
Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: Decided Voters ‐ Leaners Included 863 422 441 174 347 342 51 205 364 243 252 152 139 320 828 26 4 5 457 138 85 183 283 213 367
Weighted 846 430 416 208 312 327 75 302 326 142 249 151 132 314 807 27 4 8 461 131 78 176 274 209 363

271 150 121 40 102 129 30 99 106 36 70 44 47 109 262 5 2 1 127 41 32 71 77 74 120
32% 35% 29% 19% 33% 39% 39% 33% 33% 25% 28% 29% 35% 35% 32% 19% 46% 20% 28% 31% 41% 40% 28% 35% 33%

C C * ** ** ** R* R
263 136 127 70 94 99 17 87 106 54 91 47 35 90 251 8 * 3 148 39 18 59 90 62 111
31% 32% 31% 34% 30% 30% 22% 29% 32% 38% 36% 31% 27% 29% 31% 30% 10% 46% 32% 30% 23% 33% 33% 30% 30%

* FG ** ** ** *
220 98 121 73 75 72 17 83 78 41 56 38 41 85 206 10 1 3 132 30 20 38 68 51 100
26% 23% 29% 35% 24% 22% 23% 28% 24% 29% 22% 25% 31% 27% 26% 38% 14% 34% 29% 23% 25% 22% 25% 24% 28%

DE * ** ** ** *
60 32 28 14 27 19 9 20 22 9 22 13 7 19 57 2 1 ‐ 38 10 5 6 26 12 21
7% 7% 7% 7% 9% 6% 12% 7% 7% 6% 9% 8% 5% 6% 7% 8% 30% ‐ 8% 8% 7% 4% 10% 6% 6%

* ** ** ** *
29 11 18 10 12 8 3 13 11 3 8 8 3 11 28 1 ‐ ‐ 15 10 3 2 10 8 11
3% 3% 4% 5% 4% 2% 3% 4% 3% 2% 3% 5% 2% 3% 3% 5% ‐ ‐ 3% 8% 3% 1% 4% 4% 3%

* ** ** ** RU *
4 3 1 1 1 2 ‐ 2 2 ‐ 3 1 ‐ ‐ 4 ‐ ‐ ‐ 1 2 1 ‐ 2 2 ‐
* 1% * * * * ‐ 1% 1% ‐ 1% 1% ‐ ‐ * ‐ ‐ ‐ * 1% 1% ‐ 1% 1% ‐

* ** ** ** *

Table of Contents

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)

DECIDED VOTER ‐ LEANERS INCLUDED

‐ Column Proportions:

GREEN PARTY

Or some other party

DEM A DEM C

The Conservative Party

The Liberal Party

The New Democratic Party (NDP)

The Bloc Québécois (BQ)

Gender AGE EDUCATION DEM B



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460

555 319 236 89 204 262 48 177 233 97 157 89 90 218 530 17 4 4 271 92 55 137 164 141 250
54% 64% 44% 31% 53% 72% 42% 50% 58% 61% 51% 52% 56% 55% 55% 36% 70% 36% 47% 58% 62% 64% 50% 57% 54%

B C CD * F FG O * ** ** R R* R
281 105 176 96 112 74 31 111 100 39 78 50 46 107 263 14 ‐ 4 177 33 24 47 97 67 117
27% 21% 33% 33% 29% 20% 28% 31% 25% 24% 26% 29% 28% 27% 27% 30% ‐ 36% 31% 21% 27% 22% 30% 27% 25%

A E E * * ** ** SU *
96 41 55 44 42 10 10 34 37 15 32 20 12 33 89 5 1 1 63 17 5 11 34 20 42
9% 8% 10% 15% 11% 3% 9% 10% 9% 10% 10% 12% 8% 8% 9% 11% 11% 13% 11% 11% 6% 5% 10% 8% 9%

E E * * ** ** U U *
65 21 44 37 17 10 18 23 22 3 28 10 10 17 57 7 ‐ 2 39 10 2 15 24 14 27
6% 4% 8% 13% 5% 3% 16% 6% 5% 2% 9% 6% 6% 4% 6% 15% ‐ 16% 7% 6% 2% 7% 7% 6% 6%

A DE GHI* I I M N* ** ** *
38 15 23 22 8 8 5 13 14 6 10 3 3 22 33 4 1 ‐ 23 7 2 6 9 4 25
4% 3% 4% 8% 2% 2% 5% 4% 3% 4% 3% 2% 2% 6% 3% 8% 19% ‐ 4% 4% 2% 3% 3% 2% 5%

DE * * ** ** * W
Summary

836 424 412 185 315 335 79 288 334 135 235 139 136 325 794 31 4 7 447 125 79 184 261 208 367
81% 85% 77% 64% 82% 92% 70% 80% 82% 85% 77% 81% 85% 82% 82% 66% 70% 72% 78% 79% 90% 86% 79% 85% 80%

B C CD * F F O * ** ** RS* R
103 37 66 60 25 18 23 36 35 9 38 13 13 39 90 10 1 2 62 16 4 20 34 18 51
10% 7% 12% 21% 7% 5% 21% 10% 9% 5% 13% 8% 8% 10% 9% 22% 19% 16% 11% 10% 4% 9% 10% 7% 11%

A DE GHI* N* ** ** *

Table of Contents
   Minimum Base: 30 (**), Small Base: 100 (*)

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X

2. If an election were held tomorrow, which of the following best describes how committed you are to actually go out and vote?

I definitely won't vote

Top2Box (Nothing.../ I would do my best...)

Low2Box (I probably/ Definitely won't vote)

DEM A DEM C

Nothing short of an unforeseen emergency 
could stop me from getting to the voting booth
and casting my vote
I would do my best to vote, but sometimes 
things get in the way

I might vote, but I won't make a special effort 
to do so

I probably won't vote

Gender AGE EDUCATION DEM B



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460

314 196 118 50 128 135 27 99 132 55 84 49 47 133 297 14 1 2 147 54 27 86 85 75 154
30% 39% 22% 17% 34% 37% 24% 28% 33% 34% 28% 28% 30% 34% 31% 30% 10% 21% 26% 34% 30% 40% 26% 30% 33%

B C C * * ** ** R * R V
199 89 110 39 80 79 20 76 75 28 48 33 31 87 186 9 2 1 114 31 11 43 53 48 97
19% 18% 21% 14% 21% 22% 18% 21% 19% 17% 16% 19% 19% 22% 19% 19% 39% 13% 20% 19% 13% 20% 16% 20% 21%

C C * * ** ** *
182 79 103 75 60 48 15 77 63 27 59 30 26 68 172 7 ‐ 4 108 25 19 32 58 48 77
18% 16% 19% 26% 16% 13% 14% 22% 16% 17% 19% 17% 16% 17% 18% 16% ‐ 36% 19% 15% 21% 15% 18% 19% 17%

DE * * ** ** *
81 32 50 37 28 17 14 22 29 17 30 18 18 16 76 4 1 ‐ 56 8 6 11 44 20 17
8% 6% 9% 13% 7% 5% 12% 6% 7% 11% 10% 11% 11% 4% 8% 10% 21% ‐ 10% 5% 7% 5% 13% 8% 4%

DE * M M M * ** ** * X X
74 33 41 18 21 35 12 25 29 8 24 10 9 31 72 ‐ 2 ‐ 42 8 8 16 26 10 38
7% 7% 8% 6% 6% 10% 11% 7% 7% 5% 8% 6% 6% 8% 7% ‐ 30% ‐ 7% 5% 9% 8% 8% 4% 8%

D * * ** ** *
57 15 41 30 18 8 5 19 21 11 25 8 13 10 52 5 ‐ ‐ 40 6 5 5 25 17 14
5% 3% 8% 10% 5% 2% 4% 5% 5% 7% 8% 5% 8% 3% 5% 10% ‐ ‐ 7% 4% 5% 3% 8% 7% 3%

A DE * M M * ** ** U * X X
51 19 33 20 20 11 6 13 26 6 19 9 7 16 51 1 ‐ ‐ 31 8 6 5 14 11 26
5% 4% 6% 7% 5% 3% 5% 4% 6% 4% 6% 5% 4% 4% 5% 1% ‐ ‐ 5% 5% 7% 3% 4% 5% 6%

