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Total BC AB SK/MB Ontario Quebec Atlantic <$30K

$30K - 

<$60K $60K+ Kids No Kids

A B C D E F G H I J K

Base: All respondents 1038 197 87 81 382 210 81 183 287 568 106 932

Weighted 1038 137 106* 67* 398 253 77* 207 327 504 163* 875

151 18 14 15 59 26 18 39 50 62 16 135

15% 13% 13% 22% 15% 10% 24% 19% 15% 12% 10% 15%

E E

383 46 26 23 147 118 23 76 102 206 56 328

37% 34% 25% 35% 37% 47% 30% 37% 31% 41% 34% 37%

ABF H

303 48 33 19 117 69 17 45 92 166 58 245

29% 35% 31% 28% 29% 27% 22% 22% 28% 33% 36% 28%

G

201 25 33 10 74 40 19 48 83 71 33 168

19% 18% 31% 15% 19% 16% 24% 23% 25% 14% 20% 19%

DE I I

Summary

534 64 40 38 206 144 41 115 152 268 72 462

51% 47% 38% 57% 52% 57% 54% 55% 46% 53% 44% 53%

B B

504 73 66 29 191 109 36 93 175 236 91 412

49% 53% 62% 43% 48% 43% 46% 45% 54% 47% 56% 47%

CE

Top2Box (Agree)

Low2Box (Disagree)

Strongly agree

Somewhat agree

Somewhat disagree

Strongly disgree

2_3. (Celebrities really have no right to privacy because they want and create publicity about themselves) To what extent do you agree or disagree with the following 

statements? 
____________________________________________________________________________ 

Proportions/Means: Columns Tested (5% risk level) - A/B/C/D/E/F - G/H/I - J/K Overlap formulae used. * small base
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