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1 1. To what extent do you support or oppose the following statement: The rich should pay more taxes?
2 2. At what level of household yearly income would you consider a family to be 'rich'? Please provide a dollar ($) amount:
3 2x. [CAPPED VALUES] At what level of household yearly income would you consider a family to be 'rich'? Please provide a dollar ($) amount:
4 4 1. What percentage of all federal and provincial or territorial income taxes comes from the following groups?
5 4 2. What percentage of all federal and provincial or territorial income taxes comes from the following groups?
6 4 3. What percentage of all federal and provincial or territorial income taxes comes from the following groups?
7 4. [SUMMARY - MEAN] What percentage of all federal and provincial or territorial income taxes comes from the following groups?
5. How supportive would you be for a "millionaire's tax", whereby families with a combined annual household income greater than $1,000,000 pay a special
8 or additional tax?
9 6. What tax rate should families with a combined annual income greater than $1,000,000 pay on the portion of their income over $1,000,000?
10 7_1. [l believe wealthy people pay their fair share of taxes] Please indicate how much you agree or disagree with the following statements:
7_2. [Wealthy people are innovators and entrepreneurs who deserve the success they've achieved] Please indicate how much you agree or disagree with the
11 following statements:
7_3. [Everyone should pay the same percentage of their income towards taxes, regardless of what that income] Please indicate how much you agree or
12 disagree with the following statements:
7_4. [Wealthy people use their power and privilege to avoid paying their fair share of taxes] Please indicate how much you agree or disagree with the
13 following statements:
7_5. [People mostly become wealthy because they are lucky not because they work hard] Please indicate how much you agree or disagree with the following
14 statements:
15 7. [SUMMARY - TOP2BOX (STRONGLY/ SOMEWHAT AGREE)] Please indicate how much you agree or disagree with the following statements:

7. [SUMMARY - LOW2BOX (STRONGLY/ SOMEWHAT DISAGREE)] Please indicate how much you agree or disagree with the following statements:
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HHCMP1. How many people are living or staying at your current address?

DEMA_1. [Use the Internet] How frequently do you do the following things...?

DEMA_2. [Visit social networking websites (Facebook, Twitter, Pinterest, etc.)] How frequently do you do the following things...x

DEMA_3. [Watch conventional TV] How frequently do you do the following things...?

DEMA_4. [Watch TV online] How frequently do you do the following things...?

DEMA_5. [Read conventional newspapers (hardcopy)] How frequently do you do the following things...*

DEMA_6. [Read newspapers/news online] How frequently do you do the following things...?

DEMA_7. [Listen to conventional radio] How frequently do you do the following things...?

DEMA_8. [Listen to radio online] How frequently do you do the following things...?

DEMA_9. [Tweet] How frequently do you do the following things...?

DEMA. [SUMMARY - EVERYDAY / SEVERAL TIMES A DAY] How frequently do you do the following things...?

DEMA. [SUMMARY - ONCE WEEKLY / A FEW TIMES A WEEK] How frequently do you do the following things...?

DEMA. [SUMMARY - ABOUT ONCE A MONTH / A FEW TIMES PER MONTH] How frequently do you do the following things...?
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DEMA. [SUMMARY - NEVER] How frequently do you do the following things...?

DEMB. How frequently do you use social online media or online sources/sites to follow, get information about, discuss etc. public policy, social and/or

37 political issues?
DEMC. When it comes to public policy, social and/or political issues, which of the following have you done, if any, on social media or online sources/sites in
38 the past month?




1. To what extent do you support or oppose the following statement: The rich should pay more taxes?

| EDUCATION | DEM B | DEM A | DEM C
Total [ PostSec | UnivGrad | Usesocial | Usesocial | Usesocial | Usesocial | Usethe Use the Use the Usethe | Visitsocial | Visitsocial | Visitsocial | Visitsocial | Active Passive Inactive
media- media- media- | media-Never| internet- | internet- | internet- | internet- | networking | networking | networking | networking
Daily/few | Weekly/few | About once Daily/few |Weekly/few | Aboutonce | Never sites- sites- | sites-About | sites-Never

timesaday | times | amonth/ timesaday | times | amonth/ Daily/few |Weekly/few | oncea
weekly | few timesa weekly | few timesa timesaday | times | month/few
month month weekly times a

Base: All Respondents 1055 535 520 204 428 333 %9 329 482 145 284 185 177 409 992 42 7 14 566 135 98 256 321 242 492
Weighted 1055 512 543 204 390 370 110 369 414 162 278 183 179 415 991 43 8 14 563 131 98 264 314 244 498
Strongly support 511 261 250 11 206 194 62 186 19 67 149 83 74 205 479 2 3 7 275 68 42 126 159 105 247
48% 51% 46% 38% 53% 52% 56% 51% 47% 41% 54% 46% 1% 49% 48% 52% 44% 48% 49% 52% 43% 48% 51% 43% 50%

¢ ¢ 1 L B o o B
Somewhat support 419 186 233 136 139 144 39 140 171 69 % 67 8 172 3% 1 4 7 214 49 47 108 116 103 200
40% 36% 43% 46% 36% 39% 35% 38% 41% 42% 34% 37% 47% 1% 40% 27% 56% 52% 38% 38% 48% 41% 37% 42% 40%

A b K ) . b o .
Somewhat oppose 89 46 43 37 2 27 7 29 32 20 2 23 15 29 83 6 - - 53 7 6 2 28 2 35
8% 9% 8% 12% 6% 7% 6% 8% 8% 12% 8% 13% 8% 7% 8% 14% - - 9% 6% 6% 9% 9% 10% 7%

DE i ™M . o o i
Strongly oppose 37 19 18 1 20 6 3 13 14 6 1 9 6 10 33 3 - - 20 7 3 7 10 1 16
3% 4% 3% 4% 5% 2% 3% 4% 3% 4% 4% 5% 3% 3% 3% 8% - - 4% 5% 3% 3% 3% 4% 3%

£ N M - - N

Summary

Top2Box (Strongly/ Somewhat support) 930 447 483 247 345 338 100 326 367 136 245 151 158 376 875 33 8 14 490 117 89 234 275 207 447
88% 87% 89% 84% 88% 91% 91% 88% 89% 84% 88% 83% 88% 91% 88% 78% 100% 100% 87% 89% 91% 89% 88% 85% 90%

¢ B X « o - B
Low2Box (Strongly/ Somewhat oppose) 125 65 60 47 45 33 10 42 47 26 33 2 21 39 116 9 - - 73 14 9 29 39 36 50
12% 13% 1% 16% 12% 9% 9% 12% 1% 16% 12% 17% 12% 9% 12% 2% - - 13% 1% 9% 1% 12% 15% 10%

E H M B - o .

