British Columbians Are Spoiling Others and
Themselves With Holiday Gifts

Most (83%) Agree That It Is Always Better To Give Than
To Receive

Half (50%) Bought Gifts To Reward Themselves During
The Holiday Season
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BRITISH COLUMBIANS ARE SPOILING OTHERS AND
THEMSELVES WITH HOLIDAY GIFTS

MoOST (83%) AGREE THAT IT Is ALWAYS BETTER TO GIVE
THAN TO RECEIVE

HALF (50%) BOUGHT GIFTS TO REWARD THEMSELVES
DURING THE HOLIDAY SEASON

Vancouver, B.C. - It is that time of the year again and retailers are all wondering how
they will fair in the 2012 holiday shopping season. In this fourth annual Holiday
Shopping Study, Ipsos Reid investigates British Columbians” attitudes toward holiday
shopping and their specific holiday shopping behaviours, including those items

shoppers are jotting down on their shopping and wish lists.

The spirit of giving is alive among British Columbians, as most shoppers (83%) say that
they enjoy buying gifts for others more than receiving. More than half (53%) of planned
spending this holiday season is for gifts for children (23%), for their significant other
(14%) and gifts for any others (16%). Half (50%) of BC shoppers bought gifts to reward

themselves during the holiday season.

When it comes to the idea of regifting, most (62%) British Columbians think it is
acceptable to regift, and close to half (45%) admit that they have regifted things received
from other people. That being said, the vast majority of shoppers (91%) do not usually

end up returning or exchanging most of the gifts they receive from others.

In addition, results show that November to early December are popular times (54% this
year, 53% in a typical year) for British Columbians to get their holiday shopping done.

Very few are last minute shoppers who leave their shopping until the middle of
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December (14% this year, 16% in a typical year) and the day/night before (1% this year,
1% in a typical year).

During this holiday season, more shoppers (14% vs. 11% last year) say that they will be
spending more, while there are less shoppers planning to spend less (21% vs. 24% last
year). Most (62%) plan to spend about the same as last year. A few of the items that are
popular holiday gifts include gift cards (48% plan to buy, 46% would like to receive),
clothing/shoes/accessories (45% plan to buy, 35% would like to receive) and

candy/chocolate/cookies (44% plan to buy, 24% would like to receive).

“These results show that the spirit of Christmas giving is alive and well in BC. It is also
interesting to see that for most regifting is not a four-letter word, but rather one more
tool in their bag of goodies.” says Dave Pierzchala, Senior Vice President and Managing

Director at Ipsos Reid.

These are the findings of an Ipsos Reid study fielded from November 13 to November 19, 2012.
This online survey of 1,818 adult British Columbians, 18 years and older, was conducted using
Ipsos Reid’s proprietary “Voice of the West Interactive Forum” — an online panel of more than
6,500 British Columbians who have been randomly recruited to match the overall characteristics
of the adult residents of the province. Statistical margins of error are not applicable to online
studies of this nature, however, an unweighted probability sample of this size, with a 100%
response rate, would have an estimated margin of error of +/- 2.3 percentage points, 19 times out
of 20. The margin of error would be larger within regions and for other sub-groupings of the

survey population.
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For tabular results, please visit our website at www.ipsos.ca.
News releases are available at http:/ /www.ipsos-na.com/news/.
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