When it Comes to their Ice Cream,

Ontarians Want the Real McCoy

Nine in ten Ontarians (88%) say it’s important that the ice cream

they buy be made with real milk, and not vegetable oils
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When it Comes to their Ice Cream,

Ontarians Want the Real McCoy

Nine in ten Ontarians (88%) say it’s important that the ice cream

they buy be made with real milk, and not vegetable oils

Toronto, ON - It appears that Ontarians are not ready to compromise when it comes to their
ice cream. According to a new poll conducted by Ipsos Reid on behalf of the Dairy Farmers of
Ontario, nine in ten (88%) Ontarians say that it's important (59% “very important”/29%
“somewhat important”) that the ice cream they buy from the dairy freezer is “real ice cream
made from milk and not a frozen dessert made from vegetable oils”. As well, nearly all
Ontarians (96%) say that they prefer to serve real ice cream to their children, rather than a

frozen dessert made from vegetable oils.

Thinking about when companies change their product from real ice cream to a vegetable-oil
based product under the same brand name, six in ten (59%) Ontarians say that labelling
regulations need to be strengthened so that companies have to communicate these changes to
consumers. Half (49%) feel deceived, and four in ten (42%) believe that these companies are
trying to be tricky. Adopting another sceptical position, three in ten Ontarians (27%) wonder
why these companies wouldn’t promote or advertise these changes if they were a good thing

for customers. Only one in ten (6%) is not bothered by this type of move.

When shopping for dairy products, eight in ten (87%) Ontarians also say that it is important

(52% “very important” /35% “somewhat important”) that they support local dairy farmers.
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Overall, Canadians in general share many of the opinions held by Ontarians. Eight in ten
(83%) feel that it is important that the ice cream they buy be a real dairy product made from
milk, and nearly all Canadians (96%) prefer serving their children real dairy ice cream, rather
than frozen desserts made with oils. A majority (57%) feel that regulations regarding the
labelling of products need to be strengthened to avoid ambiguity in the cases of
manufacturers changing to oil-based desserts under the same brand name, and four in ten

(44%) teel deceived when this happens.

These are the findings of an Ipsos Reid poll conducted on behalf of the Dairy Farmers of Ontario from
06/13 to 06/20, 2008. This online survey of 1495 Canadian adults, including 808 adults living in
Ontario, was conducted via the Ipsos I-Say Online Panel, Ipsos Reid's national online panel. The
results are based on a sample where quota sampling and weighting are employed to balance
demographics and ensure that the sample's composition reflects that of the actual Ontarian population
according to Census data. Quota samples with weighting from the Ipsos online panel provide results
that are intended to approximate a probability sample. An unweighted probability sample of this
size, with a 100% response rate, would have an estimated margin of error of +/- 2.5 percentage points
for the Canadian data, and a margin of error of +/- 3.5 percentage points for the data focusing on

Ontario, 19 times out of 20.
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