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Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public 
opinion research. With operations in eight cities, Ipsos Reid employs more than 300 research 
professionals and support staff in Canada. The company has the biggest network of telephone 

call centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos 
Reid’s Canadian marketing research and public affairs practices are staffed with seasoned 

research consultants with extensive industry-specific backgrounds, offering the premier suite of 
research vehicles in Canada—including the Ipsos Trend Report, the leading source of public 
opinion in the country—all of which provide clients with actionable and relevant information. 

Ipsos Reid is an Ipsos company, a leading global survey-based market research group. To learn 
more, visit www.ipsos.ca 
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To Fix or Not to Fix: That is the Question 
As Interests Rates Expected to Rise this Summer, RBC Poll Finds 

Popularity of Combination Mortgages on the Rise Among  

Potential Homebuyers 
 

Toronto, ON – With interest rates widely expected to rise this summer, the 17th annual Ipsos 

Reid RBC Housing Study reveals that the population of combination mortgages – which offer 

both fixed and floating rate segments – is on the rise. Among those looking to purchase a 

home within the next two years, four in ten (40%) say they intend to take out a combination-

rate mortgage, up 8 points from last year.  Combination rates are most popular in Ontario 

(42%), followed by British Columbia (41%), Alberta (40%), Quebec (39%), Saskatchewan and 

Manitoba (38%) and Atlantic Canada (32%). 

Although the popularity of combination-rate mortgages is increasing, more home-buying 

Canadians still prefer the safety of a fixed-rate mortgage (44%, down 3 points) over a 

combination mortgage (40%). Fixed rates are most popular among home-buyers in Atlantic 

Canada (54%), followed by those living in Saskatchewan and Manitoba (51%), Alberta (47%), 

Quebec (44%), British Columbia (44%) and Ontario (41%). Just 16% (down 4 points) prefer a 

strictly variable-rate mortgage. 

Thinking about pending interest-rate hike by the Government of Canada, which typically 

translates into higher mortgage-lending rates, two in three (66%) say they’re ‘concerned’ 

(20% very/46% somewhat) about interest rate increases in 2010, with more women (70%) 

being concerned than men (60%).  
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The survey also found that 63% of homeowners currently have a mortgage on their home, up 

from 56% five years ago. The average amount of money owed on those mortgages is 

$124,131, which represents an 11 percentage-point increase over last year.  

 

These are some of the findings of an Ipsos Reid poll conducted between January 8-13, 2010, on behalf of 

RBC. For this survey, a national sample of 2,047 adults from Ipsos' Canadian online panel was 

interviewed online. Weighting was then employed to balance demographics and ensure that the 

sample's composition reflects that of the adult population according to Census data and to provide 

results intended to approximate the sample universe. A survey with an unweighted probability sample 

of this size and a 100% response rate would have an estimated margin of error of +/-2.2 percentage 

points, 19 times out of 20, of what the results would have been had the entire population of adults in 

Canada been polled. All sample surveys and polls may be subject to other sources of error, including, 

but not limited to coverage error, and measurement error. 
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For full tabular results, please visit our website at www.ipsos.ca.  News Releases are 

available at: http://www.ipsos-na.com/news/ 


