Canadians Embracing Tax-free Savings Accounts

As of the end of June, about 1 in 5 Canadian Households (21%)
have opened a TFSA
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Ipsos Reid is Canada’s market intelligence leader and the country’s leading provider of public
opinion research. With operations in eight cities, Ipsos Reid employs more than 300 research
professionals and support staff in Canada. The company has the biggest network of telephone

call centres in Canada, as well as the largest pre-recruited household and online panels. Ipsos

Reid’s Canadian marketing research and public affairs practices are staffed with seasoned

research consultants with extensive industry-specific backgrounds, offering the premier suite of
research vehicles in Canada—including the Ipsos Trend Report, the leading source of public
opinion in the country—all of which provide clients with actionable and relevant information.

Ipsos Reid is an Ipsos company, a leading global survey-based market research group. To learn

more, Visit www.ipsos.ca

Investor Economics produces integrated, fact-based analysis and informed opinions on key
issues for the financial services industry. The firm provides data and analysis that enable its
clients to examine the competitive dynamics of the Canadian financial services marketplace from
multiple vantage points. Using Investor Economics’ monthly, quarterly and annual reports,
senior executives, strategic planners and marketing managers monitor the latest in market
trends, consumer demand, and financial product and service innovations.
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Canadians Embracing Tax-free Savings Accounts

As of the end of June, about 1 in 5 Canadian Households (21%) have
opened a TFSA

Toronto, ON - Canadians are embracing the new tax-free savings accounts, with an Ipsos
Reid/Investor Economics report revealing that as of June, 2009 —just six months after
Canadians began to be allowed to open TFSAs—about 1 in 5 households (21%) have opened
a TFSA. According to the report, there are roughly 3.6 million accounts now open, holding

$12.4 billion in assets.

Regionally, we see that the development of the TFSA is fairly consistent across the provinces,
except for Atlantic Canada—only 13% of households in that region have opened a TFSA, well

below the national average.

Within TFSA accounts, Canadians have the opportunity to invest in a wide range of
investment vehicles through different providers. However, retail banks have captured the
lion’s share of TFSA assets (almost 80%), while full-service brokerages (10%), discount

brokerages (8%) and financial advisors (4%) trail far behind.

Early indications show the TFSA is more popular among older Canadians. The data reveal
the incidence of having a TFSA is the highest among households headed by someone
between the age of 55 and 64 (29%). Having said that, it is important to note that between
March and June 2009, the incidence of having a TFSA increased across all age groups, not just

older Canadians.
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These are some of the findings of a report jointly created by Ipsos Reid and Investor Economics. The
research presented in this report is the result of findings flowing from Investor Economics’ supply-side
survey of financial services firms and Ipsos Reid’s Canadian Financial Monitor (CFM).

Investor Economics’ confidential surveys cover the breadth of the financial services industry,
including both major and alternative banks, full-service and online brokerage firms, and independent
financial advisors. In total, 40 institutions and businesses participated in the TFSA Survey, which
covers key business metrics such as assets and accounts, account segmentation, product mix, and
provincial distribution.

Ipsos Reid’s CFM is a consumer research survey launched in 1999 to monitor the banking and
investing habits, product holdings and financial health of Canadians. This study is based on a

nationally representative sample of over 12,000 households each year.

For more information on this news release, please contact:

Michael Hsu Carlos Cardone

Vice President Senior Consultant
Ipsos Reid Investor Economics

(416) 572-4406 (416) 341-0114
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