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Ipsos Reid is Canada's market intelligence leader and the country’s leading provider of public 

opinion research. With operations in eight cities, Ipsos Reid employs more than 600 research 

professionals and support staff in Canada. The company has the biggest network of telephone 

call centres in Canada, as well as the largest pre-recruited household and on-line panels. Ipsos 

Reid’s Canadian marketing research and public affairs practices are staffed with seasoned 

research consultants with extensive industry-specific backgrounds, offering the premier suite of 

research vehicles in Canada—all of which provide clients with actionable and relevant 

information. Ipsos Reid is an Ipsos company, a leading global survey-based market research 

group. To learn more, visit www.ipsos.ca 
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Outlook for Manufacturing Firms in Niagara Region Bright as 

Three in Four (74%) Anticipate Increasing Business over Next Three 

Years 

Manufacturing Firms in Niagara Region are Eight Times More Likely to Expect 

to Increase Employment (39%) than Decrease Employment (5%) Over the Next 

Two Years 

 

Toronto, ON – According to a survey conducted by Ipsos Reid on behalf of the Niagara 

Economic Development (NEDC), the outlook for the manufacturing sector in the Niagara 

Region appears bright as a sizeable portion of sector decision-makers anticipate an increase 

in business and job creation moving forward.  

Three quarters (74%) of manufacturing firm decision-makers expect their business to increase 

over the next three years, with one-third (34%) expecting an increase by more than 10%.  This 

compares favourably to the one in ten decision-makers who anticipate that business will 

decrease (12%) or stay the same (13%).  

Looking ahead within the same time frame, more than two thirds (68%) of manufacturing 

firms expect to see an increase in business profitability as well as future investments in 

machinery and equipment (68%).  Other anticipated increases include:  

 Investment in facilities – 44% increase 

 Size of work force in Niagara Region – 43%increase 

 Investment in Research and Development – 36% increase 

 Workforce training budget – 37%increase 
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Firms Expect to Increase Employment in the Region… 

Many decision-makers in the manufacturing sector in the region are also expecting an 

increase in job creation for their company’s facilities in the near future.  Four in ten (39%) 

project their company to increase the number of people they employ over the next 2 years, 

compared to fewer than one in ten (5%) who project employment to decrease and half (54%) 

who expect employment figures to remain stable.  

Only 17% of decision makers expect the size of their workforce outside Canada to increase, 

indicating that future growth will be primarily driven by local jobs in the Region.  

Firms are Committed to Innovation, Research and Development… 

While many firms expect business and employment growth over the next few years, there 

also appears to be a solidified commitment towards the development of new products and 

offerings by firms in the region.  

Looking back, three in four (74%) firms indicate that they’ve introduced new items, products 

or capabilities in the last five years, compared to just one in four (26%) firms who have not 

developed any new introductions over this period. 

Future outlook for new offerings is just as bright as a majority (58%) of firms anticipate the 

introduction of new items, products or services within the next two years, which is ahead of 

firms who aren’t expecting to have these new offerings over the same time frame (40%).  

A strong majority (72%) of firms indicate that there is at least some percentage of sales 

devoted to spending on research and development (R&D), more than three times greater 

than the proportion of firms who cite no spending on R&D (22%).    
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Moving Further into Global and New Markets… 

Although primary business for firms in the region focuses on local and North American 

partnerships, a handful of firms currently have and are expecting to have future customers in 

global markets that could provide manufacturing firms with greater opportunities for 

growth.  Decision-makers also indicate that developing new markets, in particular, is one of 

the most important issues highlighted for their business outlook.   

While manufacturing firms do not currently operate in many global markets, developing 

new markets (59%) is cited as an important issue for their company today, with just over half 

(52%) citing global economic conditions as important to their business.   

The ability to get into new and global markets also has an impact on investment decisions to 

expand.  Half (49%) of firms indicate that ability to access foreign markets is ‘important’ (29% 

very/20% somewhat), double those who cite this access as ‘not at all important’ (21%).   

Despite this desire to move into foreign markets, access to these markets might not be as free 

as many firms would like it to be.  One in three (32%) firms have seen no change in access to 

foreign markets (including reductions in tariffs and non-tariff barriers) over the past three 

years, while more have seen this access worsen (14%) rather than improve (6%). Furthermore, 

about half (47%) of manufacturing firms in Niagara Region cite the strength of the Canadian 

dollar as an important issue facing their company.  

Infrastructure, Access to New Technology and Research and Government Support 

Programs Cited as Important Issues to Consider When Expanding Business 

Decision makers identify a number of issues that are important to consider when expanding 

their business including infrastructure, access to new technology and research, as well as   
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government support programs (68% cite as important respectively). Other important issues 

include the regulatory environment (65%) and the ability to connect with high quality post-

secondary institutions (52%).  

 

These are some of the findings of an Ipsos Reid survey conducted between June 21
st
 to July 26

th
, 2013 

on behalf of the Niagara Economic Development. For this survey, a sample of 196 Senior Decision 

Makers from manufacturing firms in Niagara Region was interviewed via telephone. The margin of 

error for the survey is +/- 6.3 percentage points, 19 times out of 20. All sample surveys and polls may 

be subject to other sources of error, including, but not limited to coverage error, and measurement 

error. 
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