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:

Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*
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2. At what level of household yearly income would you consider a family to be ‘rich'? Please provide a dollar ($) amount:

Total

Base: All Respondent: 1055 535 520
Weighted 1055 512 543
1-10000 98 48 49
9% 9% 9%
10001 - 20000 1 6 5
1% 1% 1%
20001 - 30000 9 4 5
1% 1% 1%
30001 - 40000 3 2 1
. . .
40001 - 50000 17 7 9
2% 1% 2%
50001 - 60000 25 12 13
2% 2% 2%
60001 - 70000 14 9 5
1% 2% 1%
70001 - 80000 47 23 25
4% 4% 5%
80001 - 90000 15 8 7
1% 2% 1%
90001 - 100000 225 104 121
21% 20% 22%
100001 - 200000 339 166 174
32% 32% 32%
200001 - 300000 128 64 64
12% 12% 12%
300001 - 400000 15 4 1
1% 1% 2%
400001 - 500000 59 30 30
6% 6% 5%
500001+ 49 25 24
5% 5% 4%
Summary
Mean 195050.3 195618.5 194515.2
Std. Dev. 207905.79  212259.01  203915.52
Std. Err. 6400.89 9176.76 8942.29
Median 150000 150000 150000

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,J/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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2%
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3%

1%

18

6%

1%

76
26%

104
35%

28
10%

13

4%

192588.7

199524.26

11636.49

125000

428
390
44

1%

1%

88
22%

118
30%

53
14%

16

4%

189200.4

203653.67

9843.97

150000

333
370
46
12%

1%

16
4%

10
3%

61
17%

118
32%

46
13%

20

5%

203173.8

218882.29

11994.68

150000

110

154357.1
.
21411273
21519.14

100000

EDUCATION

HS

329
369
35
10%

19

5%

2%

78
21%

108
29%

47

13%

1%

18
5%

17

5%

189075.2

207706.34

11451.22

150000

Post Sec

17
4%
1%

88
21%

140
34%

62
15%
1%

28
7%

2
5%
2133362
F
21641115
9857.26

150000

DEM B
Use social Use social Use social
media- media-
Daily/few | Weekly/few | About once
timesaday | times | amonth/
weekly | few timesa
month

Usethe | Usethe | Usethe
internet- internet- internet-
Daily/few | Weekly/few | About once
timesaday | times | amonth/
weekly | few timesa

month

Use social
media-Never

Univ Grad |

media-

145 284 185 177 409 992 42 7
162 278 183 179 415 991 43 8
8 27 14 15 42 86 8 1
5% 10% 8% 8% 10% 9% 19% 16%
N P
1 1 5 1 4 10 1 -
1% * 3% 1% 1% 1% 2% -
J * ox
- 4 2 - 3 7 1 -
- 1% 1% - 1% 1% 2% -
K -
2 3 - - - 3 - -
1% 1% - - - * - -
H ™M * ok
2 7 3 3 4 16 1 -
1% 2% 2% 2% 1% 2% 2% -
K -
5 7 6 2 10 2 - -
3% 3% 3% 1% 3% 3% - -
W . o
2 5 - 1 8 12 2 -
1% 2% - * 2% 1% 5% -
N* -
7 17 8 7 15 a4 2 -
4% 6% 4% 4% 4% 4% 6% -
N -
1 2 2 3 9 15 - -
1% 1% 1% 1% 2% 2% - -
. -
E?) 62 38 35 89 216 4 2
20% 2% 21% 20% 2% 2% 10% 28%
« I
67 79 56 72 133 320 12 3
41% 28% 31% 40% 32% 32% 27% 40%
o4 ) . o
15 2 30 19 48 123 4 -
9% 1% 16% 1% 1% 12% 9% -
H -
5 3 2 1 9 13 1 1
3% 1% 1% * 2% 1% 3% 16%
N P
10 16 12 14 18 54 6 -
6% 6% 6% 8% 4% 5% 13% -
N -
4 14 6 7 24 46 1 -
3% 5% 3% 4% 6% 5% 2% -
K -
189699.6 1902444 1901915  198593.6  198882.6 1952235 1864499  163872.1
. e
176418.04 21365806 189962.93 191588.54 21863247 20777592  196469.1  115194.92
1465072 1267827 1396635 1440068 1081068  6596.89 3031584  43539.59
150000 121365 150000 150000 150000 150000 150000 195359.3

DEM A

Use the
internet-
Never

14
14

14%

o

s

7%

o

226992.8
o
294694.87
78760.52

128259.1

Visit social
networking
sites-

Daily/few | Weekly/few

times a day

566
563

9%

15
3%
1%
26
5%
2%

129
23%

177
32%

64
11%

10
2%

31
5%

24
4%
190019.1
201084.97
8452.23

150000

Visit social
networking
sites-

times
weekly

135
131

1%

28
21%

45
34%

16
12%

183051.4
195214.22
16801.36

150000

Visit social
networking
sites-About
oncea
month / few
timesa

219165.4
.
241096.4
24354.41

150000

Visit social
networking
sites-Never

256
264

10%

12
4%
1%

50
19%

89
34%

32
12%
1%

16
6%

14
5%
2028209
2152502
13453.14

150000

Active

321
314

8%

78
25%

88
28%

38

12%

1%

19
6%

175453.3

DEM C
Passive

242
244

9%

2%

1%

49
20%

92
38%

33

14%

1%

16
7%

193894.2

Inactive

492
498
51
10%

15
3%

11
2%

18

4%

2%

98
20%

159
32%

57
11%

207970.1

v
179520.97 1893583  231324.43

10019.88

108815.8

12172.41

150000

10428.91

150000



4_1. What percentage of all federal and provincial or territorial income taxes comes from the following groups?

Total

Base: All Respondent: 1055 535 520 294 428
Weighted 1055 512 543 294 390

The top1% of income earners in Canada

contribute

0% 37 13 23 10 15
3% 3% 4% 4% 4%

1%-10% 497 257 240 112 199
47% 50% 44% 38% 51%

C

11%-20% 181 72 109 56 54

17% 14% 20% 19% 14%
A

21%-30% 146 72 74 a4 47
14% 14% 14% 15% 12%

31%-40% 69 43 27 30 23
7% 8% 5% 10% 6%

B DE

41%-50% 56 2 34 20 23
5% 4% 6% 7% 6%

51%-60% 2 13 1 7 9
2% 3% 2% 2% 2%

61%-70% 20 1 9 5 8
2% 2% 2% 2% 2%

71%-80% 14 5 8 6 8
1% 1% 2% 2% 2%

E E

81%-90% 8 3 5 2 3
1% 1% 1% 1% 1%

91%-100% 3 - 3 2 -

* - 1% 1% -

Summary

Mean 19.9 193 20.5 22.8 19.6
Std. Dev. 18.69 18.24 19.09 1;;9 19.34
Std. Err. 0.58 0.79 0.84 117 0.93
Median 10 10 15 20 10

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,J/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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.

