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Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public 

opinion research. With operations in eight cities, Ipsos Reid employs more than 600 research 

professionals and support staff in Canada. The company has the biggest network of telephone 

call centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos 

Reid’s Canadian marketing research and public affairs practices are staffed with seasoned 

research consultants with extensive industry-specific backgrounds, offering the premier suite of 

research vehicles in Canada—all of which provide clients with actionable and relevant 

information. Ipsos Reid is an Ipsos company, a leading global survey-based market research 

group. To learn more, visit www.ipsos.ca 
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Two in Five (40%) of Canadians Travelling Abroad in 2013 Won’t 

Purchase Travel Insurance 

 

Toronto, ON – A good proportion of Canadians who plan to travel outside the country in 

2013 don’t plan on buying additional travel insurance for their next vacation, according to a 

new survey conducted by Ipsos Reid on behalf of RBC.  Among the two in five Canadians 

(39%) who plan to vacation abroad in the next twelve months, two in five (40%) will not 

purchase travel insurance for their trip.  Three in five (60%) Canadians travelling abroad, 

however, will purchase travel insurance for their next vacation.   

 Canadian seniors (70%), aged 55+, travelling abroad are the most likely to purchase 

travel insurance, ahead of middle-aged (56%), aged 35-54, and younger (51%), aged 

18-34, Canadians.  Younger Canadians (49%) traveling outside of Canada in the next 

year are least likely to purchase travel insurance, followed by middle-aged (44%) and 

senior (30%) Canadians 

 Although those earning higher household incomes are more likely to travel outside of 

Canada within the next 12 months, abroad-travelling Canadians who are better off 

financially are less likely to purchase travel insurance.  Canadians in the lower middle 

income group who are taking a vacation outside of Canada in the next year (68%) are 

the most likely to purchase travel insurance, slightly ahead of those in the lowest 

income group (65%), and well ahead of those in the upper middle (57%) and highest 

(51%) income groups.   
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These are some of the findings of an Ipsos Reid poll conducted between November 1
st
 to 6

th
, 2012, on 

behalf of RBC. For this survey, a sample of 2,012 Canadians adults from Ipsos' Canadian online panel 

was interviewed online. Weighting was then employed to balance demographics to ensure that the 

sample's composition reflects that of the adult population according to Census data and to provide 

results intended to approximate the sample universe. The precision of Ipsos online polls is measured 

using a credibility interval.  In this case, the poll is accurate to within +/- 2.5 percentage points had all 

Canadians adults been polled. All sample surveys and polls may be subject to other sources of error, 

including, but not limited to coverage error, and measurement error. 
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For full tabular results, please visit our website at www.ipsos-na.com.  News Releases are 

available at: http://www.ipsos-na.com/news-polls/ 
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