E * * ** ** *
31 17 14 5 8 19 8 9 12 2 3 8 2 18 26 3 ‐ 1 14 7 2 9 7 7 17
3% 3% 3% 2% 2% 5% 8% 2% 3% 1% 1% 5% 1% 4% 3% 7% ‐ 15% 2% 4% 2% 4% 2% 3% 4%

CD GI* J J * ** ** *
10 2 8 5 4 1 ‐ 7 3 1 4 4 2 1 8 2 ‐ ‐ 4 3 1 2 6 3 1
1% * 2% 2% 1% * ‐ 2% 1% 1% 1% 2% 1% * 1% 4% ‐ ‐ 1% 2% 2% 1% 2% 1% *

* M * ** ** * X
5 4 1 ‐ 2 3 ‐ 1 4 ‐ 1 ‐ ‐ 4 5 ‐ ‐ ‐ 1 1 1 2 ‐ 2 3
* 1% * ‐ * 1% ‐ * 1% ‐ * ‐ ‐ 1% * ‐ ‐ ‐ * * 1% 1% ‐ 1% 1%

* * ** ** *
30 15 15 10 14 6 4 10 12 4 8 3 5 14 27 1 ‐ 2 16 7 3 4 9 6 15
3% 3% 3% 3% 4% 2% 4% 3% 3% 3% 3% 2% 3% 3% 3% 3% ‐ 16% 3% 5% 3% 2% 3% 2% 3%

* * ** ** *

Table of Contents

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)

3. Thinking of the issues presently facing Canada, which one do you feel should receive the greatest attention from Canada's leaders?

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X

Other

Social Services (pensions, daycare, etc.)

Education

Poverty

Crime/Justice

International affairs

Trade

DEM A DEM C

Jobs/Unemployment

The environment

Gender

   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:

AGE EDUCATION DEM B

The economy

Healthcare/Medicare



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460

289 163 126 36 109 144 32 108 107 41 72 45 47 125 278 8 2 1 136 47 31 75 79 76 134
28% 33% 24% 13% 29% 40% 29% 30% 26% 26% 23% 26% 30% 31% 29% 17% 32% 15% 24% 30% 35% 35% 24% 31% 29%

B C CD * J * ** ** R* R
282 139 143 79 104 99 21 91 119 51 90 59 37 97 271 7 * 4 168 37 19 58 93 68 121
27% 28% 27% 27% 27% 27% 18% 26% 29% 32% 29% 34% 23% 24% 28% 16% 7% 36% 29% 24% 21% 27% 28% 28% 26%

* F LM * ** ** *
211 106 105 63 81 67 19 79 80 33 67 31 35 78 198 10 1 3 121 31 20 39 77 45 90
20% 21% 20% 22% 21% 18% 17% 22% 20% 21% 22% 18% 22% 20% 20% 23% 10% 25% 21% 20% 22% 18% 23% 18% 20%

* * ** ** *
62 23 39 30 20 12 8 23 20 12 27 12 9 14 59 2 ‐ 1 41 11 4 7 29 15 19
6% 5% 7% 10% 5% 3% 7% 6% 5% 7% 9% 7% 6% 4% 6% 5% ‐ 9% 7% 7% 4% 3% 9% 6% 4%

DE * M * ** ** * X
31 13 18 11 12 8 7 7 14 3 10 8 8 5 28 2 1 ‐ 20 5 4 3 14 8 9
3% 3% 3% 4% 3% 2% 7% 2% 4% 2% 3% 5% 5% 1% 3% 4% 21% ‐ 3% 3% 4% 1% 4% 3% 2%

G* M M * ** ** *
159 57 102 69 56 33 25 50 65 19 39 17 24 78 139 16 2 2 87 27 11 34 39 34 87
15% 11% 19% 24% 15% 9% 22% 14% 16% 12% 13% 10% 15% 20% 14% 36% 30% 16% 15% 17% 12% 16% 12% 14% 19%

A DE E I* JK N* ** ** * V

Table of Contents

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)

4. Which party and leader do you believe are best able to manage this issue?

‐ Column Proportions:

Daniel Paille and the Bloc Quebecois

Other

DEM A DEM C

Stephen Harper and the Conservative Party

Justin Trudeau and the Liberal Party

Thomas Mulcair and the New Democratic 
Party

Elizabeth May and the Green Party

Gender AGE EDUCATION DEM B



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460

319 166 153 85 107 127 45 116 119 39 86 56 42 135 297 16 1 4 162 54 28 75 97 61 161
31% 33% 29% 29% 28% 35% 40% 33% 29% 24% 28% 32% 26% 34% 31% 35% 21% 40% 28% 34% 32% 35% 29% 25% 35%

I* I * ** ** * W
716 336 380 204 276 237 67 241 287 121 219 116 118 262 675 30 5 6 411 105 60 140 232 185 299
69% 67% 71% 71% 72% 65% 60% 67% 71% 76% 72% 68% 74% 66% 69% 65% 79% 60% 72% 66% 68% 65% 71% 75% 65%

* FG * ** ** * X

Table of Contents

5. Which of the major federal opposition parties do you believe has the best chance of defeating the Harper Conservatives in the next election.

   Minimum Base: 30 (**), Small Base: 100 (*)

DEM A DEM C

The NDP lead by Thomas Mulcair

The Liberals lead by Justin Trudeau

Gender AGE EDUCATION DEM B

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460
Justin Trudeau's use of illegal marijuana while 
he was an elected Member of Parliament just 
three years ago raises serious questions for me 
about whether he really has the maturity and 
judgement to be Canada's next Prime Minister.

193 118 75 29 69 95 29 70 73 22 57 27 22 87 184 7 1 1 88 37 19 49 59 47 87
19% 23% 14% 10% 18% 26% 26% 19% 18% 14% 19% 16% 14% 22% 19% 15% 10% 15% 15% 23% 22% 23% 18% 19% 19%

B C CD I* L * ** ** R * R
199 89 111 60 69 70 25 61 83 30 56 26 29 88 183 9 2 5 99 30 21 50 58 42 99
19% 18% 21% 21% 18% 19% 22% 17% 21% 19% 18% 15% 18% 22% 19% 20% 32% 48% 17% 19% 24% 23% 18% 17% 22%

* * ** ** *
259 111 148 77 105 77 20 96 103 40 70 47 44 97 241 16 1 1 158 39 22 41 82 66 111
25% 22% 28% 27% 27% 21% 18% 27% 25% 25% 23% 27% 28% 24% 25% 35% 11% 9% 27% 24% 24% 19% 25% 27% 24%

* * ** ** U *
383 184 199 123 140 120 38 132 147 67 122 72 65 125 364 14 3 3 228 53 27 76 130 91 163
37% 37% 37% 43% 37% 33% 34% 37% 36% 42% 40% 42% 41% 31% 37% 30% 47% 28% 40% 34% 30% 35% 40% 37% 35%

E * M M * ** ** *
Summary

393 207 186 89 138 166 54 130 156 52 113 53 51 175 368 16 3 6 188 67 40 99 117 90 186
38% 41% 35% 31% 36% 46% 48% 36% 38% 33% 37% 31% 32% 44% 38% 35% 42% 63% 33% 42% 45% 46% 36% 36% 41%

CD I* KL * ** ** R R* R
642 295 347 200 245 197 58 227 250 107 192 119 110 222 605 30 4 4 385 92 48 117 212 157 274
62% 59% 65% 69% 64% 54% 52% 64% 62% 67% 63% 69% 68% 56% 62% 65% 58% 37% 67% 58% 55% 54% 64% 64% 59%

E E * F M M * ** ** STU *

Table of Contents
   Minimum Base: 30 (**), Small Base: 100 (*)

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X

6_1. [Justin Trudeau's use of illegal marijuana while he was an elected Member of Parliament just three years ago raises serious questions for me about whether he really has the maturity and judgement to be Canada's next Prime Minist

Somewhat disagree

Strongly disagree

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

DEM B DEM A DEM C

Strongly agree

Somewhat agree

Gender AGE EDUCATION

Here's a few statements about issues in the news. Please tell me if you personally strongly agree, somewhat agree, somewhat disagree, or strongly disagree.