19.51

EDUCATION

HS

329
369

17

5%

183
50%

58
16%

50
14%

13
3%

21

6%

2%

10
3%

19.4

19.16

Post Sec

482

12
3%

193
47%

76
18%

54
13%

35

8%

5%

11
3%

19.8

17.97

DEM B
Use social Use social Use social
media- media- media-

Usesocial | Use the Use the Use the
media-Never internet- internet- internet-
Daily/few |Weekly/few | About once Daily/few |Weekly/few | About once
timesaday | times | amonth/ timesaday | times | amonth/
weekly | few timesa weekly | few timesa

month

Univ Grad |

145 284 185 177 409 992 42 7
162 278 183 179 991 43 8

2 8 4 6 19 31 2 2
1% 3% 2% 3% 4% 3% 5% 25%
K I
66 127 68 86 216 470 16 6
41% 46% 37% 48% 52% 47% 39% 75%
X X K -
34 39 47 31 64 171 10 -
21% 14% 26% 18% 15% 17% 23% -
™ K -
31 45 27 23 50 132 10 -
19% 16% 15% 13% 12% 13% 23% -
K -
12 19 14 9 27 69 - -
8% 7% 8% 5% 7% 7% - -
. -
8 14 7 13 22 54 - -
5% 5% 4% 7% 5% 5% - -
. o
2 9 5 3 8 2 - -
1% 3% 3% 2% 2% 2% - -
. -
2 7 3 4 6 18 1 -
1% 2% 2% 2% 1% 2% 2% -
K -
2 5 a4 4 1 12 2 -
1% 2% 2% 2% * 1% 5% -
™M ™M ™M N* b
3 4 2 - 1 8 - -
2% 2% 1% - * 1% - -
H . -
- 1 1 - 1 2 1 -
. B 1% . B . 2% .
N* o
217 217 222 19.8 17.8 19.9 213 52
M M B o
18.88 2081 19.56 18.45 16.61 18.49 2 412
157 123 1.44 1.39 082 059 339 1.56
20 15 20 10 10 10 15 5

DEM A | DEM C
Usethe | Visitsocial | Visitsocial | Visitsocial | Visitsocial | Active Passive
internet- | networking | networking | networking | networking
Never sites- sites- | sites-About | sites-Never
Daily/few |Weekly/few | oncea
timesaday | times  month/few
weekly times a

14 566 135 98 256 321 242
563 131 98 264 314 244

2 20 3 1 13 8 6
14% 4% 2% 1% 5% 3% 2%
ox .

4 251 58 58 130 127 110

32% 45% 44% 59% 49% 41% 45%

o RS*

- 103 23 7 48 57 46

- 18% 18% 7% 18% 18% 19%
b T T * T

3 73 26 13 33 51 36

25% 13% 20% 14% 13% 16% 15%

o R «

- 41 9 8 11 28 10

- 7% 7% 8% 2% 9% 2%
o . w

2 36 5 5 11 19 16

16% 6% 4% 5% 4% 6% 6%
ox .

1 10 3 3 9 7 7
7% 2% 2% 3% 3% 2% 3%
ox .

1 11 1 1 7 5 4
7% 2% 1% 1% 3% 2% 2%
ox .

- 9 3 1 1 7 6

- 2% 2% 1% * 2% 2%
x . X X

- 6 - 1 - 3 2

- 1% - 1% - 1% 1%
x .

R 3 R R R 1 R

R 1% . R * R

s

251 21 20 18.5 18.1 223 21
A u * X X
23.94 19.78 16.62 18.88 17.05 19.85 19.19
6.4 0.83 1.43 191 1.07 111 1.23
25.6 15 15 10 10 20 15

Inactive

492
498

4%

260
52%

78
16%

58
12%

31
6%

22
4%

10
2%

10
2%



4_2. What percentage of all federal and provincial or territorial income taxes comes from the following groups?

| EDUCATION | DEM B | DEM A | DEM C
Total [ PostSec | UnivGrad | Usesocial | Usesocial | Usesocial | Usesocial | Usethe Use the Usethe | Usethe | Visitsocial | Visitsocial | Visitsocial | Visitsocial | Active Passive Inactive
media- media- media- | media-Never| internet- internet- internet- internet- | networking | networking | networking | networking
Daily/few | Weekly/few | About once Daily/few |Weekly/few | Aboutonce | Never sites- sites- | sites-About | sites-Never
timesaday  times | amonth/ timesaday  times | amonth/ Daily/few |Weekly/few | oncea
weekly | fewtimesa weekly | few timesa timesaday | times  month/few
month month weekly times a
A 8 c D E F G H 1 J K L M N o P Q R s T u v w X
Base: All Respondents 1055 535 520 294 428 333 99 329 482 145 284 185 177 409 992 2 7 14 566 135 98 256 321 242 492
Weighted 1055 512 543 294 390 370 110 369 162 278 183 179 991 43 8 563 131 98 264 314 244 498

The bottom 50% of income earners in Canada
contribute
0% 2 5 19 9 10 6 6 7 9 2 5 2 4 13 20 1 2 2 13 1 1 10 6 2 16
2% 1% 4% 3% 3% 2% 5% 2% 2% 1% 2% 1% 2% 3% 2% 3% 25% 14% 2% 1% 1% 4% 2% 1% 3%
A . . i e .
1%-10% 121 50 7 37 59 26 14 50 45 1 36 21 17 46 110 9 - 2 7 9 1 29 33 27 61
11% 10% 13% 13% 15% 7% 12% 14% 1% 8% 13% 12% 10% 1% 1% 22% - 12% 13% 7% 12% 1% 1% 1% 12%
t E . N - p .
11%-20% 120 67 53 36 53 32 16 44 40 19 37 16 20 47 115 3 - 2 63 12 13 32 38 28 54
11% 13% 10% 12% 14% 9% 15% 12% 10% 12% 13% 9% 1% 1% 12% 7% - 14% 11% 9% 14% 12% 12% 1% 1%
£ . . - e .
21%-30% 141 73 68 55 43 43 13 34 57 36 45 30 19 47 132 6 - 2 79 23 6 32 49 35 58
13% 14% 13% 19% 1% 12% 12% 9% 14% 22% 16% 16% 1% 1% 13% 14% - 17% 14% 18% 7% 12% 16% 14% 12%
DE . G FGH . - i T T .
31%-40% 121 57 63 39 48 34 12 35 44 29 2 18 23 54 117 1 - 3 68 16 10 28 34 2 63
11% 11% 12% 13% 12% 9% 1% 10% 1% 18% 9% 10% 13% 13% 12% 3% - 21% 12% 12% 10% 10% 1% 10% 13%
. o . - e .
41%-50% 181 7 110 65 61 55 1 62 79 29 48 35 31 66 172 6 - 3 101 27 12 40 55 45 80
17% 14% 20% 22% 16% 15% 10% 17% 19% 18% 17% 19% 18% 16% 17% 14% - 21% 18% 21% 12% 15% 18% 19% 16%
A o . T . - e .
51%-60% 102 49 53 15 36 51 9 38 43 1 27 18 2 34 93 6 3 - 45 15 10 32 32 2 m
10% 10% 10% 5% 9% 14% 8% 10% 1% 7% 10% 10% 12% 8% 9% 14% 33% - 8% 11% 1% 12% 10% 1% 9%
& . . pH - .
61%-70% 9 53 4 18 2 50 12 38 35 10 2 15 17 40 86 6 2 - 48 10 13 23 2 23 45
9% 10% 8% % 7% 13% 1% 10% 9% 6% 8% 8% 10% 10% 9% 15% 31% - 9% 7% 14% 9% 8% 9% 9%
& . . e - .
71%-80% 115 63 52 17 43 55 15 41 50 9 2 23 18 50 112 2 1 - 59 12 16 27 32 23 59
11% 12% 10% 6% 1% 15% 13% 1% 12% % 9% 12% 10% 12% 1% 4% 1% - 11% 10% 17% 10% 10% 10% 12%
¢ e - | . e - .
81%-90% 21 13 8 4 5 12 - 9 9 2 5 2 6 8 20 1 - - 9 3 3 6 6 6 9
2% 3% 1% 1% 1% 3% - 3% 2% 1% 2% 1% 3% 2% 2% 3% - - 2% 2% 3% 2% 2% 3% 2%
. . - - .
91%-100% 15 10 5 1 7 7 2 9 2 1 3 2 1 9 14 1 - - 6 3 1 5 2 4 9
1% 2% 1% * 2% 2% 2% 3% * 1% 1% 1% 1% 2% 1% 3% - - 1% 2% 1% 2% 1% 2% 2%
. f . - “ .
Mean 43 448 414 376 40.7 49.8 41 44.3 438 396 406 436 446 437 433 41 506 27.2 417 45.3 475 43 424 44.1 429
8 & . . - - e
std. Dev. 2.4 24.79 23.92 21.94 25.15 23.95 2653 25.86 23.87 2024 23.93 2357 238 25.27 24.23 27.54 3158 1761 24.12 2267 2554 25.23 2333 24.06 25.23
std. Err. 075 107 105 128 122 131 267 143 1.09 168 142 173 179 125 077 4.25 11.94 an 101 195 258 158 13 155 114
Median 432 45 % 35 % 50 % 50 50 % % 46.2 50 432 45 473 60 30 % 50 50 45 4 45 4

