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Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public 

opinion research. With operations in eight cities, Ipsos Reid employs more than 600 research 

professionals and support staff in Canada. The company has the biggest network of telephone 

call centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos 

Reid’s Canadian marketing research and public affairs practices are staffed with seasoned 

research consultants with extensive industry-specific backgrounds, offering the premier suite of 

research vehicles in Canada—all of which provide clients with actionable and relevant 

information. Ipsos Reid is an Ipsos company, a leading global survey-based market research 

group. To learn more, visit www.ipsos.ca 
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Overall Holiday Spending of Canadian Gift Givers to Increase 

Slightly in 2013; Increase Driven by Non-Gift Expenses 

Cash and Debit (54%) Continue to Trump Credit Cards as Main Method of 

Financing Holiday Spending 

 

Toronto, ON – As the prime holiday shopping season approaches, Canadians are remaining 

generous in spirit, while continuing last year’s trend of tightening their belts as gift-givers, 

according to a new survey conducted by Ipsos Reid on behalf of RBC.  Anticipated holiday 

spending has increased since this time last year, although this is not driven by expecting to 

spend more on gifts.  

On average, Canadians intend on spending approximately $1,192.50 on their total holiday 

expenses, which is up about $10 from last year’s anticipated spending amount ($1,181.80). 

While four in five (80%) Canadians plan on giving gifts this holiday season, down 2 points 

from last year, the average amount these gift-givers intend to spend on gifts, specifically, has 

decreased this year compared to last.   

The average Canadian gift-giver expects to spend approximately $608.60 on gifts this year, 

which is down $20 dollars from $628.50 in 2012, continuing the downward trend seen since 

2011.  

Conversely, expected spending in other (non-gift) areas, such as clothing, travel, decorations, 

etc. has risen by $30 for the average Canadian in 2013.  On average, Canadians anticipate 

spending approximately $583.90 on all non-gift holiday expenses, up from $553.30 in 2012. 
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Six in ten (61%, up 4 points) of gift-giving Canadians indicate that they believe the 

anticipated amount they’ll spend on all holiday expenditures in 2013 is about the same as 

they spent in 2012, compared to one in four (25%, down 4 points) who believe this amount 

will be less than last year and one in ten (14%, no change) who believe it will be more. 

The data also reveal that Canadians continue to anticipate financing their holiday spending 

using savings over credit, although credit has increased over the past year.  Majority (54%, 

down 2 points) of Canadian gift-givers state that they plan to finance their holiday spending 

using cash (36%) or debit cards (18%), compared to three in ten (31%, up 7 points) who plan 

on using credit – whether it be paying off the balance right away (25%) or carrying the 

balance for a while (6%). Just 2% plan on using their year-end bonus, while one in ten (12%) 

haven’t thought about how they’ll finance their spending or will do some using some other 

means.    
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These are some of the findings of an Ipsos Reid poll conducted between October 1
st
 to 9

th
, 2013 on 

behalf of RBC. For this survey, a sample of 3,261 (including 2,660 expected gift-givers) Canadians 

from Ipsos' Canadian online panel was interviewed online. Weighting was then employed to balance 

demographics to ensure that the sample's composition reflects that of the adult population according 

to Census data and to provide results intended to approximate the sample universe. The precision of 

Ipsos online polls is measured using a credibility interval.  In this case, the poll is accurate to within 

+/- 2 percentage points had all Canadians adults been polled. All sample surveys and polls may be 

subject to other sources of error, including, but not limited to coverage error, and measurement error. 

 

-30- 

For more information on this news release, please contact: 

 Sean Simpson 

Vice President 

Ipsos Reid 

Public Affairs 

(416) 572-4474 

 

 

 
For full tabular results, please visit our website at www.ipsos-na.com.  News Releases are 
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