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Canadians on Energy Conservation 
Municipal Governments Get Failing Grades on Energy Conservation…But Does It Even Matter? 

 
Vancouver, BC, August 5, 2008 – Ipsos Reid, in partnership with Municipal World magazine, conducted 
a survey on Canadians’ attitudes towards the energy conservation efforts and responsibilities of the 
different levels of government (federal, provincial, and municipal). The findings of this research, featured 
in the August 2008 issue of Municipal World, reveal that few Canadians believe their municipal 
government is doing a good job when it comes to energy conservation. Only three-in-ten (30%) say their 
municipal/local government is doing a good job promoting energy conservation among citizens, compared 
to half (51%) saying their municipal government is doing a poor job in this regard. Similarly, only 28% 
believe their municipal/local government is doing a good job in its own energy conservation efforts, while 
42% provide a poor rating. Further, in both instances, relatively large percentages are unsure how to rate 
their municipal government’s performance, pointing to a general lack of familiarity with municipal energy 
conservation efforts.  
 
While municipalities may score poorly when it comes to energy conservation, the survey also shows that 
very few Canadians see energy conservation as primarily a municipal responsibility. Specifically, only 
11% of Canadians believe their municipal/local government should be most responsible for promoting 
energy conservation among citizens. Rather, this responsibility is seen as lying primarily with the federal 
(57%) and, to a lesser extent, provincial (26%) government. In this context, one might argue that 
municipal governments’ poor performance ratings need not be a cause for concern as the public has 
relatively low expectations for them in this regard. 
 
Further, municipal governments are not alone in their poor performance ratings regarding energy 
conservation efforts. In fact, Canadians see all three levels of government as performing poorly in this 
area. For example, half (49%) say the federal government is doing a poor job when it comes to promoting 
energy conservation among citizens and 43% feel this way about their provincial government’s 
performance. These results are only slightly better than the 51% saying their municipal/local government 
is doing a poor job in this regard. Similarly, 43% of Canadians rate the federal government’s energy 
conservation efforts poorly and 39% feel this way about their provincial government, both of which are not 
significantly different from what is reported for municipal/local governments (42% poor job). Clearly, 
Canadians see all three levels of government needing improvement when it comes to energy 
conservation. However, in the eyes of the public, this is probably a greater concern for the federal and 
provincial governments which are most likely to be seen as responsible for these types of initiatives.  
 
Given the public’s low expectations for municipal governments when it comes to energy conservation, 
some may be tempted to ask why they should even bother with energy conservation initiatives in the first 
place. The survey points to two good reasons why municipal governments may want to make these a 
priority despite low public expectations. First, there is an opportunity to ‘delight’ citizens by showing 
leadership in an area that many feel is lacking in government today. Second, energy conservation is 
important to Canadians, with 69% rating energy conservation as “extremely” (24%) or “very” (45%) 
important. Another 28% say this is “somewhat important” to them. Clearly, this is an issue that resonates 
with the public – and for that reason is worth paying attention to. 
 
These are the findings of an Ipsos Reid poll conducted for Municipal World magazine and fielded 
between April 17 and 22, 2008  among a sample of 1,003 adult Canadians randomly selected from the 
Ipsos Reid Internet Household Panel. Results based on a sample size of 1,003 are considered accurate 
to within ±3.1 percentage points, 19 times out of 20, of what they would have been had the entire adult 
Canadian population been polled. The data has been statistically weighted to ensure the composition of 
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the sample by region, age, and gender reflects that of the actual Canadian population according to the 
2006 Census data. 
 
Municipal World is the oldest continuously published monthly municipal magazine in the world. Founded 
in 1891, the magazine is devoted to promoting effective municipal government across Canada. For more 
information about Municipal World, please see: http://www.municipalworld.com. 
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About Ipsos Reid 
Ipsos Reid is Canada’s market intelligence leader, the country’s leading provider of public opinion 
research, and research partner for loyalty and forecasting and modelling insights. With operations in eight 
cities, Ipsos Reid employs more than 600 research professionals and support staff in Canada. The 
company has the biggest network of telephone call centres in the country, as well as the largest pre-
recruited household and online panels. Ipsos Reid’s marketing research and public affairs practices offer 
the premier suite of research vehicles in Canada, all of which provide clients with actionable and relevant 
information. Staffed with seasoned research consultants with extensive industry-specific backgrounds, 
Ipsos Reid offers syndicated information or custom solutions across key sectors of the Canadian 
economy, including consumer packaged goods, financial services, automotive, retail, health and 
technology & telecommunications. Ipsos Reid is an Ipsos company, a leading global survey-based market 
research group. To learn more, visit www.ipsos.ca. 
 

About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by research 
professionals. Ipsos helps interpret, simulate, and anticipate the needs and responses of consumers, 
customers, and citizens around the world. 
Member companies assess market potential and interpret market trends. They develop and build brands. 
They help clients build long-term relationships with their customers. They test advertising and study 
audience responses to various media. They measure public opinion around the globe.  
Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public 
affairs research, as well as forecasting, modeling, and consulting. Ipsos has a full line of custom, 
syndicated, omnibus, panel, and online research products and services, guided by industry experts and 
bolstered by advanced analytics and methodologies. The company was founded in 1975 and has been 
publicly traded since 1999. 
 
In 2007, Ipsos generated global revenues of €927.2 million ($1.27 billion U.S.).  
 
Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
 
Ipsos, listed on the Eurolist of Euronext – Comp B, is part of SBF 120 and the Mid-100 Index, adheres to 
the Next Prime segment and is eligible to the Deferred Settlement System. Isin FR0000073298, Reuters 
ISOS.PA, Bloomberg IPS:FP 


