Three in Ten (28%) Adult Canadians Personally

Believe in Santa Claus (Up 3 Points Since 2012)
Santa’s Approval Rating Holds Steady at 85%
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Three in Ten (28%) Adult Canadians Personally

Believe in Santa Claus (Up 3 Points Since 2012)
Santa’s Approval Rating Holds Steady at 85%

Toronto, ON - This Christmas Eve - Santa’s busiest day of the year - a new Ipsos Reid poll
conducted on behalf of Global News has found that three in ten (28%) Canadians say they
personally believe in Santa Clause, up 3 points from two years ago - meaning that it isn’t
only children who are eagerly anticipating Jolly Old St. Nick’s arrival down the chimney
tonight. These figures translate into approximately 7 million adult Canadians who say they

believe in Santa.

Across the country, residents of British Columbia (36%), Ontario (34%) and Atlantic Canada
(34%) are most likely to say they personally believe in Santa Claus, while those in
Saskatchewan and Manitoba (28%), Alberta (21%) and Quebec (15%) are less likely to say

they believe in Santa.

Women (30%) are more likely to believe in Santa than men (26%), as are those over the age of

55 (31%) compared to those aged 35 to 54 (29%) and 18 to 34 (24%).

The poll has also revealed that Santa’s approval rating has held steady since two years ago at
85% of Canadians who “approve’ (41% strongly /43 % somewhat) of his performance over the
last year or so, compared to just 15% who disapprove (6% strongly /9% somewhat), making
him one of the most popular figures in Canada. While the overall approval rating is
unchanged from two years ago at 85%, the proportion who ‘strongly approve’ is up 4 points

to 41%. By comparison, Prime Minister Stephen Harper’s approval rating is 49% overall.
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Santa’s approval rating is highest in Atlantic Canada (92%), and slightly lower in BC (85%),
Alberta (85%) and Ontario (85%), Quebec (83%) and Saskatchewan and Manitoba (79%).
Older Canadians are most likely to approve (88%) of Santa’s performance, followed by those

aged 35 to 54 (85%) and 18 to 34 (80%).

These are some of the findings of an Ipsos Reid poll conducted between December 16 to 19, 2014 on
behalf of Global News. For this survey, a sample of 1,005 Canadians from Ipsos' Canadian online
panel was interviewed online. Weighting was then employed to balance demographics to ensure that
the sample's composition reflects that of the adult population according to Census data and to provide
results intended to approximate the sample universe. The precision of Ipsos online polls is measured
using a credibility interval. In this case, the poll is accurate to within +/- 3.5 percentage points had all
Canadians adults been polled. All sample surveys and polls may be subject to other sources of error,

including, but not limited to coverage error, and measurement error.
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For more information on this news release, please contact:

John Wright
Senior Vice President
Ipsos Global Public Affairs
(416) 324-2002

For full tabular results, please visit our website at www.ipsos-na.com. News Releases are
available at: http://www.ipsos-na.com/news-polls/
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