

Ipsos

Ipsos is a leading global survey-based market research company, owned and managed by research professionals. Ipsos
helps interpret, simulate, and anticipate the needs and responses of consumers, customers, and citizens around the
world.

Member companies assess market potential and interpret market trends. They develop and build brands. They help
clients build long-term relationships with their customers. They test advertising and study audience responses to various
media. They measure public opinion around the globe.

Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public affairs research,
as well as forecasting, modeling, and consulting. Ipsos has a full line of custom, syndicated, omnibus, panel, and online
research products and services, guided by industry experts and bolstered by advanced analytics and methodologies. The
company was founded in 1975 and has been publicly traded since 1999. In 2006, Ipsos generated global revenues of
857.1 million euros ($1.1 billion USD).

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.
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Ipsos, listed on the Eurolist of Euronext — Comp B, is part of SBF 120 and the Mid-100 Index, adheres to the Next Prime
segment and is eligible to the Deferred Settlement System. Isin FR0000073298, Reuters ISOS.PA, Bloomberg IPS:FP
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