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A quick review of what we know about
what people think about the environment

= Public Opinion: What people do, think, and their ‘views’...

= about the environment/pollution/conservation/global
warming/and some suggestions

* In the next eight minutes: my outline?

Putting it in perspective
Consumer needs and wants

Smart meters?
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Two minutes left for three questions



Public Opinion: what people do, know,
and their ‘views’...

N %



Putting it in perspective



Only a minority of the public prioritize the

environment as the most important national issue

Q “What do you see as the most/other important issues facing
Britain tOday?"l"op mentions %

Change since March

Economy [ GG 55 2

Unemployment || NNENNEGEGEGEGEGEEEE 40 +4

Race relations/Immigration || G 21 -2
crime /Law and order || NG 20 +2

s I 20 2

Inflation/Prices _ 18 +6

Petrol prices/Fuel _ 15 +2
Education/Schools _ 15 +2
Poverty/Inequality - 10 +2
Defence/Foreign Affairs [l 9 0

3%

|pSOS IMORI Base: 992 British adults age 18+ interviewed face-to-face in home, August 2012

Pollution/
Environment/Conservation
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It has rarely polled more than 10% over

the last 15 years

Q “What do you see as the most/other important issues facing
Britain today?”
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Envwonment / PoIIutlon/Conservann

May May May May May May May May May May May May May May May
1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011

Base: representative sample of ¢.1,000 British adults age 18+ each month, interviewed face-to-face in home Source: Ipsos MORI Issues Index

Ipsos MORI



The environment is expected to be a future priority

Q. “Looking to the future, how do you think concern for the
environment will develop over the next twenty years?”

There will be a lot more

55%
concern for the environment 0
B
B
-
Ipsos MORI

Base: Online survey, 1,043 British adults 16-64, February 2010 Source: Ipsos MORI/ Euro RSG

There will be a bit less
concern for the environment

There will be a lot less
concern for the environment

Don’t know



Energy security, waste and population concerns

are more acute in GB than climate change - 1

Q. “In your view, what are the three most important
environmental issues facing your country today ?”

B Great Britain B Global

Future energy sources I so%
& supples | 7

I
=

I
—  m

Goval warming [
R P

Future food sources IR 227
& supplies | 17
Ipsos MORI

Base: Between 500-1010 respondents per country, February 2 - 14 2011 Source: Ipsos MORI Global @dvisor

Dealing with the amount of
waste we generate

Overpopulation




Key environmental concerns for Great Britain - 2

Q. In your view, what are the three most important environmental
ISsues facing your country today?

B Great Britain ] Global

Depletion of natural
resources

Flooding

Over packaging of
consumer goods

Emissions

Air pollution

Ipsos MORI _
Base: 1,000 adults aged 16-64, February 2 - 14 2011 Source: Ipsos MORI Global @dvisor



Key environmental concerns for Great Britain - 3

Q. In your view, what are the three most important
environmental issues facing your country today?
B Great Britain |} Global

Wildlife conservation

De-forestation

Poor quality drinking
water

Water pollution

Soil erosion

Ipsos MORI _
Base: 1,000 adults aged 16-64, February 2 - 14 2011 Source: Ipsos MORI Global @dvisor



Relative importance of climate change as an

environmental issue

Global warming/climate change

South Korea N 56
India I 55
Japan e /G
Mexico IE— 44
Brazil n /)
Indonesia N /D
Canada N 40
Spain T /0
Germany I 30

Argentina
urkey
Australia
France
Sweden
Belgium
|taly
USA
Great Britain
Hunga
Saudi
South Africa
China
Poland
Russia

I 34
I 33
I— 30
Y
I 3
I 7

|pSOS MORI Base: Between 500-1010 respondents per country, February 2 - 14 2011

Source: Ipsos Global @dvisor



Most people feel some sense of responsibility

and empowerment

Q. “To what extent do you agree or disagree with each of the
following statements about climate change?”

W % Strongly agree ¥ % Tend to agree B % Neither / nor
® % Tend to disagree m % Strongly disagree ® % Don't know / no opinion

Base: 1,822 British adults, aged 15 and over, 61" January-26™ March 2010
Ipsos MORI

It is my responsibility to
help to do something
about climate change

| can personally help to
reduce climate change by
changing my behaviour

| personally feel that | can
make a difference with
regard to climate change

Source: Cardiff University / Ipsos MORI



Asked about four degrees of government intervention

— and also interventions against business

INFORMATION = Provide information about

changing behaviour

= Provide incentives to

INCENTIVES change behaviour

10 92104

RESTRICTIONS = Make behaviour more

expensive or difficult

UOIlU3AISUI

BAN OUTRIGHT

= Ban behaviour

= Make companies act to change
behaviour

COMPANIES

Ipsos MORI



The public think government should provide them with

information and support to live more sustainably

Q. “Thinking about using the planet's resources in a
sustainable way (i.e. in a way that protects the quality of life of
future generations), what, if anything, should Government
do?” Strongly / tend to support (%)

Provide information on how to live
more sustainably

Provide incentives to live more
sustainably

Make companies be more

. 87
sustainable

Ban the most unsustainable

products 2>

Make unsustainable products

- 54
more expensive

Not get involved in whether or not
people choose to live sustainably

Base: 1,014 British adults aged 16-64, surveyed online between 4t — 2274 November 2010 Source: Ipsos MORI Global @dvisor

Ipsos MORI



The natural environment is important to our

quality of life

Q “Interms of your quality of life, how important to you is
spending time in the natural environment?”

®m % Crucial ®m % Very important ® % Fairly important % Irrelevant
®m % Neither / nor = % Not very important = % Not at all important
2008 2009 2010

I ’ \

' |

Base: All adults in England, 2009 (1,732), fieldwork: 18th — 22nd February 2009; 2008 (1,730),

Ipsos MORI'fielgwork: 17th - 20th March 2008 Source: Ipsos MORI/ Natural England



The English Public recognise the potential health

benefits from outdoor exercise

Q How good an idea would you say it is that GPs prescribe
[outdoor] exercise instead of prescription drugs if the GP
thought the exercise would remedy the patient’s
condition?

Not at all good pon’t know 1%

Not very good
‘.

Fairly good Very good

Ipsos MIORI Base: All adults 15+ in England (1,719), fieldwork: 11t — 16" April 200& - Ipsos MORI/ Natural England



Interest in the Green Deal

Ipsos MORI



Conclusions: Consumers’ Needs & Wants

* Interest is predicated on a desire for a comfortable home or
dislike of waste.

— Insurance against future fuel price increases has potential to engage
customers

* There are strong aspects of the policy that fit with consumer
needs

— Independent assessment; choice of provider; accreditation
= However, consumers are cautious of a novel finance mechanism

* They need hand-holding, and to feel they can ‘escape’ if their
circumstances change

They look, in part, to government to provide this reassurance
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Conclusions: Smart Meters

More work needs to be done to increase knowledge about smart meters
Increase knowledge leads to increased support

Low awareness and lack of knowledge mean that support for smart
meters is ‘up for grabs’

Comparisons with the Energy UK study point towards the importance of
how smart meters are framed in driving support

It will be important that installation process gets off to a solid start

IHDs are viewed positively by customers, but more needs to be done to
ensure customers set them up and look at them



Thank you

rmworcester@yahoo.com
@RobertWorcester
01622 691 666

Ipsos MORI