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,J/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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4_3. What percentage of all federal and provincial or territorial income taxes comes from the following groups?

Total

A B C D E F
Base: All Respondent: 1055 535 520 294 428 333 99
Weighted 1055 512 543 294 390 370 110

The bottom 20% of income earners in Canada
contribute
0% 47 21 27 13 21 14 9
5% 4% 5% 4% 5% 4% 8%
1+
1%-10% 271 139 131 73 103 9% 27
26% 27% 24% 25% 26% 26% 24%
.
11%-20% 220 104 116 59 72 89 20
21% 20% 21% 20% 18% 2% 18%
¥
21%-30% 181 75 106 49 74 58 21
17% 15% 20% 17% 19% 16% 19%
A ¥
31%-40% 136 71 66 47 45 45 16
13% 14% 12% 16% 1% 12% 14%
.
41%-50% 87 42 45 31 27 29 11
8% 8% 8% 10% 7% 8% 10%
«
51%-60% 33 20 14 9 14 10 2
3% 4% 3% 3% 4% 3% 2%
K
61%-70% 30 17 13 7 11 12 1
3% 3% 2% 2% 3% 3% 1%
K
71%-80% 38 17 21 7 17 13 2
4% 3% 4% 3% 4% 4% 2%
K
81%-90% 10 6 4 1 6 3 1
1% 1% 1% * 1% 1% 1%
K
91%-100% 1 1 - - - 1 -
B B . . B

Summary

Mean 27.1 27.4 26.9 27 27.2 27.2 251
.
Std. Dev. 206 211 20.12 19.06 21.66 20.68 18.93
Std. Err. 0.63 0.91 0.88 111 1.05 113 19
Median 20 20 20 25 20.2 20 20

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,J/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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EDUCATION

HS

329
369

19
5%

89
24%

75
20%

64
17%

49
13%

30
8%

12
3%

10
3%

15
4%

279

21.64

119

227

Post Sec

482

4%

107
26%

88
21%

74
18%

51
12%

35
8%

14
3%

14
3%

13
3%

27.2

20.04

0.91

20

| DEM B
Univ Grad Use social Use social Use social
media- media- media-
Daily/few | Weekly/few | About once
timesaday | times | amonth/
weekly | few timesa
month
I J K L
145 284 185 177
162 278 183 179

3 13 3 8
2% 4% 1% 4%
48 79 49 a4

30% 28% 27% 25%
38 52 46 45

2% 19% 25% 25%
2 53 29 33
13% 19% 16% 18%
21 28 29 19
13% 10% 16% 10%
12 28 9 16
7% 10% 5% 9%

5 12 a4 6
3% 4% 2% 3%
5 4 7 2
3% 1% 4% 1%
8 9 6 4
5% 3% 3% 2%
- 1 1 2
- * 1% 1%

26.8 26.2 26.7 25.4
20.74 19.81 19.76 18.8
172 118 1.45 141

20 20 20 20

Use social
media-Never

409

6%

98
24%

77
19%

66
16%

60
15%

34
8%

12
3%

28.7

22.12

1.09

25

Use the
internet-

Use the
internet-

Use the
internet-

Daily/few | Weekly/few | About once

times a day

992
991

40

4%

258
26%

206
21%

172
17%

124
13%

84
8%

31
3%

29
3%

36
4%

10
1%

27.3

20.65

0.66

20

times
weekly

26.3
.

19.74

amonth /
few times a
month

25%

s

16%

e

11%

s

31%

e

17%

o

16.8
o

15.78

DEM A | DEM C
Use the Visit social | Visit social | Visit social | Visit social Active Passive
internet-

networking | networking | networking | networking

Never sites- sites- sites-About | sites-Never
Daily/few | Weekly/few | oncea
timesaday | times |month/few
weekly | timesa
a R s T U v w
14 566 135 98 256 321 22

2 25 3 2 18 10 9
14% 4% 3% 2% 7% 3% %
x .

4 152 27 32 59 9% 62

27% 27% 21% 33% 23% 31% 26%

- su* X

2 118 31 25 46 7 55
14% 21% 24% 26% 17% 23% 23%
ox *

2 EY 26 18 47 57 37
15% 16% 20% 19% 18% 18% 15%
o *

3 74 19 5 38 38 31

23% 13% 15% 5% 14% 12% 13%

- T T * T

- 50 8 6 24 19 2

- 9% 6% 6% 9% 6% 9%
ox .

- 18 8 1 6 8 10

- 3% 6% 1% 2% 2% 4%
o .

- 13 5 3 10 6 5

- 2% 4% 3% % 2% 2%
ox .

1 19 2 3 15 9 8
7% 3% 2% 3% 6% 3% 3%
ox .

- 5 1 3 1 - 4

- 1% 1% 3% * - 2%
o u* v

R R R R 1 R -

s

225 26.6 28.1 24.4 287 24.4 275
e .

219 20.18 19.01 21.16 21.95 1831 20.71

5.85 0.85 1.64 214 137 1.02 133
20 20 25 20 25 20 20

Inactive

112
23%

9
19%

87
17%

68
14%

46
9%

15
3%

19
4%

21
4%



4. [SUMMARY - MEAN]

What percentage of all federal and provincial or territorial income taxes comes from the following groups?

Gender | EDUCATION | DEM B | DEM A | DEM C
Male Female 1834 HS PostSec | UnivGrad | Usesocial | Usesocial | Usesocial | Usesocial | Usethe Use the Use the Usethe | Visitsocial | Visitsocial | Visitsocial | Visitsocial |  Active Passive Inactive
media- media- media- | media-Never| internet- | internet- | internet- | internet- | networking | networking  networking | networking
Daily/few | Weekly/few =About once Daily/few | Weekly/few Aboutonce | Never sites- sites- | sites-About | sites-Never
timesaday  times amonth / timesaday = times amonth / Daily/few | Weekly/few  oncea
weekly | few times a weekly | few times a timesaday = times | month /few
month month weekly times a
A B [ D E F G H [ ) K L ™M N o P Q R S T u v w X
Base: All Respondent: 1055 535 520 294 428 333 99 329 482 145 284 185 177 409 992 42 7 14 566 135 98 256 321 242 492
Weighted 1055 512 543 294 390 370 110 369 414 162 278 183 179 415 991 43 8 14 563 131 98 264 314 244 498
The top1% of income earners in Canada 19.9 193 20.5 22.8 19.6 18 19.6 19.4 19.8 217 217 222 19.8 17.8 19.9 213 5.2 251 21 20 18.5 18.1 223 21 17.9
contribute DE * ™M ™M * ** ** u * X X
The bottom 50% of income earners in Canada 43 448 414 376 407 49.8 2 443 438 396 406 436 446 437 433 2 506 272 .7 453 475 43 424 441 429
contribute B o] * * ** A R*
The bottom 20% of income earners in Canada 271 27.4 26.9 27 27.2 27.2 251 27.9 27.2 26.8 26.2 26.7 254 28.7 27.3 26.3 16.8 225 26.6 28.1 24.4 287 24.4 27.5 28.7
contribute * * h e * \

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*
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5. How supportive would you be for a “millionaire's tax", whereby families with a combined annual household income greater than $1,000,000 pay a special or additional tax?

| EDUCATION | DEM B | DEM A | DEM C

Total [ PostSec | UnivGrad | Usesocial | Usesocial | Usesocial | Usesocial | Usethe Use the Use the Usethe | Visitsocial | Visitsocial | Visitsocial | Visitsocial | Active Passive Inactive
media- media- media- | media-Never| internet- | internet- | internet- | internet- | networking | networking | networking | networking
Daily/few | Weekly/few | About once Daily/few |Weekly/few | Aboutonce | Never sites- sites- | sites-About | sites-Never

timesaday | times | amonth/ timesaday | times | amonth/ Daily/few |Weekly/few | oncea
weekly | few timesa weekly | few timesa timesaday | times | month/few
month month weekly times a

Base: All Respondent: 1055 535 520 294 428 333 99 329 482 145 284 185 177 409 992 42 7 14 566 135 98 256 321 242 492
Weighted 1055 512 543 294 390 370 110 369 414 162 278 183 179 415 991 43 8 14 563 131 98 264 314 244 498
Very supportive 574 288 286 131 224 220 66 205 224 80 155 101 86 231 542 22 3 7 304 74 50 146 175 123 277
54% 56% 53% 44% 57% 59% 60% 56% 54% 49% 56% 55% 48% 56% 55% 52% 44% 49% 54% 56% 51% 55% 56% 50% 56%

c c . . o o .
Somewhat supportive 363 160 203 121 124 118 34 126 147 56 97 56 72 138 341 13 4 4 195 46 36 85 109 88 166
34% 31% 37% 41% 32% 32% 31% 34% 36% 34% 35% 31% 40% 33% 34% 31% 56% 29% 35% 35% 37% 32% 35% 36% 33%

A DE . . e . .
Not very supportive 80 41 39 29 25 26 6 26 29 20 12 20 15 33 74 5 - 1 45 6 9 20 16 26 38
8% 8% 7% 10% 6% 7% 5% 7% 7% 12% 4% 1% 8% 8% 7% 11% - 8% 8% 4% 9% 8% 5% 11% 8%

i N . o o i v

Not at all supportive 38 23 15 14 17 7 4 12 14 7 14 5 6 13 34 2 - 2 18 5 3 12 15 7 17
4% 5% 3% 5% 4% 2% 4% 3% 3% 5% 5% 3% 3% 3% 3% 5% - 15% 3% 4% 3% 4% 5% 3% 3%

E . i s s i

Summary

Top2Box (Strongly/ Somewhat supportive) 937 448 489 252 348 337 100 330 371 136 252 158 158 369 883 36 8 1 499 120 86 232 283 211 443
89% 88% 90% 86% 89% 91% 91% 90% 90% 83% 91% 86% 88% 89% 89% 84% 100% 77% 89% 91% 88% 88% 90% 87% 89%

c . | . o o .
Low2Box (Not at all/ Not very supportive) 118 64 54 42 43 33 10 38 43 27 26 25 21 46 108 7 - 3 63 1 1 32 31 32 55
11% 12% 10% 14% 1% 9% 9% 10% 10% 17% 9% 14% 12% 1% 1% 16% - 23% 11% 9% 12% 12% 10% 13% 1%

E . H . o e .

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:

Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*
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6. What tax rate should families with a combined annual income greater than $1,000,000 pay on the portion of their income over $1,000,000?

| EDUCATION | DEM B | DEM A |

Total HS PostSec | UnivGrad | Usesocial | Usesocial | Usesocial | Usesocial | Usethe Use the Use the Usethe | Visitsocial | Visitsocial | Visitsocial | Visitsocial | Active Inactive
media- media- media- | media-Never| internet- internet- internet- internet- | networking | networking | networking | networking
Daily/few | Weekly/few About once Daily/few |Weekly/few Aboutonce | Never sites- sites- | sites-About | sites-Never

timesaday | times | amonth/ timesaday | times | amonth/ Daily/few |Weekly/few | oncea
weekly | few timesa weekly | few timesa timesaday | times | month/few
month month weekly times a

