Canadians Prefer Low-Key Canada Day as
Just 8% Would Attend National Celebrations on

Parliament Hill if they Could

One in Three (32%) Say Ideal Canada Day Would Be Staying
Home and Relaxing, One Quarter (25%) Would Ideally Attend a

Fireworks Display in their Town or City
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Canadians Prefer Low-Key Canada Day as
Just 8% Would Attend National Celebrations on

Parliament Hill if they Could

One in Three (32%) Say Ideal Canada Day Would Be Staying Home
and Relaxing, One Quarter (25%) Would Ideally Attend a Fireworks
Display in their Town or City

Toronto, ON - The final touches are being placed on Canada Day celebrations across the
country, and the biggest party of them all - on Parliament Hill - is preparing for the arrival of
Her Majesty the Queen. But a new Ipsos Reid poll conducted on behalf of Canada.com
reveals that Canadians generally prefer a low-key Canada Day to one that is more packed

with adventure or travel.

One in three (32%) Canadians say that if they could do anything on Canada Day this year,
they would simply do ‘nothing’ and just ‘stay at home and relax’. One quarter (25%) would
ratchet up their activity level slightly and would ideally attend a public fireworks display in
their local town or city, 13% would ideally go camping or for a picnic, while one in ten (10%)

would be headed to the beach for the day.

Despite the participation of the Queen in this year’s national celebration in Ottawa on
Parliament Hill, just 8% of Canadians say that they would ideally spend Canada Day with

their compatriots on Parliament Hill. A similar proportion would prefer to stay home and
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have their own fireworks display. Six percent (6%) don’t know what they would ideally want

to do on Canada Day.

The data reveal some interesting differences in attitudes among many of the demographic

groups studied:

e Residents of Alberta (40%) and Quebec (39%) are much more likely than those in
Ontario (30%), British Columbia (27%), Atlantic Canada (23%) and those living in
Saskatchewan and Manitoba (22%) to say they would ideally do nothing on Canada
Day.

e Those without kids are much more likely (35%) than those with kids (16%) to say they
would ideally just like to stay at home and do nothing on Canada Day. Those with
kids (33%) are more likely than those without (24%) to say they would ideally attend a

tireworks display in their local town or city.

e Women (29%) are more likely than men (22%) to say they would ideally attend a
fireworks display in their town or city, while men (35%) are more inclined than

women (29%) to just want to stay home.

e Those over the aged of 55 are most likely (43%) to say they’d prefer to do nothing on
Canada Day, while those aged 35 to 54 (32%) or 18 to 34 (18%) are less likely to say so.

e Nearly two in ten (17%) younger adults say they’d ideally head to the beach, while
fewer middle aged (8%) and older (5%) Canadians would do the same.

These are some of the findings of an Ipsos Reid poll conducted between June 10 and 14, 2010, on behalf

of Canada.com. For this survey, a sample of 1,017 adults from Ipsos' Canadian online panel was
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interviewed online. Weighting was then employed to balance demographics and ensure that the
sample's composition reflects that of the adult population according to Census data and to provide
results intended to approximate the sample universe. A survey with an unweighted probability sample
of this size and a 100% response rate would have an estimated margin of error of +/-3.1 percentage
points, 19 times out of 20, of what the results would have been had the entire population of adults in
Canada been polled. All sample surveys and polls may be subject to other sources of error, including,

but not limited to coverage error, and measurement error.
-30-
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For full tabular results, please visit our website at www.ipsos.ca. News Releases are
available at: http.//www.ipsos-na.com/news/
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