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Source: Ipsos | Global Consumer Confidence Index - April 2026
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- Hamish Munro, Ipsos CEO, APEC
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- Jack Chiu, Automobile & Mobility Development Service Line Lead, Ipsos Greater China
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- Hwanglye Park, Country Manager, Ipsos in South Korea
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- Shunichi Uchida, Country Manager, Ipsos in Japan
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- Vicky Abad, Country Manager, Ipsos in the Philippines
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- Katharine Zhou, Country Manager, Ipsos in Singapore
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- Simon Wake, Country Manager, Ipsos in Australia
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- Carin Hercock, Country Manager, Ipsos in New Zealand
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- Hansal Savla, Country Manager, Ipsos in Indonesia
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- Rakesh Dayal, Country Manager, Ipsos in Vietnam
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‘ ‘ - Suresh Ramalingam, Country Manager, Ipsos in India
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- Arun Menon, Country Manager, Ipsos in Malaysia - Yupin Muntzing, Country Manager, Ipsos in Thailand
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Japan (18%), South Korea (23%)
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What Does this Mean for
Brands and Consumers?
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APAC consumers more likely to consider global brands as having better products than local ones
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