PCS Mid-point Study (60-6772-03) Detailed tables

q12. What impact, if any, has the current recession had on your fi ial situation over the past 6 months?

Proportions/Means: Columns Tested (5% risk level) - A/BIC - DIE - FIGIHIIJ - KILIMIN - OIPIQ - RISIT/U Overlap formulae used. * small base
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PCS Mid-point Study (60-6772-03)

q13_2. [Overall, | am spending less on my credit card(s)] Below is a list of statements that may or may not describe how the economic downturn has affected you personally over the past 6 months. Please consider your situation today compared to about 6 months ago and select a number
from 1 to 5 for each statement, where 1 means you disagree totally and 5 means you agree totally with the statement, or you could pick any number between.

Proportions/Means: Columns Tested (5% risk level) - A/BIC - DIE - FIGIHIIJ - KILIMIN - OIPIQ - RISIT/U Overlap formulae used. * small base

Base: All respondents 2005, 248 876 881 958| 1047 520 140 926| 212 147 682 739) 265 103 520 785) 700 325 268 310 1095,
S " — — —"——— ————— — — ——— — —
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23%! 27%) 24%] 19%! 31%! 24%] 24%) 26% 33%) 30% 24%) 15%! 15%! 43% 24%) 11%: 32%) 37% 30%)| 18%!

D Hi LMN M PQ Q U; u U;
4 471 125 140 240 115] 34! 200 89 33 168 177 71 17/ 124 238| 108| 104 89 97 178
24%) 22% 24%] 23%! 25% 24% 26% 18%! 24%) 23%! 25%) 29%! 18% 23%! 29%) 17%! 27%)| 30%] 35%) 17%!

1 1 Q Q U; u U;
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PCS Mid-point Study (60-6772-03)

q13_4. [l am more likely to pay off my credit card bill(s) in full each month] Below is a list of statements that may or may not describe how the economic downturn has affected you personally over the past 6 months. Please consider your situation today compared to about 6 months ago and

select anumber from 1 to 5 for each where 1 means you disagree totally and 5 means you agree totally with the statement, or you could pick any number between.

Proportions/Means: Columns Tested (5% risk level) - A/BIC - DIE - FIGIHIIJ - KILIMIN - OIPIQ - RISIT/U Overlap formulae used. * small base

Detailed tables

Base: All respondents 2005, 248 876 881 958| 1047 520 140 926| 212 147 682 739) 265 103 520 785) 700 325 268 310 1095,
S " — — —"——— ————— — — ——— — —
5- Agree totally 640 121 269 313 41 247 167 43 190 240) 85 38 128 227 285 47 29 14 550
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PCS Mid-point Study (60-6772-03) Detailed tables

q13_7. [l am using cash and debit more often for everyday purchases] Below is a list of statements that may or may not describe how the economic downturn has affected you personally over the past 6 months. Please consider your situation today compared to about 6 months ago and s
anumber from 1 to 5 for each where 1 means you disagree totally and 5 means you agree totally with the statement, or you could pick any number between.
Proportions/Means: Columns Tested (5% risk level) - A/B/C - D/E - FIG/H/I/J - KIL/IMIN - O/P/Q - RISIT/U Overlap formulae used. * small base

Base: All respondents 2005, 248 876 881 958 1047 520 140 926 272 147, 682 739 265 103, 520 785 700 325 268
\Weighted 2005, 561 862 581 962 1043 461 140 762 501 140 739 720 244 94% 543 830 633 380 298
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PCS Mid-point Study (60-6772-03) Detailed tables

q16. Thinking about your personal spending on credit cards, how do you think the amount you spend will change over the next six months or so? Your best estimate is fine. (SELECT ONE RESPONSE ONLY)
Proportions/Means: Columns Tested (5% risk level) - A/B/C - D/E - FIG/H/I/J - KILIMIN - O/P/Q - RIS/T/U Overlap formulae used. * small base

Base: All respondents 2005, 248 876 881 958 1047 520 140 926 272 147, 682 739 265 103, 520 785 700 325 268 310 1095
\Weighted 2005, 561 862 581 962 1043 461 140 762 501 140 739 720 244 94% 543 830 633 380 298 274 1046
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