Base: Supportive for Millionaire's Tax 937 469 468 253 380 304 EY 295 431 121 258 159 156 364 884 35 7 11 503 123 86 225 289 210 438
Weighted 937 448 489 252 348 337 100 330 371 136 252 158 158 369 883 36 8 11 499 120 86 232 283 211 443
1%-10% 185 82 102 7 65 48 20 69 65 29 51 27 30 77 175 9 1 - 113 16 12 42 51 46 88
20% 18% 21% 28% 19% 14% 20% 21% 18% 2% 20% 17% 19% 21% 20% 25% 15% - 23% 14% 14% 18% 18% 2% 20%
DE * * o o S «
11%-20% 136 63 73 48 54 34 13 42 58 2 46 26 19 45 127 7 1 - 76 2 10 27 51 26 58
14% 14% 15% 19% 16% 10% 13% 13% 16% 16% 18% 16% 12% 12% 14% 20% 16% - 15% 19% 12% 12% 18% 12% 13%
€ 3 « M * ox o «
21%-30% 140 59 81 28 52 60 20 49 56 15 38 26 24 51 134 5 1 - 80 14 11 35 42 35 63
15% 13% 17% 1% 15% 18% 20% 15% 15% 11% 15% 17% 16% 14% 15% 15% 10% - 16% 12% 12% 15% 15% 17% 14%
c * * ox x «
31%-40% 192 99 93 41 70 81 19 69 75 29 39 38 38 78 181 4 1 6 89 30 25 48 59 41 93
21% 2% 19% 16% 20% 24% 18% 21% 20% 22% 15% 24% 24% 21% 21% 11% 15% 57% 18% 25% 29% 21% 21% 19% 21%
c * ) ) « o x R*
41%-50% 184 85 100 38 70 77 17 69 81 18 49 24 34 78 173 6 2 3 88 29 19 48 45 45 %
20% 19% 20% 15% 20% 23% 17% 21% 2% 13% 19% 15% 22% 21% 20% 17% 28% 28% 18% 24% 22% 21% 16% 21% 21%
c « | * ox ox «
51%-60% 56 35 21 16 18 23 5 16 24 12 17 10 8 20 52 3 - 1 28 4 6 18 17 16 2
6% 8% 4% 6% 5% 7% 5% 5% 6% 9% 7% 6% 5% 6% 6% 9% - 7% 6% 3% 7% 8% 6% 8% 5%
B . . o ox N
61%-70% 18 11 8 6 7 5 2 6 4 6 7 1 4 6 18 - - - 7 2 2 8 9 1 8
2% 2% 2% 3% 2% 1% 2% 2% 1% 5% 3% 1% 3% 2% 2% - - - 1% 1% 2% 3% 3% * 2%
. H N o o . w
71%-80% 18 8 10 3 7 8 4 10 4 - 3 5 - 10 15 1 1 - 12 1 1 3 6 1 10
2% 2% 2% 1% 2% 2% 4% 3% 1% - 1% 3% - 3% 2% 3% 16% - 2% 1% 1% 1% 2% * 2%
1+ L L . ox o .
81%-90% 1 1 - - - 1 - 1 - - - - - 1 1 - - - - - - 1 - - 1
* * R R R * R * R R R R R * * R R R R R R 1% R R *
* N o ox N
91%-99% 7 5 2 1 5 1 1 1 3 2 2 1 - 4 6 - - 1 5 1 - 1 2 - 5
1% 1% * * 1% * 1% * 1% 2% 1% 1% - 1% 1% - - 8% 1% 1% - * 1% - 1%
. N o ox N
Summary
Mean 326 337 315 283 33 353 326 325 326 326 317 325 321 334 325 293 37.8 46.7 31.2 332 354 34.2 325 311 333
c c « « o ox «
Std. Dev. 19.05 19.34 18.73 19.49 19.66 17.52 19.86 19.2 18.26 20.36 1934 18.26 17 20,01 18.95 19.57 24.55 16.96 19.81 173 16.71 18.91 19.11 17.56 19.68
Std. Err. 0.62 0.89 0.87 123 101 1 2.09 112 0.88 185 12 145 136 1.05 0.64 331 9.28 5.11 0.88 156 18 1.26 112 121 0.94
Median 34.2 35 30 25 34.9 40 30 35 35 33 30 311 35 35 33 25 355 40 30 35 39.4 375 30 30 35

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,}/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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7_1. (I believe wealthy people pay their fair share of taxes
Please indicate how much you agree or disagree with the following statements:

Gender
Total Male Female

Base: All Respondent 1055 535 520
Weighted
I believe wealthy people pay their fair share of

taxes
Strongly agree

10% 1% 10%

Somewhat agree 203 93 110
19% 18% 20%

Somewhat disagree 435 192 242
41% 38% 45%

A

Strongly disagree 308 171 137

29% 33% 25%
B

Summary

Top2Box (Strongly/ Somewhat agree) 312 149 164
30% 29% 30%

Low2Box (Strongly/ Somewhat disagree) 743 363 380
70% 71% 70%

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:

Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*
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294

12%

80
27%

123
2%

57
19%

114
39%
DE
180
61%

428

10%

68
17%

156
40%

127
33%
108
28%

283
72%

333

10%

55
15%

156
42%

124
34%
91
24%

280
76%

99

10%

17
15%

39
35%

43
39%
HI*

28
25%
.

82
75%

EDUCATION

329

10%

67
18%

150
41%

115
31%
104
28%

265
72%

Post Sec

482

10%

78
19%

183
44%

112
27%
119
29%

295
71%

Univ Grad |

13%

41
25%

63
38%

38
23%

62
38%
FGH
101
62%

Use social
media-
Daily/few | Weekly/few | About once
times a day

102
37%

75
27%
101
36%

177
64%

Use social
media-

times
weekly

8%

42
23%

78
43%

47
26%
57
31%

125
69%

Use social
media-

amonth /
few times a
month

10%

33
18%

78
4%

50
28%

28%

128
72%

Use social
media-Never

409

8%

68
16%

177
43%

135
33%
103
25%

312
75%

Use the

internet-
Daily/few | Weekly/few | About once
times a day

992

10%

186
19%

420
2%

285
29%
286
29%

704
71%

Use the
internet-

times
weekly

10
23%

13
30%

17
40%
13
30%

30
70%

Use the
internet-

amonth /
few times a

31%

o

25%

s

16%

e
28%
s
56%

s

4%

o

Use the
internet-
Never

21%

o

46%

o

7%

o
27%
s
66%

e

34%

s

Visit social
networking
sites-
Daily/few | Weekly/few
times a day

11%

122
22%

236
2%

147
26%
181
32%

382
68%

Visit social
networking
sites-

times
weekly

9%

21
16%

53
40%

45
34%

25%

98
75%

Visit social
networking
sites-About
oncea
month / few
timesa

6%

19
20%

41
42%

32
33%
25
25%
.
73
75%
.

Visit social
networking
sites-Never

12%

42
16%

105
40%

85
32%
74
28%

190
72%

Active

13%

65
21%

120
38%

88
28%
106
34%

208
66%

DEM C
Passive

12%

52
21%

103
42%

59
24%
82
33%

162
67%

Inactive

492

8%

86
17%

211
42%

161
32%
125
25%

372
75%



7_2. [Wealthy people are innovators and entrepreneurs who deserve the success they've achievec
Please indicate how much you agree or disagree with the following statements:

Gender
Total Male Female

Base: All Respondent: 1055 535 520 294
Weighted
Wealthy people are innovators and

entrepreneurs who deserve the success
thev've achieved

Strongly agree
16% 16% 15% 13%
Somewhat agree 579 287 292 167
55% 56% 54% 57%
Somewhat disagree 249 107 142 72
24% 21% 26% 25%
Strongly disagree 63 34 28 17
6% 7% 5% 6%
Summary
Top2Box (Strongly/ Somewhat agree) 743 370 373 205
70% 72% 69% 70%
Low2Box (Strongly/ Somewhat disagree) 312 141 170 89
30% 28% 31% 30%

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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428

