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Ipsos is an independent market research company controlled and managed by research 

professionals. Founded in France in 1975, Ipsos has grown into a worldwide research group 

with a strong presence in all key markets. Ipsos ranks third in the global research industry. 

With offices in 86 countries, Ipsos delivers insightful expertise across six research 

specializations: advertising, customer loyalty, marketing, media, public affairs research, and 

survey management. Ipsos researchers assess market potential and interpret market trends. They 

develop and build brands. They help clients build long-term relationships with their customers. 

They test advertising and study audience responses to various media and they measure public 

opinion around the globe. Ipsos has been listed on the Paris Stock Exchange since 1999 and 

generated global revenues of €1,712,4 billion (2 274 M$) in 2013. 

 

Visit www.ipsos.com to learn more about Ipsos offerings and capabilities. 
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Eight in Ten (82%) Online Canadians Have Made an 
Online Purchase This Year 

Ipsos Reid Study Finds eCommerce Making Sharp Gains in Personal Products and 
Household Goods Categories 

Vancouver, BC – Consumers in Canada are spending more time on the Internet than ever 

before—especially to shop. According to the latest research from the eCommerce chapter of 

the Ipsos Canadian Inter@ctive Reid Report, over eight in ten (82%) Canadian Internet users 

have made a purchase online in the past year. The study also found that the average amount 

of reported spending annually for online purchases in Canada is $954. 

 

Results from the study reveal that younger Canadians are significantly more likely than their 

older counterparts to have made an online purchase in the past year. While 92% of 

consumers aged 18-34 years old have purchased online this year, it drops to 82% for those 

aged 35 to 54 years old, and 74% among those 55 years and older. 

 

 “The majority of Canadians feel comfortable about spending their money online,” says 

Karen Beck, Associate Vice President at Ipsos Reid, of this year’s study. “And this is 

particularly true for Millennials, who greatly surpass all other generations when it comes to 

buying a product or service online.”  

 

When looking at the most common items purchased online by Canadians and comparing 

significant changes between 2013 and 2014, the personal products and household goods 
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categories have shown the greatest movement: cosmetic and beauty products are up 6 

percentage points to 29%; pet products are up 6 percentage points to 17%; furniture and 

housewares are up 5 percentage points to 23%; groceries are up 5 percentage points to 15%; 

and glasses and contact lenses are up 4 percentage points to 15%.  

 

When asked which websites most online Canadians tend to whip out their credit card for, 

most indicate that they are likely to have made a recent online purchase from Amazon (24%, 

up 4 percentage points from 2013) and eBay (10%, unchanged).  

 

Despite the ubiquity of smartphones and tablets, desktops and laptops continue to be the 

device of choice for online purchases, with a whopping nine in ten (88%) online purchases 

made in the past 12 months through this means. However, the proportion of Canadian online 

purchasers using their smartphones (20%) and tablet computers (19%) to buy products and 

services online continues to rise year over year. This is significantly skewed towards younger 

online consumers, with 33% of those 18 to 34 years indicating that they have made a 

purchase via their smartphone, compared to 8% of those 55 years and older. 

 

“We’re seeing that today’s consumer is approaching shopping from a variety of ways. While 

PC’s clearly remain a pervasive component of online shopping, this fast-growing enthusiasm 

for mobile stresses the importance of delivering an enhanced and consistent experience 

across all devices, whether through mobile websites or apps,” adds Karen Beck. 

 

This release is based on the findings of an Ipsos Reid syndicated study, The Ipsos Canadian Inter@ctive 

Reid Report, fielded July 2 to 7, 2014 and released in 2014-Issue 3. This online survey of 800 Canadian 
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adults was conducted via Ipsos’ online panel. The results are based on a sample where quota sampling 

and weighting are employed to balance demographics and ensure that the sample's composition reflects 

that of the actual Canadian population according to Census data. The precision of Ipsos online surveys 

is measured using a Bayesian credibility interval. In this case, the survey is considered accurate to 

within +/- 3.5 percentage points had all Canadian adults been polled. For a subset of 672 online 

Canadians who have purchased online in the past 12 months, the survey is considered accurate to 

within +/- 3.8 percentage points. 

 

For more information on the Ipsos Canadian Inter@ctive Reid Report, please visit 

www.ipsos.ca/reid/interactive 
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