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Search Marketing: Online Canadians Overwhelmingly Satisfied With Internet Search Results,  
Yet Skeptical of Online Advertising 

Majority (80%) Feel They Are Getting Best Results From Their Primary Search Engine,  
Although Skeptical (62%) of Paid Search Advertisements 

 
 

Calgary, AB, September 2, 2008 - A new study released by Ipsos Reid entitled “Search Marketing in 
Canada” has found that online Canadians are overwhelmingly satisfied with their Internet search results 
from search engines such as Google, Yahoo!, and Microsoft’s Live Search. Eight in ten (80%) online 
Canadians agree that they are getting the best results from their primary search engine. In addition, two-
thirds (66%) agree that their search results are objective. Furthermore, three-quarters of online 
Canadians indicate they can usually find what they are looking for on the first page of search results. In 
the multi-billion dollar search marketing business these are important factors for online marketers. 
 
When it comes to paid advertising included within Internet searches, online Canadians are very skeptical 
with almost two-thirds (62%) agreeing that they feel this way toward paid searches. This may be a 
reflection of the early days of the Internet where pop-up advertising and viruses were more 
commonplace. Study author Mark Laver notes: “It wasn’t that long ago when paid advertisements used to 
appear within the search results. The skepticism shown by online Canadians is probably a reflection of 
past tactics and the early frontiers of search marketing.”  
 
The quantity of online advertising also has an impact on online Canadians’ perception of search engines 
with approximately one-half agreeing that this impacted their perception. Furthermore, just over one-
quarter (28%) agreed that it was always clear in paid results who the advertiser is. Interestingly, one-half 
(52%) of online Canadians agreed that search engines should disclose business deals in search results.  
 
The placement of search results is also critical, as three-quarters of online Canadians agree that what 
they really want is usually found on the first page of search results. Conversely, only one-third (29%) 
agreed with the statement that ‘I have to search through more than three pages of search results to find 
what I want’ and only 13% of online Canadians agree that what they usually are searching for can be 
found in a paid online advertisement.   
 
It would appear that online advertising in search results works. Four-in-ten (44%) online Canadians stated 
that they had clicked on an advertisement that appeared in their search results. Getting consumers to the 
right place is only the first challenge for online marketers and retailers. Conversion into customers can 
prove to be more challenging. Additionally, one-third (29%) stated that they had clicked on a paid search 
even when the regular search term appeared within their search results. According to Laver, ”This may 
lead to the conclusion that online advertisers are overpaying for their search terms, however, it is 
probably more a reflection of how competitive the multi-billion dollar search marketing business has 
become. Placing a paid advertisement above the search results prevents competitors from ‘stealing’ the 
top placement by developing a better algorithm. Furthermore, placing a paid advertisement above the 
search results can take a consumer directly to the advertisers preferred pages, for example, an online 
store.” 
 
Laver concludes, “Ultimately, Internet search engines are performing extremely well. Not only do they get 
online Canadians where they desire to go very quickly, they are also perceived as providing excellent 
results. The measures search engines have taken to place advertisements away from regular search 
results is proving to be very pleasing for the online community and may change opinions of paid search 
advertising in the coming years.” 
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For more information on this news release, please contact: 
 
Mark Laver 
Associate Vice-President 
Ipsos Reid 
(403) 294-7393 
 
 
About Ipsos Reid 
Ipsos Reid is Canada’s market intelligence leader, the country’s leading provider of public opinion 
research, and research partner for loyalty and forecasting and modelling insights. With operations in eight 
cities, Ipsos Reid employs more than 600 research professionals and support staff in Canada. The 
company has the biggest network of telephone call centres in the country, as well as the largest pre-
recruited household and online panels. Ipsos Reid’s marketing research and public affairs practices offer 
the premier suite of research vehicles in Canada, all of which provide clients with actionable and relevant 
information. Staffed with seasoned research consultants with extensive industry-specific backgrounds, 
Ipsos Reid offers syndicated information or custom solutions across key sectors of the Canadian 
economy, including consumer packaged goods, financial services, automotive, retail, health and 
technology & telecommunications. Ipsos Reid is an Ipsos company, a leading global survey-based market 
research group. To learn more, visit www.ipsos.ca. 
 
About Ipsos 
Ipsos is a leading global survey-based market research company, owned and managed by research 
professionals. Ipsos helps interpret, simulate, and anticipate the needs and responses of consumers, 
customers, and citizens around the world. 
Member companies assess market potential and interpret market trends. They develop and build brands. 
They help clients build long-term relationships with their customers. They test advertising and study 
audience responses to various media. They measure public opinion around the globe.  
Ipsos member companies offer expertise in advertising, customer loyalty, marketing, media, and public 
affairs research, as well as forecasting, modeling, and consulting. Ipsos has a full line of custom, 
syndicated, omnibus, panel, and online research products and services, guided by industry experts and 
bolstered by advanced analytics and methodologies. The company was founded in 1975 and has been 
publicly traded since 1999. 
 
In 2007, Ipsos generated global revenues of €927.2 million ($1.27 billion U.S.).  
 
Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
 
Ipsos, listed on the Eurolist of Euronext – Comp B, is part of SBF 120 and the Mid-100 Index, adheres to 
the Next Prime segment and is eligible to the Deferred Settlement System. Isin FR0000073298, Reuters 
ISOS.PA, Bloomberg IPS:FP 
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