19%

196
50%

92
24%

29
7%
269
69%

121
31%

333

15%

215
58%

85
23%

17
4%
269
73%

101
27%

76
69%

34
31%

EDUCATION

329

15%

211
57%

84
23%

18
5%
267
72%

102
28%

Post Sec

482

15%

222
54%

105
25%

25
6%
284
69%

130
31%

Univ Grad |

145

18%

87
54%

34
21%

12
8%
116
72%

46
28%

Use social
media-
Daily/few | Weekly/few | About once
times a day

284

20%

136
49%

71
25%

16

192
69%

31%

Use social
media-

times
weekly

185

15%

112
61%

34
19%

10
5%
139
76%

a4
24%

Use social
media-

amonth /
few times a
month

177

14%

108
60%

38
21%

134
75%

45
25%

Use social
media-Never

13%

223
54%

106
26%

30
7%
279
67%

137
33%

Use the

internet-
Daily/few | Weekly/few | About once
times a day

16%

542
55%

233

23%

6%

699

71%

291
29%

Use the
internet-

times
weekly

9%

25
59%

11
27%

Use the
internet-

amonth /
few times a

15%

o

58%

e

27%

s

Use the
internet-
Never

12%

s

53%

s

20%

e

15%
e

65%

s

35%

s

Visit social
networking
sites-
Daily/few | Weekly/few
times a day

18%

31
55%

121
22%

31
5%
411
73%

152
27%

Visit social
networking
sites-

times
weekly

17%

72
55%

29
22%

37
28%

Visit social
networking
sites-About
oncea
month / few
timesa

64
66%

33
34%

Visit social
networking
sites-Never

12%

144
55%

72
27%

17
6%

175
66%

34%

Active

21%
WX
152
49%

76
24%

19
6%
219
70%

95
30%

DEM C
Passive

1%

149
61%

61
25%

176
72%

28%

Inactive

492

14%

278
56%

113
23%

36
7%
349
70%

149
30%



7_3. [Everyone should pay the same percentage of their income towards taxes, regardless of what that income
Please indicate how much you agree or disagree with the following statements:

Gender
Total Male Female 18-34

Base: All Respondents 1055 535 520 204 428
Weighted
Everyone should pay the same percentage of

their income towards taxes, regardless of what,
that income

Strongly agree
15% 18% 12% 1% 16%
B C
Somewhat agree 259 128 131 84 %
25% 25% 24% 28% 25%
E
Somewhat disagree 313 147 166 88 115
30% 29% 31% 30% 30%
Strongly disagree 325 144 181 91 116
31% 28% 33% 31% 30%
Summary
Top2Box (Strongly/ Somewhat agree) 417 221 1% 115 159
40% 43% 36% 39% 41%
B
Low2Box (Strongly/ Somewhat disagree) 638 291 347 179 232
60% 57% 64% 61% 59%
A

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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333

17%

21%

109
30%

118
32%
143
39%

227
61%

99

EDUCATION

329

17%

23%

109
30%

112
30%
147
40%

221
60%

Post Sec

482

15%

23%

131
32%

127
31%
155
37%

259
63%

DEM B
Use social Use social Use social
media- media- media-
Daily/few | Weekly/few | About once
timesaday | times | amonth/
weekly | few timesa
month

Usesocial | Use the Use the Use the
media-Never internet- internet- internet-
Daily/few |Weekly/few | About once

timesaday | times | amonth/

weekly | few timesa

Univ Grad |

145 284 185 177 409 992 42 7

11% 15% 17% 12% 16% 15% 21% 15%
. s
a4 67 42 45 105 244 10 1
27% 24% 23% 25% 25% 25% 24% 10%
. o
50 79 51 60 122 286 17 5
31% 29% 28% 34% 29% 29% 40% 59%
. e
51 91 58 53 123 315 6 1
31% 33% 32% 30% 30% 32% 15% 16%
o . e
62 108 73 66 170 391 19 2
38% 39% 40% 37% 41% 39% 45% 25%
. s
101 170 110 113 245 600 23 6
62% 61% 60% 63% 59% 61% 55% 75%
. e

DEM A | DEM C
Usethe | Visitsocial | Visitsocial | Visitsocial | Visitsocial | Active Passive
internet- | networking | networking | networking | networking
Never sites- sites- | sites-About | sites-Never
Daily/few |Weekly/few | oncea
timesaday | times  month/few
weekly times a

13% 15% 17% 22% 1% 13% 17%
e u*
3 138 28 22 70 75 51
24% 24% 22% 23% 27% 24% 21%
. .
6 166 40 26 81 95 76
2% 30% 31% 26% 31% 30% 31%
o .
3 175 40 28 83 102 75
21% 31% 30% 29% 31% 33% 31%
s .
5 222 51 a4 100 117 93
37% 39% 39% 45% 38% 37% 38%
s .
9 341 80 54 164 197 151
63% 61% 61% 55% 62% 63% 62%
s .

Inactive

492

15%

133
27%

142
29%

148
30%
208
42%

290
58%



7_4. [Wealthy people use their power and privilege to avoid paying their fair share of taxe:
Please indicate how much you agree or disagree with the following statements:

Gender
Total Male Female

Base: All Respondent 1055 535 520
Weighted
Wealthy people use their power and privilege

to avoid paying their fair share of taxes

Strongly agree
43% 45% 41%
Somewhat agree 422 197 224
40% 39% 41%
Somewhat disagree 136 57 79
13% 11% 15%
Strongly disagree 45 26 18
4% 5% 3%
Summary
Top2Box (Strongly/ Somewhat agree) 874 428 446
83% 84% 82%
Low2Box (Strongly/ Somewhat disagree) 181 83 97
17% 16% 18%

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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294

33%

124
2%

428

49%

145
37%

333

45%

153
41%

EDUCATION

329

46%

150
41%

Post Sec

482

41%

167
40%

337
81%

19%

Univ Grad |

145

126
78%

22%
G

Use social
media-
Daily/few | Weekly/few | About once
times a day

284

226
81%

52
19%

Use social
media-

times
weekly

185

152
83%

31
17%

Use social
media-

amonth /
few times a
month

177

41%

148
83%

31
17%

Use social
media-Never

45%

164
39%

348
84%

16%

Use the

internet-
Daily/few | Weekly/few | About once
times a day

43%

399
40%

122
12%

828
84%

163
16%

Use the
internet-

times
weekly

Use the
internet-

amonth /
few times a

Use the
internet-
Never

Visit social
networking
sites-
Daily/few | Weekly/few
times a day

41%

223
40%

455
81%

108
19%

Visit social
networking
sites-

times
weekly

111
84%

16%

Visit social
networking
sites-About
oncea
month / few
timesa

83
85%

14
15%
.

Visit social
networking
sites-Never

42%
116
44%

1%

225
85%

15%

Active

45%

117
37%

258
82%

56
18%

DEM C
Passive

39%

100
41%

196
80%

48
20%

Inactive

492

44%

421
85%

15%



7_5. [People mostly become wealthy because they are lucky not because they work hard
Please indicate how much you agree or disagree with the following statements:

Gender
Total Male Female

Base: All Respondent 1055 535 520
Weighted

People mostly become wealthy because they

are lucky not because thev work harc

Strongly agree

Somewhat agree 286 144 142
27% 28% 26%
Somewhat disagree 480 213 267
46% 42% 49%
A
Strongly disagree 218 113 104
21% 2% 19%

Summary
Top2Box (Strongly/ Somewhat agree) 357 185 172
34% 36% 32%
Low2Box (Strongly/ Somewhat disagree) 698 327 371
66% 64% 68%

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*
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32%

