Election Buzz: Week Four of the Ontario Campaign on Twitter

Buzz Byte: The Liberals garner more attention this week, as Hudak's jobs

plan gets the wrong kind of attention
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In the battle for attention, the Liberals are gaining on the Tories

(with 38% of mentions to 43%), while the NDP (19%) trails behind

Toronto, ON - A new Ipsos Reid analysis of the Week Four Twitter discussion concerning
the Ontario Election conducted on behalf of CTV News and CP24 shows that the
Conservatives are still leading the conversation with 43% of mentions, virtually unchanged
from last week’s 44%, but a far cry from the 62% of mentions they received during the second
week of the campaign. Meanwhile, conversation about the Liberals continues to gain with
38% of mentions this week, up from 34% last week and 25% during week two. The NDP have

lost ground with 19% of mentions this week compared to 22% last week after releasing their

platform.

Tim Hudak’s Million Jobs message ran into a reality check this week, with several economists
questioning the math underlying the plan, with the most critical assessments saying that
Hudak’s plan multiplies each potential job created eight times. Earlier in the week, Hudak’s
decision to skip the Northern debate didn’t win him any points with the Tweeterati.
Sentiment towards the Conservatives remains overwhelmingly negative (with 61% of

mentions negative to 6% positive, with 33% neutral).

g Stephen Milligan Follow @ Oppo Guy Follow

Looks like the jobs @timhudak is going to "Friends, it's a democracy. If you don't like
create are 1 yr contracts. 8 jobs created ’ )

over 8 years really just one job counted 8 my plan, youare free to vote NDP on June
times.#onpoli 96th" - Tim Hudak #Hudak8 fonpoli
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Julie +2 Follow

E Chris Cowley s roiow  FONPoIi Tim Hudak is completely
- jovernor incoherent. Why?

Hudak in Peterborough today.l think the a) He's bipolar

guy in the background just realized he's 1of ) He's a Maths dunce

the 100000.Looks bummed #onpoli ¢) He thinks Ontarian are idiots
pic.twitter.com/X3fNjFgEkW d) All of the above

Discussions around the Liberals, meanwhile, have been focussed on Kathleen Wynne’s
promise to go from a deficit of $12.5 to fiscal balance in three years, despite also promising
not to cut public service jobs or alter the terms of the collective bargaining agreements with
the public sector unions. Efforts to play up the MaRS real estate bailout as a costly Liberal
boondoggle potentially worse than the $1.1 billion gas-plants scandal gained some traction

among Conservative supporters. With increased attention, mentions of the Liberal campaign

are increasingly negative (52% negative compared to 10% positive and 38 % neutral).

.“‘ Grumpy Jake % Follow m Angelé Clarkg .4 Follow

How to shut a Wynne Liberal up. Ask them Really @Kathleen_Wynne, your

how they are going to fulfill their promise  commercial about @timhudak,is a joke. Did

to balance the budget in 2017-18. you forget what you & the Liberal party did
FairyTales #ONpoli in Ontario & its cost?

E' 7 BetaKit -8 Follow Ei:! Chad McVean .8 Eollow

MaRS Discovery District Can't Pay Money OntLiberal @Kathleen_Wynne
Back After Huge Bailout Hid by Kathleen ~ Ranking the lowest of all provinces for

Wynne betakit.com/mars-discovery... fiscal performance
cdntech #onpoli whatleadershipisnt #onpoli
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Mentions of the NDP turned largely on Horwath’s showing at the Northern debate. Other
mentions pointed to criticism that Horwath'’s election platform represents a rightward shift
for the party. Mentions of the NDP remain balanced between positive (24%) and negative
(21%) comments, though the majority (55%) are neutral.

| allyson Follow & The Doctorb Follow
Proud that the ) Why do right-wing populists like Ronald
and Reagan and . like Bruce
have respect for the north Springsteen so much? He certainly doesn't

like them...

On average Canadians engage on Twitter 1.49 times when discussing a public issue (average
taken from Ipsos studies conducted throughout 2013-14) however, engagement around all
three parties during week three of the Ontario campaign is considerably higher (2.98 for the
NDP, 2.91 for the Liberals and 2.28 for the Conservatives) which means Ontarians are
engaging in the election more deeply (with more back and forth discussion) than they have

on past public issues.

While Twitter use and online discussions of public policy and political issues skew heavily
toward younger and higher educated Canadians, most Ontarians (57%) say they’ve engaged
on politics and policy issues online in the past month. Those who are actively engaged in
political conversations online are much more likely to say they’re following the election than

those who aren’t engaged in politics online (53% compared to 32%).
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These are some of the findings of an Ipsos Reid Twitter Analysis conducted between May 24 to

30, 2014. For this analysis a boolean search query was created to identify all English language Twitter
discussions from people in Ontario that contained mentions of the Ontario NDP, Liberals, and
Conservatives, and all mentions of the party leaders. Each party and leader were put in a separate
search query so they could be compared. Official party Twitter accounts and some terms often
associated with the federal parties were excluded. All Tweets were pulled from Sysomos between May
24 and May 30. The scan pulled in 44,622 Tweets between those dates. Of those, we pulled a random
sample of 300 Tweets per party and coded them for sentiment.

For more information on this news release, please contact:

Mike Colledge
President
Ipsos Reid
Public Affairs
(613) 688-8971

For full results, please visit our website at www.ipsos.ca. News Releases are available at:
http://www.ipsos-na.com/news/

© Ipsos Reid
-4 -
Washington « New York ¢ Los Angeles o Austin ¢ Chicago ¢ St. Louis ¢ Cincinnati

Minneapolis « Seattle ¢ San Francisco « Vancouver « Calgary « Winnipeg « Toronto
o Guelph o Ottawa « Montreal « St. John


http://www.ipsos.ca/
http://www.ipsos-na.com/news/

