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Canadians Expect Hockey Gold at Vancouver Olympics 

 Majority (56%) Say Gold for Canada's Women's Hockey Team, Half (49%) 
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Canadians Expect Hockey Gold at Vancouver Olympics 

 Majority (56%) Say Gold for Canada's Women's Hockey Team, Half (49%) 
for Men's 

 

 

Calgary, AB – A majority (56%) of Canadians expect that Canada’s women’s hockey team will win gold at the 

upcoming Vancouver Olympics. Similarly, half of (49%) online Canadians believe that the men’s team will also 

win gold. Men are significantly more likely than women to believe that Canada’s men team will win gold (55% 

compared to 43%). Men are also more likely to believe that Canada’s women’s team will win gold (59% 

compared to 53%). 

The results are featured in a new syndicated study by Ipsos Reid about Online Sports (available mid-January 

2010). This report covers the prevalence of watching sports online at various types of websites, frequency of 

watching sports online, weekly time spent doing these activities, prevalence and frequency of visiting various 

sports related websites, activities done at these sites, various online sports related activities ever done, 

preference of sports and advertising online, willingness to pay for commercial free sports online, attitudes and 

opinions about online sports, likelihood of following the Winter Olympics online, preferred site for following 

the Winter Olympics. 

Perceptions of how the teams will finish vary by geographic region. More than six-in-ten (62%) British 

Columbians believe that the men’s team will win gold, compared to just four in ten (39%) Quebec residents. 

British Columbians (63%), along with Ontarians (61%) and Albertans (59%), are also the most confident that 

the women will win gold. The lowest levels of support for the women’s team occur in Quebec and 

Saskatchewan/Manitoba where 45% of respondents believe that the team will win gold. 

An additional one-quarter (24%) of online Canadians believe that the men’s team will win silver, 4% expect 

bronze and 2% expect the team will finish out of the medals (21% have no opinion).  For the women, 16% 

expect a silver medal, 5% bronze and 2% no medal at all (21% have no opinion). 

Study author Mark Laver notes that “It’s not surprising that expectations for Canada’s hockey teams are high, 

since it’s the national game. You can see in the data that excitement is building among people in the home 

province of British Columbians where they are most solidly behind the national team’s quest for gold.” 
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This release is based on the findings of an Ipsos Reid syndicated study, the Inter@ctive Reid Report, fielded in 

December, 2009. This online survey of 879 Canadian adults was conducted via the Ipsos Online Panel. The 

results are based on a sample where quota sampling and weighting are employed to balance demographics and 

ensure that the sample's composition reflects that of the actual Canadian population according to Census data. 

Quota samples with weighting from the Ipsos online panel provide results that are intended to approximate a 

probability sample. An unweighted probability sample of this size, with a 100% response rate, would have an 

estimated margin of error of +/- 3.31 percentage points, 19 times out of 20. 
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