
Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: Decided Voters ‐ Leaners Included 812 418 394 228 328 256 58 211 360 183 287 151 119 255 781 19 9 3 456 120 74 162 308 222 282
Weighted 809 427 383 210 287 312 78 264 324 143 272 145 118 274 775 19 12 3 444 117 78 170 290 214 305

251 139 112 55 88 108 27 91 92 41 66 44 38 104 236 9 4 2 107 40 35 69 58 76 117
31% 32% 29% 26% 31% 35% 34% 35% 28% 29% 24% 30% 32% 38% 30% 48% 36% 63% 24% 34% 45% 41% 20% 35% 38%

C * J ** ** ** R R* R V V
267 148 119 62 91 114 26 77 102 62 98 55 37 76 261 4 2 1 159 41 13 54 115 68 85
33% 35% 31% 29% 32% 37% 34% 29% 32% 43% 36% 38% 31% 28% 34% 19% 15% 37% 36% 35% 17% 32% 39% 32% 28%

* GH M M ** ** ** T T * T X
217 99 118 64 80 73 21 72 98 27 70 38 37 72 206 5 6 ‐ 130 23 27 36 83 55 79
27% 23% 31% 31% 28% 23% 26% 27% 30% 19% 26% 26% 31% 26% 27% 25% 49% ‐ 29% 20% 35% 21% 28% 26% 26%

A * I I ** ** ** SU*
48 28 20 18 18 12 4 20 18 6 25 6 4 13 46 2 ‐ ‐ 31 11 2 4 21 13 14
6% 7% 5% 9% 6% 4% 4% 8% 6% 4% 9% 4% 3% 5% 6% 9% ‐ ‐ 7% 9% 2% 2% 7% 6% 4%

E * L ** ** ** U U *
18 10 7 7 6 4 ‐ 2 10 5 10 1 2 5 18 ‐ ‐ ‐ 13 1 1 3 10 1 6
2% 2% 2% 3% 2% 1% ‐ 1% 3% 4% 4% * 2% 2% 2% ‐ ‐ ‐ 3% 1% 1% 2% 4% 1% 2%

* G K ** ** ** * W
9 3 6 5 3 1 1 2 4 3 3 2 1 4 9 ‐ ‐ ‐ 5 1 ‐ 4 4 1 5
1% 1% 2% 2% 1% * 1% 1% 1% 2% 1% 1% 1% 1% 1% ‐ ‐ ‐ 1% 1% ‐ 2% 1% * 2%

E * ** ** ** *
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DECIDED VOTER ‐ LEANERS INCLUDED

‐ Column Proportions:

Green Party

Or some other party

DEM A DEM C

The Conservative Party

The Liberal Party

The New Democratic Party (NDP)

The Bloc Québécois (BQ)

Gender AGE EDUCATION DEM B

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 1042 493 549 307 436 299 85 293 459 205 348 182 162 350 990 32 11 9 595 147 89 211 364 287 391
Weighted 1042 505 537 291 386 366 110 363 408 160 334 175 164 369 988 32 14 8 587 141 93 221 348 278 416

600 312 288 129 212 259 56 200 240 103 191 99 88 221 566 20 11 4 308 95 50 147 211 151 238
58% 62% 54% 44% 55% 71% 51% 55% 59% 64% 57% 57% 54% 60% 57% 61% 79% 46% 52% 67% 54% 66% 61% 54% 57%

B C CD * FG * ** ** R * R
255 111 144 75 98 82 33 87 99 36 73 56 39 87 248 6 ‐ 1 157 30 30 39 75 78 103
24% 22% 27% 26% 25% 22% 30% 24% 24% 22% 22% 32% 24% 23% 25% 20% ‐ 10% 27% 21% 32% 17% 22% 28% 25%

* JM * ** ** U U*
83 40 43 38 33 12 7 28 34 13 38 9 11 24 79 ‐ 1 2 57 7 6 12 32 22 29
8% 8% 8% 13% 9% 3% 6% 8% 8% 8% 11% 5% 7% 7% 8% ‐ 9% 25% 10% 5% 7% 5% 9% 8% 7%

E E * KM * ** ** *
46 17 28 22 17 7 4 22 17 3 15 9 9 12 42 2 2 ‐ 29 5 4 8 17 14 15
4% 3% 5% 7% 5% 2% 3% 6% 4% 2% 4% 5% 6% 3% 4% 7% 12% ‐ 5% 4% 4% 4% 5% 5% 4%

E E * I * ** ** *
59 25 33 27 25 7 11 25 18 5 16 1 16 25 53 4 ‐ 2 36 4 3 16 13 14 31
6% 5% 6% 9% 7% 2% 10% 7% 4% 3% 5% 1% 10% 7% 5% 13% ‐ 19% 6% 3% 3% 7% 4% 5% 8%

E E I* K JK K * ** ** * V
Summary

855 423 432 204 310 341 89 287 339 139 265 155 127 308 814 26 11 5 465 125 80 185 286 228 341
82% 84% 80% 70% 80% 93% 81% 79% 83% 87% 79% 89% 78% 83% 82% 80% 79% 56% 79% 89% 86% 84% 82% 82% 82%

C CD * G JL * ** ** R *
104 42 62 48 43 13 14 47 35 8 31 11 25 38 95 6 2 2 65 9 7 24 30 29 46
10% 8% 12% 17% 11% 4% 13% 13% 9% 5% 9% 6% 15% 10% 10% 20% 12% 19% 11% 6% 7% 11% 8% 10% 11%

DE E I* I JK * ** ** *
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2. If an election were held tomorrow, which of the following best describes how committed you are to actually go out and vote?

I definitely won't vote

Top2Box (Nothing.../ I would do my best...)

Low2Box (I probably/ Definitely won't vote)

DEM A DEM C

Nothing short of an unforeseen emergency 
could stop me from getting to the voting booth
and casting my vote
I would do my best to vote, but sometimes 
things get in the way

I might vote, but I won't make a special effort 
to do so

I probably won't vote

Gender AGE EDUCATION DEM B

   Minimum Base: 30 (**), Small Base: 100 (*)

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X


