1_1. [Donate to charity]
How likely would you be to do one of the following this Holiday season?

Gender

Total Male Female

Base: All Respondents 1031 513
Weighted 1031 500
Donate to charity
Very likely 336 134
33% 27%
Somewhat likely 422 214
41% 43%
Not very likely 176 9%
17% 19%
Not at all likely 96 56
9% 11%
Summary
Top2Box (Very/ Somewhat Likely) 759 348
74% 70%
Low2Box (Not Very/ Not At All Likely) 272 152
26% 30%
B

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,}/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

Table of Contents

518
531

202
38%

209
39%

411
77%

120
23%

287

288

22%

125
43%

187
65%

101
35%

424
381

122
32%

154
40%

276
72%

105
28%

320
362

152
2%

144
40%

EDUCATION

235
371

121
33%

151
41%

27%

Post Sec

479
404

134
33%

166
41%

300
74%

104
26%

Univ Grad

Use social
media-

DEM B

Use social
media-

Use social
media-

Daily/few |Weekly/few | About once

times a day

120
37%

123
38%

244
75%

25%

times
weekly

146
79%

21%

amonth /
few times a
month

132
79%

21%

Use social
media-Never

329
353

103
29%

134
38%

237
67%

116
33%
JKL

Use the
internet-

Use the
internet-

Use the
internet-

Daily/few |Weekly/few | About once

times a day

971
968

316
33%

400
41%

164
17%
9%
716
74%

252
26%

times
weekly

amonth /
few times a

Use the
internet-
Never

Visit social
networking
sites-
Daily/few | Weekly/few
times a day

192
32%

239
40%

113

19%

8%

431

73%

162
27%

Visit social
networking
sites-

times
weekly

Visit social
networking
sites-About
oncea
month / few
timesa

Visit social
networking
sites-Never

Active

359
346

120
35%

142
41%

DEM C
Passive

274

266

34%

113
43%

Inactive

398
419

126
30%

167
40%



1_2.[Give a charitable gift,

How likely would you be to do one of the following this Holiday season?

Gender

Total Male

Base: All Respondent 1031 513
Weighted 1031 500
Give a charitable gift
Very likely 214 84
21% 17%
Somewhat likely 382 183
37% 37%
Not very likely 315 167
31% 33%
Not at alllikely 121 65
12% 13%
Summary
Top2Box (Very/ Somewhat Likely) 596 268
58% 54%
Low2Box (Not Very/ Not At All Likely) 435 232
42% 46%
B

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,}/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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1_3. [Volunteer for a charitable organization
How likely would you be to do one of the following this Holiday season?

Gender

Total Male Female

Base: All Respondent 1031 513
Weighted 1031 500
Volunteer for a charitable organizatior
Very likely 169 67
16% 13%
Somewhat likely 283 135
27% 27%
Not very likely 399 206
39% 41%
Not at alllikely 180 %2
17% 18%
Summary
Top2Box (Very/ Somewhat Likely) 452 202
44% 40%
Low2Box (Not Very/ Not At All Likely) 579 208
56% 60%

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,I/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,}/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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1_4. [Give a group donation to a charity, instead of a traditional gift exchange
How likely would you be to do one of the following this Holiday season?

Gender
Total Male Female

Base: All Respondent 1031 513 518
Weighted
Give a group donation to a charity, instead of 3

traditional gift exchange

Very likely
1% 9% 13%
Somewhat likely 302 149 153
20% 30% 29%
Not very likely 430 217 213
42% 43% 40%
Not at all likely 182 86 9%
18% 17% 18%
Summary
Top2Box (Very/ Somewhat Likely) 419 197 222
41% 39% 42%
Low2Box (Not Very/ Not At All Likely) 612 303 309
59% 61% 58%

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/1,J/K/L/M,N/O/P/Q,R/S/T/UN/W/)
Minimum Base: 30 (**), Small Base: 100 (*
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6_11. [Meaningful gifts
Which aspects of the Holiday season do you like? Which don't you like?

Gender
Total Male Female

A B
Base: All Respondent: 1031 513 518
Weighted 1031 500 531
Meaningful gifte
Like 969 459 510
94% 92% 96%
A
Don't like 62 41 21
6% 8% 4%
B

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,J/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:

Columns Tested (5%): A/B,C/D/E,F/G/H/\,}/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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6_12. [Extravagant gifts]
Which aspects of the Holiday season do you like? Which don't you like?

Gender
Female

Total Male

A B

Base: All Respondents 1031 513 518

Weighted 1031 500 531

Extravagant gifts

Like 318 152 167
31% 30% 31%

Don't like 713 348 364
69% 70% 69%

- Column Proportions:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,J/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*

- Column Means:
Columns Tested (5%): A/B,C/D/E,F/G/H/\,}/K/L/M,N/O/P/QR/S/T/UN/W/}
Minimum Base: 30 (**), Small Base: 100 (*
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