Eight in Ten (80%) Confident in Canada’s Long-
Term Water Supply

Public Release Date: Tuesday, March 18, 2008, 6:00 AM EST

Ipsos Reid

Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public
opinion research. With operations in eight cities, Ipsos Reid employs more than 300 research
professionals and support staff in Canada. The company has the biggest network of telephone

call centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos

Reid’s Canadian marketing research and public affairs practices are staffed with seasoned

research consultants with extensive industry-specific backgrounds, offering the premier suite of
research vehicles in Canada—including the Ipsos Trend Report, the leading source of public
opinion in the country—all of which provide clients with actionable and relevant information.

Ipsos Reid is an Ipsos company, a leading global survey-based market research group. To learn

more, Visit www.ipsos.ca

For copies of other news releases, please visit
http://www.ipsos-na.com/news/

© Ipsos Reid

Washington » New York i Chicago » Minneapolis i Seattle ; San Francisco
Vancouver » Edmonton i Calgary » Winnipeg i Toronto » Ottawa » Montreal



M Ipsos Reid

Eight in Ten (80%) Confident in Canada’s Long-Term
Water Supply

Toronto, ON -Eight in ten Canadian’s (80%) say that they are confident in the country’s long-
term water supply, while a similar proportion (77%) says they have not noticed any adverse

changes to their water supply.

e Residents of Saskatchewan and Manitoba (88%) are most likely to be confident in
Canada’s long-term supply of fresh water, followed by British Columbia (86%),
Alberta (86%), Ontario (83%), and Atlantic Canada (82%).

e Canadians over the age of 55 (84%) are more likely than those between the ages of 35
and 54 (79%), or 18 to 34 (77%), to be confident in the long-term water supply.

e Residents of Quebec (68%) are least likely to be confident.

Eight in ten Canadians however, (83%) say that they are concerned (40% ‘somewhat

concerned’, 43% “very concerned’) about the long-term supply of fresh water in Canada.

When given a list of options to choose from, only one in ten (10%) Canadians identify global
warming and climate change as the biggest threat to Canada’s water supply. Instead, 28%
point to the mass removal of water to the United States as the chief cause for concern. Run-off
pollutants (19%) and the illegal dumping of toxins (15%) are also identified by some as the

number-one threats to Canada’s water supply.

While a relatively small proportion identify climate change as the single-biggest threat to the

long-term supply of water, three in four (75%) Canadians think that climate change will
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indeed have an effect on Canada’s long-term supply of fresh water. As well, Canadians
acknowledge water’s significance to the national economy, with 97% saying that an abundant

amount of water is important (71% “very’, 26% ‘somewhat’) to the economy.

Canadians are also split on whether the water supply is well-protected by laws and
regulations. While nearly half (49%) say that the supply is in fact well-protected, a nearly
equal contingent (45%) says that it’s not. There doesn’t appear to be a lot of doubt on where
the responsibility lies, however, with a sizeable majority of Canadians saying that they
believe the government (81% federal, 72% provincial, 60% municipal) should be held

responsible and accountable for the management of clean, fresh water in Canada.

It appears that Canadians have mixed views on whether or not water is a commercial
commodity. While seven in ten (72%) say that if no price is put on water, people will waste it,
nearly everyone (95%) says that access to fresh water is a human right. As well, three in four

(76%) say that the right to withdraw and use water should not be owned, bought or sold.
e Women (97%) are more likely than men (94%) to believe that water is a human right.

e Older Canadians (79%) are more likely than young Canadians (75%) or middle-aged
Canadians (74%) to believe that the right to withdraw and use water should not be

owned, bought or sold.

These are the findings of an Ipsos Reid poll conducted on behalf of Unilever and RBC on 02/07, 2008.
This online survey of 2,309 adult Canadians was conducted via the Ipsos I-Say Online Panel, Ipsos
Reid's national online panel. The results are based on a sample where quota sampling and
weighting are employed to balance demographics and ensure that the sample's composition reflects that
of the actual Canadian population according to Census data. Quota samples with weighting from the

Ipsos online panel provide results that areintended to approximate a probability sample. An
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unweighted probability sample of this size, with a 100% response rate, would have an

estimated margin of error of +/- 2.0 percentage points, 19 times out of 20.

For more information on this news release, please contact:

Sean Simpson
Research Manager
Ipsos Reid
Public Affairs
(416) 572-4474

For full tabular results, please visit our website at www.ipsos.ca. News Releases are
available at: http.//www.ipsos-na.com/news/
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