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460
It doesn't matter to me what Stephen Harper 
and the Conservatives do between now and 
the next federal election, there's no possible 
way I could vote for them

418 204 214 123 159 137 45 138 165 71 140 74 59 145 398 14 2 3 249 60 31 78 149 98 171
40% 41% 40% 43% 41% 38% 40% 38% 41% 44% 46% 43% 37% 36% 41% 31% 38% 34% 43% 38% 36% 36% 45% 40% 37%

* M * ** ** * X
227 111 116 83 75 68 20 83 92 32 63 39 40 84 206 16 ‐ 4 123 40 20 44 63 58 105
22% 22% 22% 29% 20% 19% 17% 23% 23% 20% 21% 23% 25% 21% 21% 35% ‐ 42% 21% 25% 23% 21% 19% 24% 23%

DE * N* ** ** *
187 65 122 53 81 52 18 68 71 30 51 27 33 75 176 10 ‐ 1 121 23 9 34 72 32 83
18% 13% 23% 18% 21% 14% 16% 19% 18% 19% 17% 16% 21% 19% 18% 21% ‐ 9% 21% 14% 11% 16% 22% 13% 18%

A E * * ** ** T * W
203 122 82 30 68 106 30 70 77 26 51 32 28 93 192 6 4 1 80 37 28 59 45 58 101
20% 24% 15% 10% 18% 29% 27% 19% 19% 17% 17% 18% 17% 23% 20% 12% 62% 15% 14% 23% 31% 27% 14% 23% 22%

B C CD * J * ** ** R R* R V V
Summary

645 315 330 206 234 205 64 220 257 103 204 113 99 228 604 31 2 8 372 99 51 122 212 157 275
62% 63% 62% 71% 61% 56% 57% 62% 63% 65% 67% 66% 62% 58% 62% 66% 38% 76% 65% 63% 58% 57% 65% 64% 60%

DE * M * ** ** *
390 187 203 83 149 158 48 137 148 56 102 59 61 169 368 16 4 2 201 60 37 93 116 90 184
38% 37% 38% 29% 39% 44% 43% 38% 37% 35% 33% 34% 38% 42% 38% 34% 62% 24% 35% 37% 42% 43% 35% 36% 40%

C C * J * ** ** *

Table of Contents
   Minimum Base: 30 (**), Small Base: 100 (*)

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X

6_2. [It doesn't matter to me what Stephen Harper and the Conservatives do between now and the next federal election, there's no possible way I could vote for them

Somewhat disagree

Strongly disagree

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

DEM B DEM A DEM C

Strongly agree

Somewhat agree

Gender AGE EDUCATION

Here's a few statements about issues in the news. Please tell me if you personally strongly agree, somewhat agree, somewhat disagree, or strongly disagree.



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460
Best understands pressures on middle class 
families

396 177 219 116 151 129 34 143 150 68 112 58 69 157 369 19 1 7 222 60 34 79 134 87 175
38% 35% 41% 40% 39% 35% 30% 40% 37% 43% 37% 33% 43% 40% 38% 41% 17% 72% 39% 38% 39% 37% 41% 35% 38%

* * ** ** *
314 146 169 106 112 96 40 108 114 53 101 64 42 107 291 18 4 1 193 39 21 61 97 78 139
30% 29% 32% 37% 29% 26% 35% 30% 28% 33% 33% 37% 26% 27% 30% 39% 62% 13% 34% 24% 24% 28% 29% 32% 30%

E * LM * ** ** S *
270 158 113 48 98 124 31 93 113 34 71 42 44 113 263 6 ‐ 1 124 49 30 67 78 66 126
26% 31% 21% 17% 26% 34% 27% 26% 28% 21% 23% 25% 28% 28% 27% 14% ‐ 15% 22% 31% 34% 31% 24% 27% 27%

B C CD * * ** ** R R* R
55 22 32 19 21 15 8 14 28 5 21 8 5 20 50 3 1 ‐ 33 11 3 8 20 15 20
5% 4% 6% 6% 6% 4% 7% 4% 7% 3% 7% 5% 3% 5% 5% 7% 21% ‐ 6% 7% 4% 4% 6% 6% 4%

* I * ** ** *

Table of Contents

‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)

7_1. [Best understands pressures on middle class families

Which Federal Party and leader best understands the pressures on middle class families today and is most likely to come up with the best policies for them?

