Ipsos Healthcare Launches Canadian NSCLC
Oncology Monitor

Public Release Date: Tuesday, April 9, 2013, 6:00 AM EST

Ipsos is an independent market research company controlled and managed by research
professionals. Founded in France in 1975, Ipsos has grown into a worldwide research group
with a strong presence in all key markets. In October 2011 Ipsos completed the acquisition of

Synovate. The combination forms the world’s third largest market research company. With
offices in 84 countries, Ipsos delivers insightful expertise across six research specializations:
advertising, customer loyalty, marketing, media, public affairs research, and survey
management. Ipsos researchers assess market potential and interpret market trends. They
develop and build brands. They help clients build long-term relationships with their customers.
They test advertising and study audience responses to various media and they measure public
opinion around the globe. Ipsos has been listed on the Paris Stock Exchange since 1999 and
generated global revenues of €1,363 million ($1.897 billion U.S.) in 2011.

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities.

For copies of other news releases, please visit
http://www.ipsos-na.com/news/
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Ipsos Healthcare Launches Canadian NSCLC
Oncology Monitor

Vancouver, BC, April 9, 2013 - Ipsos Healthcare, the global healthcare division of Ipsos, has
announced the launch of a tumor-specific oncology monitor focusing on Non-Small Cell

Lung Cancer (NSCLC) in Canada.

The Canadian NSCLC Monitor is the first in a series of syndicated, cancer-specific monitors
to be launched in Canada. Covering all lines of NSCLC across all provinces in Canada, it will

allow clients to understand and track actual NSCLC treatment patterns across the country.

Oncology is the single largest therapy area within Ipsos Healthcare, and this study will
complement the company’s Global Oncology Monitor, which spans the Americas, Europe,

Asia Pacific and Japan.
Mark Scazafave, SVP of the Oncology Monitor in the Americas, commented:

“With the exception of non-melanoma skin cancer, the most common types of cancer in
Canada are lung, prostate, breast and colorectal cancers; these will be our focus moving
forward - starting with NSCLC. The Canadian NSCLC Monitor, together with the
forthcoming monitors, will enable us to answer a myriad of questions about the oncology

market across Canada.”
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About Ipsos Healthcare’s Global Oncology Portfolio

In addition to its market-leading Global Oncology Monitor - which offers syndicated data on
all key patient & treatment metrics - Ipsos Healthcare’s global oncology portfolio includes
pre- and post-launch qualitative and quantitative research, forecasting, data analyses and
oncology consulting. Fluency in this highly complex disease area ensures that research

findings become actionable recommendations.

About Ipsos Healthcare’s Global Therapy Monitors

Ipsos Healthcare’s Global Therapy Monitors comprise the industry’s largest portfolio of
syndicated patient chart audit data. The suite of global studies tracks usage of treatments
across 20+ disease areas, including Metabolics, Oncology, Virology, Autoimmune,
Cardiovascular and more. Together, they encompass 4000 physicians reporting on 200,000
patients in 34 markets worldwide. Subscribers to the Global Therapy Monitors can track

product usage and maintain a comprehensive understanding of their ever-evolving markets.

About Ipsos Healthcare

Ipsos Healthcare is a global specialised practice focusing on research in the pharmaceutical,
bio-tech and medical device markets. It is also a leading provider of global syndicated patient
chart studies in 34 markets. Operating in over 40 countries, the team of 500 healthcare market
research experts, marketers and client-side brand-builders focuses on delivering outcome-
oriented research for its clients. Drawing from a broad range of qualitative and quantitative
techniques, Ipsos Healthcare offers custom and syndicated research programs to evaluate the
motivations, experiences, interactions and influences of stakeholders forming the multi-

customer markets that increasingly drive business success in the healthcare industry.
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For more information on this news release, please contact:

Mark Scazafave
SVP, Americas Oncology Monitors
Ipsos Healthcare
(201) 529-5540
mark.scazafave@ipsos.com

Joanna Butcher
Marketing Director, Syndicated Services
Ipsos Healthcare
(862) 216-1527
joanna.butcher@ipsos.com
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