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SURVEY METHODOLOGY

* This study was conducted online with a representative sample of n=1,003 Ontario residents
age 18 or older.

* The survey was conducted through Ipsos’ online omnibus.

* Quotas and weighting were used to ensure the sample was representative of the surveyed
population by age, gender and region accordingly to the latest Census figures.

* The accuracy of Ipsos online polls is measured using a credibility interval, a measure similar
to a margin of error. The overall sample for this is considered accurate to within +/- 3.1
percentage points, 19 times out of 20, of what the results would have been had all Ontario
residents 18 and older been polled.

* The survey was conducted between Tuesday October 27t and Thursday October 29t, 2015.
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PROFILE OF SURVEY RESPONDENTS
e W rome

Male 48% <$25K 14%
Female 529 $25K - <$55K 29%
Age S55K - <$100K 26%
18-24 12% ilOOK - <$150K 13%
. 150K+ 5%
;?:zj 120;: Prefer not to answer 13%
. Education
45-64 26% <HS 7%
55-64 18% High School 42%
65+ 14% Post Secondary 33%
University Graduate 18%
GTA Total (Net) 45%
GTA 416 21% Kids 25%
GTA 905 24% No kids 75%
Central %
East 12% Employed Full-Time 39%
Southwestern 28% Employed Part-Time 10%
North 7% Self-Employed Full-Time 4%
- Self-Employed Part-Time 2%
Retired 21%
<10 5% Student Full Time 6%
11-20 6% Full-Time Parent /Homemaker 6%
21+ 13% Not Currently Employed 9%
Born in Canada 76% Prefer Not to Answer 2%
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OPT-IN VS PRESUMED CONSENT

Two-thirds (66%) believe organ donation in Ontario should be an ‘opt-in’ system in which one actively chooses to give consent to
donate. The remaining third (34%) feel that organ donation should be governed by ‘presumed consent’ in which one must actively
‘opt-out’ by recording their decision to not donate organs and/or tissue after death.

66%
Opt-In

Q1. At present, Ontario has an "opt-in" system where residents can register their consent to donate organs and tissues after death. Currently, 3.3 million, or 28%
of eligible Ontarians have registered their decision to donate organs and/or tissue. In a "presumed consent" system, residents are automatically assumed to be
donors, so one would have to "opt-out" by recording their decision to not donate organs and/or tissue after death. Which of the following statements is closest to
your own view?

Base: Total Respondents n=1003
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OPT-IN VS PRESUMED CONSENT DEMOGRAPHICS (GENDER, AGE, EDUCATION, REGION)

system nor among those who would like Ontario organ and tissue donation to be governed by ‘presumed consent’

When it comes to gender, age, education, and region, there are no statistically significant differences among those who prefer the ‘opt-in’

Gender Age Education
<High . Post Uni.
Total Male Female 18-34 35-54 55+ school High School Secondary Grad
A B C D E F G H |
(n=1003) (n=487) (n=516) (n=272) (n=385) (n=346) (n34)* (n=184) (n=419) (n=366)
Organland _tlfsue donation in Ontario should 66% 66% 67% 62% 66% 70% 65% 68% 66% 64%
be an 'opt-in' system
Organ and tlssue': donation in Ontarllo should 349 34% 33% 38% 349 30% 36% 32% 34% 36%
be governed by 'presumed consent
Region
GTA GTA GTA
Total Total 416 905 Central East Southwest North
A B C D E F G
(n=1003) (n=476) (n=222) (n=254) (n=106) (n=88) (n=269) (n=64)
0rgan|and .tlfsue donation in Ontario should 66% 65% 65% 65% 66% 66% 69% 6%
be an 'opt-in' system
Organ and tlssut'e donation in Ontar'lo should 349 35% 35% 359% 349 349 31% 329
be governed by 'presumed consent

Q1. At present, Ontario has an "opt-in" system where residents can register their consent to donate organs and tissues after death. Currently, 3.3 million, or 28%
of eligible Ontarians have registered their decision to donate organs and/or tissue. In a "presumed consent" system, residents are automatically assumed to be
donors, so one would have to "opt-out" by recording their decision to not donate organs and/or tissue after death. Which of the following statements is closest to

your own view?
Base: Total Respondents n=1003
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OPT-IN VS PRESUMED CONSENT DEMOGRAPHICS (INCOME, KIDS, YEARS IN CANADA)

Ontarians with a household annual income between $S40K-<S60K are significantly more likely than those who make more to say that
organ and tissue donation should be an ‘opt-in’ system. Conversely, this high income group are significantly more likely to than
those in the $40K-<$60K income range to say that a ‘presumed consent’ system should be in place.