Stephen Harper and the Conservatives

Daniel Paille and the Bloc Quebecois

DEM B DEM A DEM C

Thomas Mulcair and the NDP

Justin Trudeau and the Liberals

Gender AGE EDUCATION

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460
Most likely to come up with the best policies 
for middle class families

355 167 188 101 131 123 30 126 137 62 110 51 50 145 329 17 3 7 206 47 29 73 120 70 166
34% 33% 35% 35% 34% 34% 27% 35% 34% 39% 36% 29% 31% 37% 34% 37% 40% 68% 36% 30% 33% 34% 36% 28% 36%

* * ** ** *
338 145 193 110 124 104 31 127 127 53 102 63 53 120 318 18 * 2 192 55 25 65 108 81 149
33% 29% 36% 38% 32% 29% 27% 35% 31% 34% 33% 36% 33% 30% 33% 38% 7% 17% 33% 35% 29% 30% 33% 33% 32%

A E * * ** ** *
273 156 117 52 102 119 36 91 110 36 72 43 46 111 262 7 2 1 134 44 28 67 75 78 120
26% 31% 22% 18% 27% 33% 32% 25% 27% 23% 24% 25% 29% 28% 27% 16% 32% 15% 23% 27% 32% 31% 23% 32% 26%

B C C * * ** ** * R V
69 34 35 26 27 17 16 14 32 8 21 15 12 20 64 4 1 ‐ 41 13 5 9 26 18 25
7% 7% 7% 9% 7% 5% 14% 4% 8% 5% 7% 9% 7% 5% 7% 8% 21% ‐ 7% 8% 6% 4% 8% 7% 5%

GI* G * ** ** *

Table of Contents

‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)

7_2. [Most likely to come up with the best policies for middle class families

Which Federal Party and leader best understands the pressures on middle class families today and is most likely to come up with the best policies for them?

Stephen Harper and the Conservatives

Daniel Paille and the Bloc Quebecois

DEM B DEM A DEM C

Thomas Mulcair and the NDP

Justin Trudeau and the Liberals

Gender AGE EDUCATION

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460

576 304 272 117 236 224 68 194 233 81 155 82 93 246 539 30 3 5 292 101 56 127 160 145 272
56% 61% 51% 40% 62% 62% 61% 54% 58% 51% 51% 48% 58% 62% 55% 64% 49% 50% 51% 64% 64% 59% 49% 59% 59%

B C C * JK * ** ** R R* V V
459 198 261 172 147 139 44 164 172 79 150 90 67 151 434 16 3 5 281 57 32 88 169 102 188
44% 39% 49% 60% 38% 38% 39% 46% 42% 49% 49% 52% 42% 38% 45% 36% 51% 50% 49% 36% 36% 41% 51% 41% 41%

A DE * M M * ** ** ST * WX

Table of Contents

8. What's a better approach to helping middle class families today?

   Minimum Base: 30 (**), Small Base: 100 (*)

DEM A DEM C

A general tax cut they can decide how to spend
or save themselves

Targeted government benefits to help them 
deal with expenses like childcare, post‐
secondary education, and skills training

Gender AGE EDUCATION DEM B

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1035 483 552 236 421 378 75 241 449 270 300 172 167 396 978 44 6 7 553 167 96 219 331 249 455
Weighted 1035 502 533 289 383 363 112 358 406 159 305 172 161 397 972 46 6 10 573 159 88 215 329 246 460

707 355 353 194 266 247 85 243 277 103 215 114 109 269 668 33 2 4 388 110 60 149 231 174 302
68% 71% 66% 67% 70% 68% 76% 68% 68% 64% 70% 66% 68% 68% 69% 73% 39% 39% 68% 69% 68% 69% 70% 71% 66%

* * ** ** *
328 147 180 94 117 117 27 115 128 57 90 58 52 128 305 13 4 6 185 49 28 66 98 72 158
32% 29% 34% 33% 30% 32% 24% 32% 32% 36% 30% 34% 32% 32% 31% 27% 61% 61% 32% 31% 32% 31% 30% 29% 34%

* * ** ** *

Table of Contents

9. In your view, what's the biggest reason for governments at all levels in Canada having financial problems these days?

   Minimum Base: 30 (**), Small Base: 100 (*)

DEM A DEM C

Incompetence in the way government 
manages and spends the taxes they already get

Not taxing wealthy people and businesses 
enough

Gender AGE EDUCATION DEM B

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X


