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Multiple answers " Add bulk answers Clear all answers

Randomize answers Rotate answers Reverse answers order
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10 hours 42 minutes

Delivery time for the study
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How anxious are you personally feeling about the Coronavirus? i
Base=1000 Show chart as: Circle average
1 - Not anxious at all 2%
2 3%
3
4 What activities are you personally more likely to do while remaining at home during the Coronavirus it
7 1 5 outbreak?

. 6
7 Base=1000 (multi code) Crosshreak: None Show chart as: Horizontal bars Sort results: Default
8
g Watch live TV 59%

10 - Extremely anxious , . i .
Watch something from a streaming service (e.g., Netflix, Hulu) 66%

Average

Watch on-demand programming from my cable/satellite service 30%

Catch up on shows that I've already prerecorded on my DVR 25%

Read books (printed or digital) 47%

11 [@ T - 112111110 -9 1B 17 1 -1 5.1 4 1.3 1.2 1-3 1.0 13 12 13 04 15 1.6 17 1819110111 112!

M 1 expect companies to acknowledge today’s crisis and situation in their advertising

Base=1000 No filters applied.

m Definitely agree

m Tend to agree

m Neither agree nor disagree

= Tend to disagree
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= Definitely disagree
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https://www.ipsos.digital/

M ipsos.digital Solutions Blog  Contact Ipsos Global Website

Create your survey, define the
target, get automatic results.

Join the digital world of Ipsos and try our innovative and fast Solutions based
on 40 years of expertise in market research.

ALL SOLUTIONS NNOVATION EVALUATION CREATIVE EVALUATION AD-HOC SOLUTIONS SIMSTORE SOLUTIONS
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https://www.ipsos.digital/
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