
Total Male Female 18‐34 35‐54 55+ <HS HS Post Sec Univ Grad Use social 
media‐

Daily/few 
times a day

Use social 
media‐

Weekly/few 
times 
weekly

Use social 
media‐

About once 
a month / 
few times a 

month

Use social 
media‐Never

Use the 
internet‐
Daily/few 
times a day

Use the 
internet‐

Weekly/few 
times 
weekly

Use the 
internet‐

About once 
a month / 
few times a 

month

Use the 
internet‐
Never

Visit social 
networking 

sites‐
Daily/few 
times a day

Visit social 
networking 

sites‐
Weekly/few 

times 
weekly

Visit social 
networking 
sites‐About 

once a 
month / few 

times a 
month

Visit social 
networking 
sites‐Never

Active Passive Inactive

A B C D E F G H I J K L M N O P Q R S T U V W X

Base: All Respondents 2535 1235 1300 564 960 1011 144 549 1124 718 729 427 404 975 2401 91 20 23 1326 408 220 581 776 683 1076
Weighted 2535 1229 1306 707 938 890 264 887 994 390 716 452 378 989 2389 91 23 32 1392 395 182 566 739 691 1105
The Boston Marathon Bombing has changed 
the way I feel about taking part in large public 
events

183 72 112 63 69 51 38 64 56 25 77 33 24 50 168 4 5 7 109 31 11 32 61 51 71
7% 6% 9% 9% 7% 6% 15% 7% 6% 6% 11% 7% 6% 5% 7% 4% 21% 22% 8% 8% 6% 6% 8% 7% 6%

GHI* M * ** **
701 296 405 224 234 243 58 255 288 100 176 161 110 254 651 31 11 8 387 111 49 154 207 202 291
28% 24% 31% 32% 25% 27% 22% 29% 29% 26% 25% 36% 29% 26% 27% 34% 47% 26% 28% 28% 27% 27% 28% 29% 26%

A D * JM * ** **
1038 481 557 242 395 401 93 398 392 155 271 166 162 439 993 35 2 8 584 150 82 222 283 279 475
41% 39% 43% 34% 42% 45% 35% 45% 39% 40% 38% 37% 43% 44% 42% 38% 9% 25% 42% 38% 45% 39% 38% 40% 43%

C C * * ** **
613 381 232 178 240 194 74 171 258 110 192 93 81 246 577 21 5 9 311 103 41 158 187 158 268
24% 31% 18% 25% 26% 22% 28% 19% 26% 28% 27% 21% 22% 25% 24% 23% 23% 28% 22% 26% 22% 28% 25% 23% 24%

B * G G * ** **
Summary

884 368 517 287 303 294 97 319 344 125 253 193 134 304 819 35 16 15 497 142 59 187 268 254 363
35% 30% 40% 41% 32% 33% 37% 36% 35% 32% 35% 43% 36% 31% 34% 38% 68% 47% 36% 36% 33% 33% 36% 37% 33%

A DE * M * ** **
1651 862 789 420 635 595 167 569 650 265 463 258 244 685 1570 56 7 17 895 253 123 380 471 437 743
65% 70% 60% 59% 68% 67% 63% 64% 65% 68% 65% 57% 64% 69% 66% 62% 32% 53% 64% 64% 67% 67% 64% 63% 67%

B C C * K * ** **

Table of Contents
   Minimum Base: 30 (**), Small Base: 100 (*)

‐ Column Proportions:
   Columns Tested (5%): A/B,C/D/E,F/G/H/I,J/K/L/M,N/O/P/Q,R/S/T/U,V/W/X
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1. [The Boston Marathon Bombing has changed the way I feel about taking part in large public events

Somewhat disagree

Strongly disagree

Top2Box (Strongly/ Somewhat agree)

Low2Box (Somewhat/ Strongly disagree)

DEM B DEM A DEM C

Strongly agree

Somewhat agree

Gender AGE EDUCATION

To what extent do you agree or disagree with the following statements:


