
Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: Decided Voters ‐ Leaners Included 1680 905 775 426 714 540 116 425 751 388 583 292 265 540 1600 53 18 9 922 257 152 349 598 463 619
Weighted 1658 859 799 430 593 636 155 546 669 288 558 281 264 556 1573 56 20 9 899 259 147 353 569 451 638

502 287 215 106 185 212 46 169 204 83 139 85 78 201 470 20 6 6 224 82 64 133 129 141 231
30% 33% 27% 25% 31% 33% 29% 31% 31% 29% 25% 30% 29% 36% 30% 36% 28% 60% 25% 32% 43% 38% 23% 31% 36%

B C C J * ** ** R RS R V V
530 290 240 129 182 218 52 161 204 113 200 91 77 162 507 16 5 2 302 82 32 113 202 139 189
32% 34% 30% 30% 31% 34% 34% 29% 30% 39% 36% 32% 29% 29% 32% 28% 26% 21% 34% 32% 22% 32% 35% 31% 30%

GH M * ** ** T T T X
479 208 271 144 163 172 47 160 202 70 158 81 87 154 455 14 8 1 282 64 45 88 176 129 174
29% 24% 34% 33% 27% 27% 30% 29% 30% 24% 28% 29% 33% 28% 29% 25% 40% 12% 31% 25% 31% 25% 31% 29% 27%

A DE I * ** ** U
97 51 46 32 39 26 8 45 34 10 44 17 11 25 92 4 1 ‐ 61 24 2 10 37 32 28
6% 6% 6% 7% 7% 4% 5% 8% 5% 3% 8% 6% 4% 5% 6% 7% 6% ‐ 7% 9% 1% 3% 7% 7% 4%

E HI LM * ** ** TU TU
35 15 19 12 16 7 1 7 17 10 13 5 10 7 33 2 ‐ ‐ 22 4 4 4 18 8 8
2% 2% 2% 3% 3% 1% 1% 1% 2% 3% 2% 2% 4% 1% 2% 4% ‐ ‐ 2% 2% 3% 1% 3% 2% 1%

E E G M * ** ** X
16 8 8 7 8 1 1 3 9 3 5 3 2 6 15 ‐ ‐ 1 9 2 ‐ 5 7 2 8
1% 1% 1% 2% 1% * 1% 1% 1% 1% 1% 1% 1% 1% 1% ‐ ‐ 7% 1% 1% ‐ 1% 1% * 1%

E E * ** **
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DECIDED VOTER ‐ LEANERS INCLUDED

‐ Column Proportions:

Green Party

Or some other party

DEM A DEM C

The Conservative Party

The Liberal Party

The New Democratic Party (NDP)

The Bloc Québécois (BQ)

Gender AGE EDUCATION DEM B

   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)



Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 2144 1079 1065 577 930 637 170 586 943 445 686 353 368 737 2019 86 22 17 1189 318 191 446 697 590 857
Weighted 2144 1040 1104 598 793 753 224 750 840 330 666 340 375 763 2011 92 25 17 1181 319 188 456 671 581 892

1191 605 586 224 427 540 105 389 497 201 371 198 186 436 1129 38 16 7 605 192 102 292 379 318 494
56% 58% 53% 37% 54% 72% 47% 52% 59% 61% 56% 58% 50% 57% 56% 42% 66% 42% 51% 60% 54% 64% 56% 55% 55%

B C CD FG FG L L O * ** ** R RT
516 239 277 168 200 149 62 183 197 74 160 94 91 171 484 25 2 5 302 73 54 87 169 139 207
24% 23% 25% 28% 25% 20% 28% 24% 23% 22% 24% 28% 24% 22% 24% 27% 8% 31% 26% 23% 29% 19% 25% 24% 23%

E E * ** ** U U
198 92 105 89 79 29 20 79 71 28 65 23 39 71 180 11 5 2 122 27 16 33 58 57 83
9% 9% 10% 15% 10% 4% 9% 11% 8% 9% 10% 7% 10% 9% 9% 12% 19% 12% 10% 8% 8% 7% 9% 10% 9%

DE E * ** **
113 49 64 56 41 16 17 48 35 13 38 20 27 28 106 6 2 ‐ 77 12 10 15 39 35 39
5% 5% 6% 9% 5% 2% 7% 6% 4% 4% 6% 6% 7% 4% 5% 6% 7% ‐ 6% 4% 5% 3% 6% 6% 4%

DE E M * ** ** U
126 53 72 61 47 18 20 51 40 14 31 5 31 57 111 12 ‐ 3 76 15 7 29 26 31 68
6% 5% 7% 10% 6% 2% 9% 7% 5% 4% 5% 2% 8% 8% 6% 13% ‐ 15% 6% 5% 4% 6% 4% 5% 8%

DE E HI K JK JK N* ** ** V
Summary

1707 845 863 392 626 689 167 571 694 275 531 292 277 607 1613 63 18 13 907 265 156 379 548 457 702
80% 81% 78% 65% 79% 92% 75% 76% 83% 83% 80% 86% 74% 80% 80% 69% 75% 73% 77% 83% 83% 83% 82% 79% 79%

C CD FG FG L JLM L O * ** ** R R
239 103 136 117 88 34 37 100 76 27 70 26 59 85 217 18 2 3 152 27 17 43 65 66 108
11% 10% 12% 20% 11% 5% 16% 13% 9% 8% 10% 8% 16% 11% 11% 19% 7% 15% 13% 8% 9% 10% 10% 11% 12%

DE E HI HI JKM N* ** ** S
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2. If an election were held tomorrow, which of the following best describes how committed you are to actually go out and vote?

I definitely won't vote

Top2Box (Nothing.../ I would do my best...)

Low2Box (I probably/ Definitely won't vote)

DEM A DEM C

Nothing short of an unforeseen emergency 
could stop me from getting to the voting booth
and casting my vote
I would do my best to vote, but sometimes 
things get in the way

I might vote, but I won't make a special effort 
to do so

I probably won't vote

Gender AGE EDUCATION DEM B

   Minimum Base: 30 (**), Small Base: 100 (*)

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X