129

44%

19%

108

37%

187
63%

142
36%

249
64%

26%

183

49%

21%

108

29%

262
71%

EDUCATION

105
29%

166

45%

19%

132

36%

236
64%

Post Sec

196
47%

100
24%
117
28%

297
72%

Univ Grad |

58
36%

104
64%

Use social
media-
Daily/few | Weekly/few | About once
times a day

120
43%
wm
158
57%

Use social
media-

times
weekly

Use social
media-

amonth /
few times a
month

137
77%
JKM

Use social
media-Never

103
25%

206

50%

19%

131

32%

284
68%

Use the

internet-
Daily/few | Weekly/few | About once
times a day

267
27%

456
46%

207
21%
327
33%

664
67%

Use the
internet-

times
weekly

Use the
internet-

amonth /
few times a

Use the
internet-
Never

Visit social
networking
sites-
Daily/few | Weekly/few
times a day

153
27%

257
46%

116
21%
191
34%

372
66%

Visit social
networking
sites-

times
weekly

Visit social
networking
sites-About
oncea
month / few
timesa

31
32%

67
68%

Visit social
networking
sites-Never

45%

18%

97
37%

167
63%

Active

120
38%

193
62%

DEM C
Passive

20%

27%

177
73%

Inactive

492

133
27%

225
45%

103
21%
170
34%

327
66%



7. [SUMMARY - TOP2BOX (STRONGLY/ SOMEWHAT AGREE)]

Please indicate how much you agree or disagree with the following statements:

Gender | EDUCATION | DEM B |
Total Male Female 18-34 HS PostSec | UnivGrad | Usesocial | Usesocial | Usesocial | Usesocial | Usethe Use the Use the
media- media- media-  media-Never| internet- | internet- | internet-
Daily/few |Weekly/few | About once Daily/few |Weekly/few | About once
timesaday | times amonth / timesaday | times amonth /
weekly | few timesa weekly | few timesa
month month
A B < D E F G H 1 J K L ™M N o P
Base: All Respondents 1055 535 520 294 428 333 99 329 482 145 284 185 177 409 992 42 7
Weighted 1055 512 543 294 390 370 110 369 414 162 278 183 179 415 991 43 8
Wealthy people use their power and privilege 874 428 446 222 334 318 91 320 337 126 226 152 148 348 828 29 7
to avoid paying their fair share of taxes 83% 84% 82% 75% 86% 86% 83% 87% 81% 78% 81% 83% 83% 84% 84% 69% 84%
c c * HI o * -
Wealthy people are innovators and 743 370 373 205 269 269 76 267 284 116 192 139 134 279 699 29 6
entrepreneurs who deserve the success 70% 72% 69% 70% 69% 73% 69% 72% 69% 72% 69% 76% 75% 67% 71% 69% 73%
thev've achieved * m * o
Everyone should pay the same percentage of 417 221 196 115 159 143 53 147 155 62 108 73 66 170 391 19 2
their income towards taxes, regardless of what  40% 43% 36% 39% 1% 39% 48% 40% 37% 38% 39% 40% 37% 4% 39% 45% 25%
that income B * * o
People mostly become wealthy because they 357 185 172 108 142 108 50 132 117 58 120 64 42 131 327 20 2
are lucky not because they work hard 34% 36% 32% 37% 36% 29% 45% 36% 28% 36% 3% 35% 23% 32% 33% 8% 21%
E E H* H ™M L L * -
I believe wealthy people pay their fair share of 312 149 164 114 108 91 28 104 119 62 101 57 51 103 286 13 4
taxes 30% 29% 30% 39% 28% 24% 25% 28% 29% 38% 36% 31% 28% 25% 29% 30% 56%
DE * FGH ™M * -

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*
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DEM A

Use the

internet-
Never

14
14

77%

o

65%

s

37%

s

59%

s

66%

e

Visit social
networking
sites-

Daily/few | Weekly/few

times a day

566
563
455
81%

411
73%

222
39%

191
34%

181
32%

Visit social
networking
sites-

times
weekly

135
131
111
84%

94
72%

51
39%

39
30%

33
25%

Visit social
networking
sites-About
oncea
month / few
timesa

32%

25
25%

Visit social
networking
sites-Never

256
264
225
85%

175
66%

100
38%

97
37%

74
28%

Active

321
314
258
82%

219
70%

117
37%

120
38%

106
34%

DEM C
Passive

242
244
196
80%

176
72%

93
38%

67
27%

82
33%

Inactive

492
498
421
85%

349
70%

208
42%

170
34%

125
25%



7. [SUMMARY - LOW2BOX (STRONGLY/ SOMEWHAT DISAGREE)]
Please indicate how much you agree or disagree with the following statements:

Gender

Total Male Female 18-34

A B C
Base: All Respondent: 1055 535 520 294
Weighted 1055 512 543 294
I believe wealthy people pay their fair share of 743 363 380 180
taxes 70% 71% 70% 61%
People mostly become wealthy because they 698 327 371 187
are lucky not because they work hard 66% 64% 68% 63%
Everyone should pay the same percentage of 638 291 347 179
their income towards taxes, regardless of what 60% 57% 64% 61%
that income A
Wealthy people are innovators and 312 141 170 89
entrepreneurs who deserve the success 30% 28% 31% 30%
thev've achieved
Wealthy people use their power and privilege 181 83 97 72
to avoid paying their fair share of taxes 17% 16% 18% 25%

DE

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*
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428
390
283
72%

249
64%

232
59%

121
31%

56
14%

333
370
280
76%

262
71%
o]
227
61%

101
27%

52
14%

99
110

75%
1
61

55%

57
52%

34
31%

19
17%

EDUCATION

329
369
265
72%

236
64%

221
60%

102
28%

48
13%

Post Sec

482
414
295
71%

297
72%

259
63%

130
31%

77
19%

Univ Grad |

145
162
101
62%

104
64%

101
62%

46
28%

37
22%

DEM B |
Use social Use social Use social Use social Use the Use the Use the
media- media- media- media-Never internet- internet- internet-
Daily/few | Weekly/few | About once Daily/few | Weekly/few | About once
timesaday | times | amonth/ timesaday | times | amonth/
weekly | few timesa weekly | few timesa
month month
J K L ™M N (o] P
284 185 177 409 992 42 7
278 183 179 415 991 43 8
177 125 128 312 704 30 3
64% 69% 72% 75% 71% 70% 44%
) « -
158 118 137 284 664 2 6
57% 65% 77% 68% 67% 52% 79%
JKM J * b
170 110 113 25 600 23 6
61% 60% 63% 59% 61% 55% 75%
K -
86 4 45 137 291 13 2
31% 24% 25% 33% 29% 31% 27%
X B I
52 31 31 67 163 13 1
19% 17% 17% 16% 16% 31% 16%
N+ P

DEM A

Use the
internet-
Never

14
14

34%

e

41%

o

63%

e

35%

o

23%

e

Visit social
networking
sites-

Daily/few | Weekly/few

times a day

566
563
382
68%

372
66%

341
61%

152
27%

108
19%

Visit social
networking
sites-

times
weekly

135
131

75%

92
70%

80
61%

37
28%

20
16%

Visit social
networking
sites-About
oncea
month / few
timesa

34%

14
15%

Visit social
networking
sites-Never

256
264
190
72%

167
63%

164
62%

89
34%

38
15%

Active

321
314
208
66%

193
62%

197
63%

95
30%

56
18%

DEM C
Passive

242
244
162
67%

177
73%

151
62%

68
28%

48
20%

Inactive

492
498
372
75%

327
66%

290
58%

149
30%

77
15%