Organ and tissue donation in Ontario
should be an 'opt-in' system

Organ and tissue donation in Ontario

should be governed by 'presumed consent’

Income Household Years in Canada
$40K - $60K - . - Born in
<$60K <$100K Kids No Kids 11-20 21+ Canada
J F | K L
(n=165) (n=254) (n=263) (n=740) (n=56) (n=125) (n=767)
74%K 63% 64% 67% 62% 65% 67%
26% 37% 36% 33% 38% 35% 33%

Q1. At present, Ontario has an "opt-in" system where residents can register their consent to donate organs and tissues after death. Currently, 3.3 million, or 28%
of eligible Ontarians have registered their decision to donate organs and/or tissue. In a "presumed consent" system, residents are automatically assumed to be
donors, so one would have to "opt-out" by recording their decision to not donate organs and/or tissue after death. Which of the following statements is closest to

your own view?
Base: Total Respondents n=1003
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REASON FOR PREFERRING OPT-IN DONATION OPINION

Among respondents who say organ and tissue donation in Ontario should be an ‘opt-in’ system, a majority (63%) say they feel
this way because it should be an individual decision and is a personal choice an individual should be able to make concerning
their own body. About one in ten say their opinion is influenced by cultural/ethical/religious beliefs or worry that people will
not know about or understand the opt-out alternative.

It should be an individual decision/ a personal choice (since it's your own body) _ 63%

Influenced by cultural/ ethical/ religious beliefs - 11%
Many people wouldn't know about/ (how to) exercise/ understand the opt out alternative - 7%
Need to take into account impact on families/ their wishes/ stand on this issue . 50
Not everybody believes in donating (their) organs . 5%,
To help others (in need)/ it can save lives l 3%
| generally support it/ good idea l 3%
Other . 59%

No reason/ prefer not to answer l 3%

Don't know - 6%

Q2. And, why do you think [INSERT Q1 RESPONSE]?

Responses that represent less than 3% are not shown
Base: Prefer ‘Opt-In’ at Q1 n=657 P P ?
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REASON FOR PREFERRING OPT-OUT DONATION OPINION

Reasons for believing organ and tissue donation in Ontario should be governed by 'presumed consent’ are more diverse with
no single reason garnering majority support. Three in ten say the ‘opt-out’ system is their preference because it will help save
the lives of others. One in five of those who prefer donation to be governed by presumed consent think this will help negate

the chance of loosing potential donors who may forget to provide their consent.

To help others (in need)/ it can save lives _ 30%

Potential donors might forget/ never get around to express their consent _ 22%
(More) organ donations are important/ necessary 15%
(o]

More donors/ (increases/ facilitates) organ availability
10%

Those (strongly) opposed (to organ donation) will opt out

B 2%
B 3%

Medical/ health reasons might exclude some people as potential/ willing donors l 39%
(0]

Other . 4%
0
No reason/prefer not to answer -
9%

Don't know - 9%

Q2. And, why do you think [INSERT Q1 RESPONSE]? o
Base: Prefer ‘Presumed Consent’ at QL n-346 Responses that represent less than 3% are not shown
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ABOUT IPSOS

Ipsos ranks third in the global research industry. With a
strong presence in 87 countries, Ipsos employs more
than 16,000 people and has the ability to conduct
research programs in more than 100 countries. Founded
in France in 1975, Ipsos is controlled and managed by
research professionals. They have built a solid Group
around a multi-specialist positioning — Media and
advertising research; Marketing research; Client and

employee relationship management; Opinion & social
research; Mobile, Online, Offline data collection and
delivery.

Ipsos is listed on Eurolist - NYSE-Euronext. The company
is part of the SBF 120 and the Mid-60 index and is
eligible for the Deferred Settlement Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg
IPS:FP www.ipsos.com
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At Ipsos we are passionately curious about people, markets, brands and
society. We deliver information and analysis that makes our complex
world easier and faster to navigate and inspires our clients to make
smarter decisions.

We believe that our work is important. Security, simplicity, speed and
substance applies to everything we do.

Through specialisation, we offer our clients a unique depth of
knowledge and expertise. Learning from different experiences gives us
perspective and inspires us to boldly call things into question, to be
creative.

By nurturing a culture of collaboration and curiosity, we attract the
highest calibre of people who have the ability and desire to influence

and shape the future.

“GAME CHANGERS” - our tagline - summarises our ambition.

GAME CHANGERS E



