
Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 2535 1235 1300 564 960 1011 144 549 1124 718 729 427 404 975 2401 91 20 23 1326 408 220 581 776 683 1076
Weighted 2535 1229 1306 707 938 890 264 887 994 390 716 452 378 989 2389 91 23 32 1392 395 182 566 739 691 1105

1821 817 1005 528 643 650 174 633 729 286 515 329 278 700 1734 66 13 9 1045 256 115 405 514 521 786
72% 66% 77% 75% 69% 73% 66% 71% 73% 73% 72% 73% 73% 71% 73% 72% 57% 29% 75% 65% 63% 72% 70% 75% 71%

A * * ** ** ST
1672 790 881 414 595 663 131 604 681 256 459 302 278 633 1587 62 18 4 936 235 128 372 475 464 733
66% 64% 68% 59% 63% 74% 50% 68% 69% 65% 64% 67% 73% 64% 66% 68% 78% 14% 67% 60% 70% 66% 64% 67% 66%

CD * F F F JM * ** ** S
1255 530 725 407 455 393 95 438 520 203 374 219 204 459 1195 47 9 4 753 163 70 270 375 380 500
50% 43% 56% 58% 49% 44% 36% 49% 52% 52% 52% 48% 54% 46% 50% 52% 39% 13% 54% 41% 38% 48% 51% 55% 45%

A DE * F F F * ** ** ST X
732 305 427 155 275 302 77 257 295 102 204 143 100 285 688 38 5 1 385 124 34 188 197 205 330
29% 25% 33% 22% 29% 34% 29% 29% 30% 26% 29% 32% 26% 29% 29% 42% 24% 2% 28% 32% 19% 33% 27% 30% 30%

A C C * * ** ** T T
725 335 390 164 251 310 38 272 291 125 211 147 115 253 684 38 2 2 369 130 43 183 220 206 299
29% 27% 30% 23% 27% 35% 14% 31% 29% 32% 29% 33% 30% 26% 29% 42% 7% 5% 26% 33% 24% 32% 30% 30% 27%

CD * F F F N* ** **
348 198 150 103 147 97 54 117 128 49 99 50 44 155 307 15 4 22 176 60 28 84 91 93 163
14% 16% 12% 15% 16% 11% 20% 13% 13% 13% 14% 11% 12% 16% 13% 16% 16% 69% 13% 15% 16% 15% 12% 14% 15%

B E * * ** **
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   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)
‐ Column Means:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
   Minimum Base: 30 (**), Small Base: 100 (*)

1. People follow all sorts of different traditions at Christmas time. We'd like to get an idea of the kinds of things people do. This Christmas, will you:

‐ Column Proportions:

Go to church

None of the above

DEM A DEM C

Have a Christmas tree

Have turkey for Christmas dinner

Hang stockings

Have a nativity scene in home

Gender AGE EDUCATION DEM B


