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Total Male Female 18-34 35-54 55+ <HS HS Post Sec Univ Grad

A B C D E F G H I

Base: All respondents 1038 518 520 165 322 551 56 236 460 286

Weighted 1038 502 536 290 412 336 101* 410 338 188

151 91 60 41 52 58 20 60 47 24

15% 18% 11% 14% 13% 17% 20% 15% 14% 13%

B

383 205 179 93 156 135 37 159 117 71

37% 41% 33% 32% 38% 40% 36% 39% 35% 38%

303 115 188 93 119 90 24 116 108 55

29% 23% 35% 32% 29% 27% 24% 28% 32% 29%

A

201 92 109 63 85 54 20 76 66 39

19% 18% 20% 22% 21% 16% 20% 19% 20% 21%

Summary

534 295 239 134 208 192 57 219 164 94

51% 59% 45% 46% 50% 57% 56% 53% 49% 50%

B C

504 207 297 156 204 144 45 192 174 94

49% 41% 55% 54% 50% 43% 44% 47% 51% 50%

A E

Top2Box (Agree)

Low2Box (Disagree)

Strongly agree

Somewhat agree

Somewhat disagree

Strongly disgree

2_3. (Celebrities really have no right to privacy because they want and create publicity about themselves) To what extent do you agree or disagree with 

the following statements? ________________________________________________________________________ 

Proportions/Means: Columns Tested (5% risk level) - A/B - C/D/E - F/G/H/I Overlap formulae used. * small base
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